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Analysis of Demand Increase Shows Distillate Fuel Leads 
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This chart shows the increase in 
the demand for petroleum prod- 
ucts, 1941-1947, subdivided by 
gasoline, kerosine, distillate fuel 
oil, residual fuel oil and all other 
products. 

It was prepared by NATIONAL 
PETROLEUM NEWS, and is based 
upon API figures for 1941 through 
1946 and upon the forecast of the 
Economics Advisory Committee of 
the Interstate Oil Compact Com- 
mission for 1947. 

In the period covered total de- 
mand has increased 32.8%, with 
the following increases for the 
products shown: gasoline, 19.5%; 
kerosine, 52.2%; distillate fuel oil, 
67.5%; residual fuel oil, 30.3%; 
all other oils, 32.8%. 


Explanatory article and addition- 
al charts on pages 32 and 33. 


Tire Sales Boost Profits 


The role of tire sales as profit 
builders for jobbers is often over- 
looked. Use of proper approach 
in pushing tire sales can bring in 
other business too. Value of tire, 
wheel inspections as _ tire-selling 
aids explained in article on p. 27. 


Studies Tax Revisions 


Legislative reforms which pro- 
vide incentive for industrial re- 
building being considered by 
House Ways and Means Commit- 
tee. Proposal would ease cor- 
porate tax rates. For summary of 
possible reforms and potential re- 
sults of these reforms, see p. 38. 































OIL TANK AND PUMP CO. 
ND BUILDERS OF SUPERIOR EQUIPMENT © 
NE1 roR4a6 Years — ) 


umps make 


the Station ! 


A service station without gasoline pumps is 
like an automobile without an engine—and 
of little more value. Likewise the kind of pumps 
is most important—their appearance, their ac- 
curacy, their performance. This is a very good 
reason why so many buyers are turning to Tok- 
heim to serve their pump requirements.Tokheim 
builds a broad line of pumps to meet the needs 
of any station new or old. And these pumps 
have met the test of time in stations every- 
where by serving faithfully day after day without 
trouble and with minimum expense. See your 
Tokheim man or write the factory for literature. 


AHEAD IN VALUE! 
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Understand Rivalry and you understand America 


There’s a lot more to this picture than three little boys competing 
for a maiden’s favor. Behind it is the spirit of rivalry that moves 
America ahead ... the competitive spirit that makes us all eager to 
accept a challenge to show what we can do, and be judged by how 
well we do it. 

Rivalry is second nature to Americans. We’re raised on it. It 
helped us win a leadership the whole world envies. Competition is 
in our blood. We like it. We put it to good use. 

Take the Petroleum Industry, with more than 34,000 individual 
firms of all sizes. In every phase of this business employing 1,250,000 
people, companies work to outdo rivals; compete in oil production, 
compete in refining, compete in research for new uses, compete in 


sales. That’s why Americans get petroleum products at the lowest 
prices in the world. Taxes and prices vary of course, but gasoline 
in the U. S. is always the world’s best bargain. 

Nor does the race to make new products, better products... 
the race to produce more and more oil to meet record-breaking 
demand... stop with gasoline and lubricants. In a hundred differ- 
ent fields, petroleum and its countless by-products continue the 
competition. 

The result — better health, a chance to go more places more 
easily, more comfort ... more... constantly more, for you 


THERE'S A PLUS FOR YOU IN PETROLEUM'S PROGRESS 
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Special fuel barges 


in oil transporta- 
tion by barge, rail, 
pipeline or tanker. 





Today, the modern 


cing well- moved over river car gives you far 
5 feet routes by tow- more power, better 
nplifies the boats of enormous performance, 
petitive power — now de- greater comfort be- 
with liver as much as cause competition 
13,475 3,280,000 gallons among some 400 
iction com in one tow. 650 refineries resulted 
seek to companies engage in the finer fuels 
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We believe you will be interested to know this advertisement 
in support of the oil industry’s public relations program will 
reach over 58,000,000 readers of Life, 


Collier’s, and Look. 
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Saturday Evening Post, 





Oil from the 
ground to pro 
duce food from 
the ground 
Over 20,000 
petroleum dis- 
tributors and 
jobbers help 
fuel the farm 
machinery used 
to grow food to 
feed you. 





Prepared for the oil industry by the American Petroleum Institute 


Service stations 
everywhere 
over 225,000 of 
them employ 
ing over half 

a million peo 
ple at a bil 

lion dollar an 
nual payroll 
compete with 
rivals in service 
to you. 
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THE NEW ALL PURPOSE LUBRICA 


SA VES LUBRICATING GREASE 


Compared with ordinary lubricating 
greases, approximately 46 as much 4 
in 1 Barium is required for each 
grease job. 


SA VES STORAGE SPACE 


4in 1 Barium does the work of many 
types of Automotive, Industrial and 
Farm greases. 


ie 


SA VES LUBRICATION TIME 


An automotive grease job can be fin- 
ished at least 10 minutes quicker than 
when ordinary lubricating greases are 
used. 


SA VES CLEANING COSTS 


4in 1 Barium is a non-drip lubricat- 
ing grease. Eliminates the need for 
frequent cleaning of equipment and 
facilities. 


WRITE FOR COMPLETE INFORMATION TODAY 


“BUSINESS IS 


BATTENFELD Grease & Oil Corporation 


INGREASING” 
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National Butane-Propane Assn., convention, Jef- 11 
ferson Hotel, St. Louis, Sept. 15-17. 

National Assn. of Credit Men, Petroleum Divi- NEWS SECTION ° ° ° ° ° ° ° . si 2 : 
sion, annual meeting, Edgewater Beach Ho- 
tei, Chicago, Sept. 15-17. 

American Chemical Society, Division of Petro- 
leum Chemistry, annual meeting, Waldorf 
Astoria, New York, Sept. 15-19. FEATURE INDEX 

Michigan Petroleum Assn., fall convention 
Park Place Hotel, Traverse City, Mich., Sept. 

16-17 s for n sters ( 

API Lubrication Committee, Traymore Hotel, PROFIT BUILDER—Tires can increase profits for marheters ane 
Atlantic City, N. J., Sept. 17-18. ne 7 ae ™ — — > sales can boost volume 
SAE, tractor meeting, Hotel Schroeder, Milwau- stations U proper approacn 1s used. Tire s 27 

kee, Wis., Sept. 17-18. of other items 

Chicago Oil Men’s Club, annual fall golf party, 

Rolling Green Country Club, Arlington 
Heights, Ill., Sept. 18. a i Sue tase cheeee of oft 

National Petroleum Assn., annual meeting, DEMAND TREND—Analysis shows trend for four classes ol a 
Sm Hotel, Atlantic City, N. J., Sept. products. Shifting demand for various products plus increased 

LPGA West Coast sectional meeting, Newhouse call complicates supply, prices 32 
Hotel, Salt Lake City, Utah, Sept. 23. 

LPGA Board of Directors meeting, Newhouse 
Hotel, Salt Lake City, Utah, Sept. 24-25. ot 3m industry is kept busy meet- 

National Congress of Petroleum Retailers, an- EXPANDING WAX USE Petroleum industry i . e; ) 
nual meeting, Detroit Leland Hotel, Detroit, ing demand. Largest domestic users are waxed paper and con- 
Sept. 24-25. ‘ 4 prin . eee 

Ohio Petroleum Marketers Assn., fall confer- tainer makers but dairy usage 1s gaining ray idly 36 
ence and golf tournament, Hotel Commo- 
dore Perry, Toledo, Sept. 25-26. 

Independent Petroleum Assn. of America, an- = _ Nays and Means Committee con- 
nual meeting, Oklahoma City, Sept. 29-30. CORPORATE TAXES House \V Ys 6 a 13 : 

American Institute of Chemical Engineers, re- siders reforms in corporate tax rates which would tid in expan- 
gional meeting, Hotel Statler, Buffalo, N. Y., : . : buildi 38 
Sept. 29-30, Oct. 1. sions by providing incentive for rebuilding 

AIME, Petroleim Division, two-day technical 
meeting in conjunction with regional meet- 
ing, Denver, Colo., Sept. 28-30, Oct. 1-2. 

OCTOBER DEPARTMENTS 

Missouri LP-Gas Assn,, annual convention, Ho- 
tel Governor, Jefferson City, Mo., Oct. 2-3. . 58 

SAE, autumn aeronautical meeting, Biltmore About Oil People 
Hotel, Los Angeles, Oct. 2-4. é ‘ , “ Ind 63 

Oklahoma City Chamber of Commerce Oil and Advertisers naex 
Gas Division, petroleum marketers clinic, ates 1 a 5 
Skirvin Tower Hotel, Oct. 3. Ahead of the News 2 

Pennsylvania Petroleum Assn., Inc., fall con- ee ae nee ee l 
vention, Bedford Springs Hotel, Bedford, Edi orially Speaking 
Pa., Oct. 6-7. : Markets 45 

ASME, Petroleum Mechanical Engineering Con- arkets 5 
ference, Rice Hotel, Houston, Oct. 6-8. ae a a 

American Gas Assn., annual meeting, Audi- Midwest Comm ent 
torium Hotel, Cleveland, Oct. 6-8. . Oil Prices 50 

American Institute of Mining and Metallurgical ; ee 43 
Engineers, Petroleum Division, Mayo Hotel, i ms a 
Tulsa, Oct. 8-10. Refining News 

California Natural Gasoline Assn., annual fall Statistics 56 
meeting, Ambassador Hotel, Los Angeles, ™ aera 41 
Oct. 11. ; ransportation News 

Empire State Petroleum Assn., fall convention, Transpor os 7 
Waldorf-Astoria, New York City, Oct. 13-14. Was} 

x ee me. a ashington Comment 

American Assn. of Oilwell Drilling Contractors, g 
innual meeting, Long Beach, Calif., Oct. 
13-15 

Texas Mid-Continent Oil and Gas Assn., an- 
nual convention, Gunter Hotel, San Antonio, 

Tex., Oct. 16-17. . 

National Lubricating Grease Institute, annual PUBLICATION OFFICE: 1213 West 3rd Street, Cleveland 13, Ohio, ae lis 
onvention, Edgewater Beach Hotel, Chicago Cable Address: ‘“‘PLATTOIL, Clevelandohio’’. Cable inquiries are answere y mail unles 
Oct. 16-18. sufficient funds in United States money are advanced for cabled reply. 

Kansas Liquefied Petroleum Gas Assn., annual NEWS BUREAUS 
convention, Broadview Hotel, Wichita, Kans., ‘ HARri 5901 
Oct. 20-21, a SS ere COlumbus 5-1695 Chicago...... ons teen : 

ASME, Fuels Division, joint meeting with Coal 50 West 50th St., New York 20 59 East Van Buren St., icago 
Division of American Institute of Mining and Washinaton. _......National 3477 ee ere rT TT 3-7132 

ane! ~ g Tulsa 3 
Metallurgical Engineers, Cincinnati, Oct. 20- 1046 National Press Bldg., Washington 4 904 World Bldg., Tulsa 
99 g 
mee . oe : ; i i i d Pan-American Countries; $6.50 in 

American Institute of Mining and Metallurgical Subscription rate $5 per year in United States, Mexico an . 
Engineers, Petroleum, Elks Club, Los An- Canada and Foreign Countries. Current copies 20 cents, except special wanry Ying —_ 
geles, Oct. 23-24. more than two months old 30 cents per copy. Trade Mark Registered U. S. Patent — opy- 

National Tank Truck Carriers, Inc., annual right 1947 by the National Petroleum Publishing Company. Entered a: aeeuee —, - “| 
membershin meeting, Biltmore Hotel, Los January 17, 1910, at Cleveland, Ohio, post office under act of March 3, 1 , by the Natona 
Angeles, Oct. 27. Petroleum Publishing Company 
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Shadow of an Idea 


In taking inventory of M. W. Kellogg’s stock-in-trade, one asset 
stands head and shoulders above all the rest .. . the mental 
calibre and range of the 1018 engineers who comprise the 
Kellogg organization. 





















It’s this unique pooling of human experience, talent and 
knowledge, more than any other factor, that has accounted for 
Kellogg’s many contributions to the progress of petroleum 
refining. 

That’s why we, at Kellogg, place so much emphasis on the 
human element in creative engineering. For in looking to the 
future it’s reasonable to expect that the better processes and 
machines of tomorrow will come from the same source that 
created them in the past — specialized talents and high calibre 
minds, all brought to bear on the same problem. 
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THE M. W. Kextoce Company 


ENGINEERS TO THE PETROLEUM INDUSTRY 


NEW YORK JERSEY CITY LOS ANGELES TULSA 
HOUSTON TORONTO LONDON PARIS 
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AHEAD of 4% NEW 


MORE DRIVERS—One reason for the large increase in gaso- 
line consumption, even in the few states where 1947 motor 
vehicle registrations are below those of 1941, may be that 
there are more drivers for each car. In Pennsylvania, for ex- 
imple, Bureau of Motor Vehicles’ statistics show in 1947 regis- 
tration year—April 1-July 3l1—there were 1.2% fewer motor 
vehicles in operation but at same time number of operators’ 
licenses increased 11.8% as compared with 1941. 


GROUP 3 FREIGHT SUIT—Belief now is that Pure Oil Co.'s 
ippeal of suit against L. D. Tucker, Independent jobber of 
Knoxville, Iowa, for difference between pipeline transporta- 
tion cost and rail freight from Group 3 on shipments of prod- 
ucts will not come up for hearing until October or Novem- 
ber before 8th U. S. Circuit Court of Appeals at St. Louis 
see NPN Jan. 22, p. 15). Pure has filed a brief and Tucker 
is to file one, with Pure replying later. 


LONG WAIT—Some of the men at California Standard form- 
erly associated with Ralph K. Davies, new president of Am- 
erican Independent Oil Co., couldn’t help but notice the 
capitalization figure of $100,000,000—the same amount of 
money California Standard has put into its Persian Gulf de- 
velopment in the last 15 years. They wondered jf Mr. Davies 
was hoping for a quicker return than California Standard 
enjoyed in that period. While of course, it built up a terrific- 
ally valuable property ts first major cash return—$10,000,000 
came only after a 15-year wait. 


TENSION RELIEVED—Caught in the jam of low tank wag- 
on prices and high supplier prices, jobbers without fixed mar- 
gin contracts in at least one section of the Midwest last week 
were gathering information with possibility that it would 
be presented to the Department of Justice. The 0.5c general 
increase in tank wagon prices for distillate fuels, effective this 
week, relieved the tension somewhat, to the relief of those 
vho believe that the difficulty can be met without going to 
e government. Incidentally, a major company view is: “We 
itch the devil if we do and we catch it if we don’t.” 


IGNORING INSTRUCTIONS—Spot check of eastern auto- 
nobile dealers, who also perform authorized service, reveals 
that several, regardless of instructions they may have received 
from car manufacturers, are recommending oil changes every 
1,000 miles. These dealers add that even where detergent oils 
ire used, they recommend frequent oil changes. 
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PAULEY ON THE JOB—As special advisor to Secretary Roy- 
all on reorganization of the War Department under the unifi- 
cation program, oil man Edwin W. Pauley is giving attention, 
among other things, to development of plans for centraliz- 
ing oil procurement by the military. This is a phase of unifi- 
cation which has attracted special interest of Royall since 
industry criticism of present divided procurement policy came 
to light at recent conference on military supply. 


OBSOLETE OIL BURNERS—Lower fuel oil consumption 
for heating by installation of a modern oil burner is the theme 
of an experimental series of ads being run in Cleveland news- 
papers by Iron Fireman. Headlines bid for attention only of 
those who now heat with oil. This is in line with OHI recom- 
mendation for stretching out available supplies of heating oil. 


MULTIPLY BY THREE—California Standard’s subsidiary, 
Oronite Chemical Co., announced a plant expansion to take 
care of the demand for phthalic anhydride (a base for alkyd 
resin paints) but the real news for that company centers 
around a different product. Oronite is making a household 
and industrial synthetic detergent called “D-40” which might 
one day be the company’s major chemical by-product of pe- 
troleum. Oronite will sell to anyone, but the chief customer 
is Colgate-Palmolive-Peet which uses D-40 in its “soapless 
soap,” “Vel.” Oronite is said to be trebling its current pro- 
duction of D-40, believed to be about 100 million Ibs. annu- 
ally at present. 


SILENCE IS GOLDEN—Because there has been no word 
out of Geneva that would indicate to the contrary, it pos- 
sibly now may be taken for granted that none of nations par- 
ticipating in trade agreement negotiations there has asked 
that the U. S. reduce its import duties on refined petroleum 
products and, consequently, that likelihood of any new agree- 
ment providing for a cut now has passed. Dutch were con- 
sidered most likely to ask for a tariff concession—on gasoline 
—but official advices to State Department in Washington 
and press dispatches make no mention of oil figuring in the 
discussions. And department officials regard that as significant. 


RIGHT AT HOME—The Los Nietos Co., Los Angeles, one 
of the participants in the new American Independent Oil Co., 
should feel right at home in the foreign petroleum develop- 
ment field. It was formed and is owned by the five grand- 
children of the late Edward L. Doheny, one of the first Am- 
ericans to go outside the United States for oil. Doheny began 
exploring Mexico in 1900. Los Nietos Co. is a production 
company with substantial holdings in the San Joaquin Valley, 
California. 











A.S.M.E., WELCOME TO HOUSTON— 


Whose Vast Petro-Chemical Industry 
Depends Upon Your Creative Genius 








Brown & Root, Inc., is proud to play their part in development of the Petro-Chemical Industry, as illustrated by the Diamond 
Alkali plant on the Houston Ship Channel, above, which is being designed and constructed by Brown & Root, Inc. 


The Petroleum Mechanical Engineering Conference at Houston, October 6, 7, 

8 will discuss latest Mechanical Engineering developments in Production, 

Transportation, Refining and Supplying the Petroleum Industry. For veteran 

A.S.M.E. members, a must. For your younger associates, an opportunity to 

catch up rapidly on losses due to war-time blackouts of technical conferences. 
A.I.M.E. and A.P.I. cordially invited. 


fy Woodcrest 6-9411 
BR «+ & ROOT inc cent tom 
BROWN-BILT tf € Houston 1, Texas 


ALL OR ANY PART IN PROCESS, ENGINEERING, FABRICATION AND ERECTION OF 
PROCESS PLANTS FOR THE OIL, GAS AND CHEMICAL INDUSTRIES. 
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The aim of the so- 
called Marshall plan 
for European recov- 
ery is that the 16 
conferring at Paris shall 
salvation by the 
time-honored method of applying a dili- 
gent upward pull on their own boot- 





Mr. Yocom 


nations now 


strive for economic 


straps 

Putting it another way, the hope is 
that by 1951, with some dollar help 
from this side of the Atlantic during 
+ 


intervening four years, Europe will 


be in a position where she can stand 
her own feet, thus relieving this 
country of a burden that is both irk- 
some and costly 
It is not surprising, therefore, that 


American authorities have reacted any- 
thing but sympathetically on 

1. That the 16 nations, through 
1 technical petroleum subcommittee 
of the Committee of European Eco- 
nomic estimate their 
total petroleum requirements from 


learning: 


Cooperation, 


ill sources in 1951—last vear of the 
Marshall plan—at about 1,400,000 
b/d, or 105% greater than actual 
deliveries to them in both prewar 
1938 and the first peace time vear 
f 1946. and 
2. That an important contribut- 
reason for the steadily mount- 


g¢ demand estimated during the 


ext four years is the considerable 
xtent to which these nations are 
anning to switch from the use of 
al to the uS¢ ot oil. 


Leaving aside any consideration of the 
ntages of oil coal and ignor- 
the question of world ability to meet 

requirements, it 
s that, as petroleum is con- 
ed, the European nations are work- 
at cross purposes with the Marshall 
in so stressing conversion to oil. 

To the to which she failed to 
elop the one source of fuel of which 
has a-plenty, Europe would be fall- 
short of the all-important objective 
ht by Secretary Marshall—her own 
mic rehabilitation. And by the 

token, to the extent to which she 
ime increasingly reliant on oil from 


ove! 


seems rather ob- 


insotar 


extent 


ur sources so too, undoubtedly, 
ld the U. S. be called upon for 
ter support in the form of dollar 


thus marking another setback for 
Marshall plan. 

Under the the Inter- 

partmental Petroleum Committee 

ild appear amply justified in its con- 

n that this country should insist 

it the emphasis in Europe be, not on 


circumstances, 
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WASHINGTON—By Herbert A. Yocom 


European Trend to Greater Use 
Of Oil Perils Marshall Plan 


expediting conversion to oil, but on max- 
imizing coal production. 

There will be time enough later for 
Europe to really begin enjoying the 
many advantages that oil brings. The 
important thing today is to get her to 
standing again on her own two feet, and 
no longer a burden on the U. S. 


Right off the bat, as it were, the co- 
ops are finding much that alarms them 
in the information being turned up by 
the House Small Business Committee’s 
probe of their tax privileges. 

Especially concerned are the farmer 
co-ops, which conclude from a. state- 
ment by the committee, following its 
investigation of the 
zation that services 


organi- 


Md.— 


consumer 
Greenbelt, 





MIDWEST—By 


Considers 


In Service 


Dean M. M. Har- 
grove, College of 
Business Adminis- 

tration, University 
of Tulsa, is “thinking in the direction” 
of conducting 


Mr. Lamm 


a special short course in 
service station operation, including busi- 
ness management and merchandising. 


Consideration of giving such a course 


has been prompted by requests from 
several oil companies, at least one of 
which plans a chain of super-service 


stations. 


Encouragement may also stem from 
the successful short courses in natural 
gas and LP-gas conducted by F.. T. 


Gardner, professor of chemistry in the 
College of Petroleum Sciences and En- 
gineering at the university. Three-day 
short courses in these two subjects were 
initiated last year and 
repeated this year. LP- 
gas and appliances was held last week. 
This writer attended the course. (Next 
week's NPN will carry a detailed 
count of it.) The total attendance was 
slightly below expectation, but the fact 
that men came from nearly half of the 


expanded 
The course in 


ind 


ac- 


The “Tugwelltown” of New Deal origin 
—that the House group is espousing the 
principle of taxing all patronage re- 
funds while in the hands of the co-ops. 

The suggested principle, remarks the 
National Council of Farmer Co-operatives 
“is one which cannot help but concern 
all farmer co-operatives.” 

In its Greenbelt hearing, involving 
Greenbelt Consumers Services, Inc., the 
committee developed the information 
that the co-op in the last seven years 
paid less than 30% of the federal in- 
come and excess profits taxes than it 
would have paid had it been a private 
corporation. The reason, it states, is 
that the co-op is permitted under Treas- 
ury rulings to deduct patronage refunds 
from its net income with the result that: 


“When such patronage refunds are 
paid in stock or other evidences of 
equity interest they can be _ retained 


by the consumer co-operative corporation 
for purposes of expansion, and where 
this is the case this non-tax-exempt con- 
sumer co-operative corporation is able 
to use a part of its net income tax-free 
to expand its operations. The private 
corporation is not able to set aside any 
part of its net income tax-free for purpose 
of expansion.” 


Earl Lamm 


Special Short Course 


Station Operation 


48 states, some of them traveling long 
distances, was surprising 

Since we took the course, we had 
opportunity to talk with many of the 


others, who expressed themselves as be- 
ing well pleased with results, although 
some felt that the course could be slight- 
ly more advanced. They 
to get into a few of the 
settled problems facing the rapidly grow- 
LP-gas the oil and 
industry. 

Settlement of the 
portant questions, or problems, is neces- 
sary to development of a full set of 
standard practices in LP-gas marketing 
in order that it may render a more uni- 
By rendering 
such a uniform LP-gas 
will come to know just what to expect. 
If the product and service is always ex- 
cellent. good will and confidence are cer- 


were anxious 


numerous un- 


ing branch of 


au 
gas 


some of more ime 


form service to the public. 


service, users ot 


tain to result. 


Whether or not controversial subjects 


should be in a university short course 
may be open to question and, as we un- 
derstand it, how elementary or how ad- 


should be, is 
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vanced any such course 





VENT 
For air separator. 









LARGE NUMERAL 
STRAIGHT READING 
REGISTER 
Small register and 
printing register 

optional. 


METER ADJUSTMENT 
Gradvated dial type. 





METER INLET 
Furnished with flanged 
connections of option- 
al size. 


COMPACT, ONE PIECE 


CASTING 


of lightweight alumi- 
num alloy designed 
for 150 psi working 
pressure. 


AIR SEPARATOR 


Removes all trapped 
or entrained vapor 
from liquid. Assures 
accurate measure- 
ment. 


STRAINER COVER 


Easily removed for 


periodic cleaning. 


Protective cover pre- 
vents tampering. 


METER OUTLET 
Can be fitted with 
faucet or predeter- 
mining valve as extras. 










ROTOCYCLE MEASURING 
UNIT 


A rotary, positive dis- 
placement meter in 
which all parts smooth- 
ly revolve with ao mini- 
mum of pressure ab- 
sorption. 





STRAINER 
Circular mesh of large DRAIN PLUG 
erea for maximum At lowest point of the 
effectiveness. housing 








nn ae 
C h Pittsburgh Compact Tank Truc | 
‘e g capacity of 50 gpm 


um in 
model A has  P ; | and medium 


d for smal 
» 0G-200. 





and is recommende 
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iys a problem for those who con- 
t the course; but we anticipate that 
thoughtful Prof. Gardner will can- 
ss those who attended last week and 
tain a trend of opinion, which may re- 
il that the course as given was ex- 
ly the one desired by the majority. It 
ild easily be that the men we talked 
some of whom we already knew per- 
ally, were among those most experi- 
ed in the business and most certainly 
se comments are not intended as criti- 
1h) 


[f space can be found next year for 
‘ibits of different types of equipment 
ed in the LP-gas business as Prof. 
rdner hopes, they will add a great 
il to the interest and value of the 
urse. The pressure of commercialism 
till would be kept at a minimum by 
lie stressing of types of equipment and 
brand names. 


Anticipating the question of what's 
le difference between a three-day short 
ourse and an annual convention of LP- 
gas men, We answer that those who at- 
tended the short course last week were 
more serious and attentive. The only en- 
tertainment was a banquet at Hotel Tul- 
sa on Thursday evening, with a quartet, 
i soloist—and no speeches. 


It seems to us that the LP-gas. short 
course contains main ideas that are read- 
ily adaptable for a similar course for 
service station operators. Hargrove said 
that if a service station operator’s course 
is decided upon, it is anticipated that it 
would attract men from a wide area and 
not just from Oklahoma, as the Univer- 
sity of Tulsa is not a state institution. 
Large oil companies and other owners of 
super-service stations, which require ex- 
pert management and salesmanship in 
merchandising petroleum products, TBA 
and household appliances may find such 
a course of substantial benefit to supple- 
ment their own training of operators. 
For one thing, it would tend to elimi- 
nate the opinion in the jaundiced eyes 
of some men that company training pro- 
grams are “just a lot of bologna” that 
goes with the company’s supply contract 
ir lease on the station. 


lhe same short course ideas may read- 
ly apply to Independent jobbers, wheth- 
er the course is given at University of 
Tulsa or at one or more universities lo- 
cated in the central Midwest, where 
large numbers of jobbers live and op- 
ite and which would reduce travel 
ind expense. 


° c ° 


Some persistent reports coming from 
souri and Illinois are to the effect 
t a few jobbers have not yet changed 
r from leasing to sale of farm storage 
ks. Country agents of some major 
npanies also say they are having dif- 
ilty selling tanks previously leased. 
rhaps these two situations go hand in 
nd, but it is hoped that this little acorn 
Il not grow into a big nut that job- 
rs everywhere will want cracked 
rain. We do not think it could be done. 
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Oilman Frank A. Howard's New Book Tells 


Inside Story of Buna Rubber Development 


Buna Rubber, the Birth of an Industry 
by Frank A. Howard, D. Van Nostrand 
Co., Inc., New York. $3.75. 


Frank A. Howard, who was a vice presi- 
dent of Standard Oil Co. (New Jersey), 
the parent company, and president of 
Standard Oil Development Co. until his 
retirement in 1945, has written a fascinat- 
ing account of the development of the 
wartime synthetic rubber industry in the 
United States. 


Lest the title frighten the nontechnical 
reader, let it be said that Mr. Howard’s 
book, while it will interest the labora- 
tory man, is not written primarily for him. 
It is easily within the scope of anyone 
who has a basic knowledge of and who 
is interested in government and business. 
More than that, Mr. Howard has set down 
his story with such writing competence 
that Buna Rubber is as difficult to put 
down as a first-rate novel. 


The introduction, by Robert A. Milli- 
kan, Nobel prize-winner in physics, pays 
an unusual tribute to the author. It 
says: 


“It is written with a detachment ex- 
traordinarily rare for anybody who was 
so active a participant in the develop- 
ments which it narrates. In it Mr. How- 
ard appears not in the role of a propa- 
gandist. He is clearly concerned only 
with getting a factual account of a crit- 
ical chapter in the evolution of our pres- 
ent-day world.” 


Mr. Howard’s account is, of course, 
primarily about Jersey’s role in the de- 
velopment and building of the synthetic 
rubber industry. Though, as Mr. Milli- 
kan says in the introduction, Mr. Howard 
does not write as a propagandist, his 
facts stand as a refutation of charges 
made against Jersey in its connections 
with I. G. Farbenindustrie of Germany. 


In dealing with these charges, Mr. 
Howard might have said that they un- 
doubtedly were inspired largely by an at- 
tempt to divert blame for delay regard- 
ing rubber from the government and 
that his company was a convenient whip- 
ping boy. But Mr. Howard is so anxious 
to avoid any indication of bitterness that 
he makes no charges against anyone. His 
attitude is that he is telling what Jersey 
did right, not what others did wrong. 


The book covers synthetic rubber de- 
velopment from the experiments of World 
War I, through the launching of a large- 
scale industry in time to prevent a break- 
down of our war effort and our national 
economy in World War II. Some of 
the topics included are: Thomas Midg- 
ley’s experiments on synthetic rubber, 
Jersey’s negotiations and agreements with 
German chemical companies prior to 
World War II, the prewar small-scale 
experiments, the unhappy delays and con- 
fusion in the early wartime synthetic rub- 


ber program, the role of the Baruch re- 
port and rubber administrations under 
William Jeffers and Col. Bradley Dewey. 

Adding to the interest for the oil in- 
dustry reader is the way in which the 
book tells of the operation of a large oil 
company at the top-policy level. It is 
truly a behind-the-scenes account writ- 
ten by a man who was in the midst of 
making of big decisions and who was 
chiefly responsible for the action to carry 
them out.—P. W. 


James Dyer, Ernest Hughes 
Are Promoted by Sinclair 





Mr. Dyer 


Mr. Hughes 


NEW YORK—James E. Dyer, director 
and vice president of Sinclair Refining 
Co., Sept. 8 was elected to take charge 
of an expanded department which will 
supervise extensive transportation and 
distribution problems of the company. 
He also will head a newly established 
statistical department relating to com- 
pany and industry operations. 

Ernest L. Hughes has been named di- 
rector and vice president in charge of 
sales. 

Mr. Dyer, 30 years with Sinclair, is 
familiar with all phases of the compa- 
ny’s marketing operations, having held 
almost every job from warehouseman to 
district manager and general manager 
of sales. During the war he served as 
secretary of the National Committee on 
Transportation of PIWC, Transportation 
Committee of PAW, Dist. 1, and other 
related committees on tankers, tank cars, 
barges, pipelines and transport trucks. 
He was active in the industry's partici- 
pation in the building and operation of 
Big Inch and Little Big Inch pipelines. 

Mr. Hughes entered the oil business 
as a salesman for Standard Oil Co. of 
Indiana in 1911 and subsequently be- 
came associated with the Oil Marketing 
Co. of Tulsa. After service in naval avia- 
tion in World War I he organized and 
became president of Hughes Oil Co. of 
Chicago. 

From 1942 through 1944 he was di- 
rector of marketing for Dist. 2 under 
PAW. Following his PAW service, Mr. 
Hughes became special assistant to H. F 
Sinclair, president, Sinclair Oil Corp., in 
marketing operations with headquarters 


in New York. 
9 





P. C. Spencer—Sinclair Refining Co.'s New President 








r. Se 


At the age of 54, P. C. Spencer, new president of Sinclair 
Refining Co., is the first of several younger men to reach top 
positions in the Sinclair Companies as the result of Harry F, 
Sinclair's recently announced policy of selecting younger ex- 
ecutives for key posts. 


Mr. Spencer assumes over-all responsibility for Sinclair's 
refining, transporting and marketing activities at a time when 
the whole industry is faced with unparalleled problems in in- 
creasing supplies of refined products to meet an enormously 
expanded demand. Biggest industry bottlenecks are in trans- 
portation and refining capacity, and Mr. Spencer's first con- 
cern will be the expansion of the company’s facilities. Sin- 
clair already has underway a pipeline, refining and marketing 
expansion program, the cost of which has been estimated at 
$150,000,000. 


Although born in Jasper, N. Y., in 1893, Mr. Spencer has 
lived and worked in the Rocky Mountain states most of his 
life and has been associated with the oil business since 1922. 
Educated in the West, he received his law degree from the 
University of Nebraska in 1916, then served in the Army 
during World War I as an infantry lieutenant. He was secre- 
tarv to Sen. Francis E. Warren of Wyoming from 1918 to 
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Spencer 


1920 and the following year opened a law office in Cheyenne 


Wyo. 


Mr. Spencer entered the oil business as Wyoming attorney 
for the Producers and Refiners Corp. and became the corpo 
ration’s general counsel in 1927. He came to New York as a 
member of Sinclair Oil Corp.’s legal staff in 1934 and was 
appointed gereral counsel of the parent company in May, 1946 
a little over a vear before assuming his present position. As 
Sinclair's general counsel he was active in stating the com 
pany’s opposition to the Anglo-American Oil Treaty during 


recent Senate hearings. 


In addition to"his new job as president of Sinclair Refining 
Co., he is also president of Southwestern Development Co. it 
which Sinclair has a majority interest, an officer or directo1 
of several subsidiaries of Southwestern which are engaged 
in the production, transportation and marketing of natural 
gas in the West and Southwest. 


Mr. Spencer is married to the former Joan Maloney ot 
Boston and has a married daughter, Mrs. Warren E. Rixon. 
He lives in Scarsdale, N. Y. He is a member of the Ameri- 
can Petroleum Industries Committee and the American Bar 


Assn. 
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Jobbers Asked to Specify 
How API Could Aid Them 


Indianapolis ‘Grass Roots’ Meeting Is First of Series; 


Cost Analyses and Merchandising Helps Suggested 


By NPN Staff Writer 
INDIANAPOLIS—tThe first of a series 
small informal meetings to learn what 

type program Independent jobbers would 
like to have the API Marketing Division 
offer was held here Friday, Sept. 5. 
William J. Carthaus, general sales man- 
iger Of Deep Rock Oil Corp. and chair- 
man of a special API sub-committee to 
prepare a program of interest to Inde- 
pendent marketers, met with a dozen 
jobbers and association secretaries of In- 
liana and Kentucky. 

Out of the meeting came two rather 
definite suggestions: 

1. That the API finance a study of 
iarketing costs in three or four different 
vpes of independent operations so as 

set up “efficient standards” by which 
ill marketers could judge their own busi- 
ss costs. The feeling was unanimous 
that an outside organization (the Harvard 
School of Business Administration was 
imed as a possibility ) should make the 
tudy 


) 


2 That the API Marketing Division 
ike available to all marketers merch- 
idising aids, including suggestions for 

better station housekeeping and_ better 
ersonnel selection and_ training. 

Mr. Carthaus will hold a similar meet- 
at the Nicollet Hotel in Minneap- 
lis Sept. 23 for jobbers and association 
retaries of Wisconsin, Minnesota, 
South Dakota and North Dakota. 
Later meetings, already planned but 
yet definite as to date and place, 
ill take place in Illinois and Michigan, 
1 then Iowa, Kansas, Nebraska and 
lissouri 
After that, Mr. Carthaus will prepare 
ligest of the ideas presented, then dis- 
ss them with members of his com- 
ittee, probably in mid-October. Other 

embers of the committee are: R. J. 

Rogers, Guarantee Oil Co., Indianapolis; 

l. S. Peterson, Standard of California; 

\. L. Nickerson, Socony-Vacuum; W, C. 
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Burns, Richfield of New York: H. E. 
Hanson, Standard of Indiana; Carl Jons- 
wold, Arrow Petroleum of Chicago; R. 
W. McDowell, Mid-Continent Petroleum: 
C. M. Gile, Gulf; John W. Scott, Bulk- 
ley and Scott, Watertown, Mass.; J. E. 
Dyer, Sinclair; Rankin Peck, Detroit, 
chairman of the National Congress of 
Petroleum Retailers; Harry Franklin, St. 
Paul, Secretary, Ramsey County Petro- 


leum Retailers. Suggestions of retail 
dealers probably will be discussed at thx 
same time. 


Reports to API 


Mr. Carthaus emphasized that he was 
conducting the meetings as a reporter, 
not an advocate. Having been appointed 
chairman of a committee to learn how 
the API could interest independents, he 
said that he decided the best way to 
start finding out was to sit down with 
small groups of jobbers and their rep 
resentatives. He stressed that he could 
make no guarantee that the suggestions 
would be adopted, but added that it 
was obvious that if API wanted to attract 
Independent marketers, it would have to 
have a program that would interest them 

Russel S. Williams of Indianapolis, 
president of the Individually Branded 
Assn. and a director of API, said early 
in the session that “if we Independents 
want something, we've got to propose a 
program, If we can convince the API 
board that the program is something 
which is legal and which will help API 





Ball Says OGD Believes Government Allocation 
Of Petroleum Supplies Unauthorized, Unwise 


NPN News Bureau 
NEW YORK Expressing views of 
OGD as to distribution among the var- 
ious oil industry units of available supply 
of petroleum products, Max W. Ball, 
director, in a letter to Gordon Duke, 
chairman, National Council of Indepen- 
dent Petroleum Assns., declares: 


“The fact that the Oil and Gas Divi 
sion believes governmental action — to 
direct or allocate supplies to any  par- 
ticular individual or segment of the pe- 
troleum industry to be both unauthor- 
ized and unwise does not mean that the 
division is unconcerned at the difficult 
plight of many jobbers and other dis- 
tributors. It is the firm opinion of the 
division that it is a very high responsi- 
bility of the entire industry to act fairly 
and equitably in the distribution of avail- 
able supplies and thus to enable the 
bridging over of this period of shortage 
with the least possible amount of hard- 
ship to the individual units of the indus- 
try, large and small, and to the people at 
large. I am confident that the vast 
majority of the members of the industry 
share these views and are acting, and 
will continue to act accordingly.” 

Regarding the tight supply picture, 
Ball says: 

“The current demand for petroleum 


products in the United States is running 
at the all-time high of some 5.8 million 
bbls. of petroleum products per day. 
The significance of this enormous de- 
mand becomes apparent when it is re 
alized that this is about 10% higher 
than demand in 1946, during which 
vear the nation produced and consumed 
more oil than during any preceding year, 
not excepting the war years. 


Cites Rise in Demand by Product 


Breaking down demand for various 
petroleum products, Ball points out that 
gasoline consumption is higher for two 
reasons: (1) there are now almost as many 
cars on the troad as in 1941 but they 
are older and less efficient in the use 
of gasoline, and (2) the average person 
has more money to spend on gasoline 
than formerly. 

Regarding increased demand for other 
products, Ball points out that Diesel 
oil consumption by railroads has been 
increasing at the rate of more than 
33-1/3% a year; demand for home 
heating oil this coming winter will be 
more than 50% higher than at the close 
of the war; shortages of other fuels have 
drastically increased the demand for 
residual fuel oil by utilities and indus- 
tries. 
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William J. Carthaus (center), chairman of a special API marketing subcommittee to prepare a program to interest Inde- 
pendent marketers, held the first of a series of exploratory meetings at Indianapolis Sept. 5. Among those attending were 
(left to right): George W. Hofmayer. executive secretary of Indiana Independent Petroleum Assn.; Clarence E. Bauer, Louis- 
ville, Ky., jobber: Mr. Carthaus; Morris Parker, South Bend, Ind., jobber: Herbert L. Clay. executive secretary, Kentucky 


become a_ better organization, we will 
get it.” 

He and others praised B. L. Majewski, 
API vice president of marketing, for 
pushing an API marketing program, cit- 
ing the meetings being attended by Mr. 
Carthaus as a constructive move which 
should lead to a decision either to take 
some action wanted by Independents or 
to close out the Marketing Division’ as 
an active part of API. 

Regarding merchandising aids, it was 
pointed out that other industries have 
them, and they would tend to raise the 
standards of all oil marketing operations, 
thus helping the industry as a_ whole. 
Also mentioned frequently was the fact 
that API has a worth-while program in 
its Production, Refining and Transporta 
tion divisions. 

Herbert L. Clay, secretary of the Ken- 
tucky Petroleum Marketers Assn., said 
that some marketers do not believe that 
they need help, and urged that a pro 
gram of merchandising and personnel 
training aids be impressively packaged 
to sell everyone on the value of it. 

Morris Parker, Central West Oil Co. 
South Bend, Ind., said that he believed 
that the first problem in getting bette: 
merchandising was to stress the value of 
dressing up stations. 

Clarence E. Bauer, president of the 
Continental Oil Co., Louisville, said 
that he now can get help from his sup- 
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plier—Sinclair—on salesmanship, station 
locations and other problems, but that 
he still thought that the branded jobber 
would derive benefit from an API pro- 
gram. 

A. S. Hare, owner of the Hare Pe- 
troleum Co., Noblesville, Ind., said that 
about 80% of his business was farm 
tank wagon, so that service station mer- 
chandising was of minor interest to him. 
But he added that he was very inter- 
ested in the suggestion that “efficient 
standard” cost figures be developed. He 
said such figures would be helpful as 
giving him something with which he 
could compare his own operations. 

George W. Hofmayer, executive secre- 
tary of the Indiana Independent Petrole- 
um Assn., said that there was no ques- 
tion in his mind but that the two sug- 
gestions were excellent. 

Sam Hurd, executive secretary of the 
Individually Branded Assn., likewise con- 
curred. He suggested that the various 
Independent jobber associations — pro- 
vided excellent vehicles through which 
the API Marketing Division could carry 
out a program. 

Mr. Carthaus previously had emphas- 
ized that the API Marketing Division 
did not wish in any way to replace or 
compete with either the National Coun- 
cil of Independent Petroleum Assns. or 
the state marketing associations. 

R. J. Rogers, who is vice chairman of 


Mr. Carthaus’ committee, was unable to 
attend the meeting because of the seri- 
ous illness of his father. A brochure of 
suggestions to the API Marketing Divi- 
sion, prepared by him and Mr. Hurd 
and presented to the API Marketing 
Committee at Atlanta a year ago last 
April, was given to Mr. Carthaus and 
then summarized for the others. This 
plan calls for material to help Independ- 
ents improve salesmanship, personnel 
relations, service station site selection, 
station housekeeping, accounting, safety, 
advertising, distribution methods and 
general management. 

Mr. Williams and his son, Gene Wil- 
liams, told the meeting of some of the 
merchandising and _ personnel training 
methods of Gaseteria, Inc. The meeting 
was held in the Gaseteria sales training 
room, following a luncheon at the Sev- 
erin Hotel. 


Senate Petroleum Probers 
Postpone Tulsa Hearing 
NPN News Bureau 
WASHINGTON — Senate Small 
Business Subcommittee investigating pe- 
troleum supply and distribution Sept. 9 
said Tulsa, Okla., hearing, originally 
scheduled for Sept. 29, has been post- 
poned indefinitely because of conflict 
with IPAA convention in Oklahoma City 
on last two days of this month. It might 
possibly be held in October. 
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Majewski Flays ‘Gestapo’ Tactics 
In Protest Letter to Sen. Wherry 


Denied His Due Rights at Chicago Hearing, He Says; 
Doubts Committee Can Give Oil Industry a Fair Deal 


NPN News Bureau 

CHICAGO—B. L. Majewski, vice 
president of Deep Rock, on Sept. 8, 

rote Sen. Kenneth S. Wherry, chair- 
ian, oil subcommittee of the Senate 
Small Business Committee, formally pro- 
testing refusal to let him testify at the 
iearing here Aug. 22 as “a deliberate 
ibridgement of my rights.” Mr. Ma- 
jewski said that in writing the letter he 
icted as an individual and was not speak- 
ing for Deep Rock or as vice president 
of API. 

rhe letter severely criticizes the chair- 
man, and said that the subcommittee 
cannot help the rank and file of small 
businessmen in the oil industry as long 
is George F. Meredith and Paul E. Had- 
lick are on the staff; requested that the 
letter and reports mentioned be made 
part of the record, and said that the 
writer would be available for examina- 
tion at a later hearing. 

Knowing that Washington archives are 
full of filed statements yellowing with 
age, Majewski wrote, he protested rather 
trmly during recess of the sub-committee 
because otf refusal to let him testify 
orally. He said that Mr. Meredith, ex- 
ecutive secretary ot the Senate Small 
Kusimess Committee, approached him and 
in almost a whisper, threatened him with 
contempt citation and incarceration by 
the United States Marshal. 


Ordered to Stay Away 


At this uncalled tor typical Gestapo 
threat I really “blew up’,” tne letter con- 
tinues, “and challenged him (Meredith) 

carry out his threat. I then lett the 

ym and waited in the corridor 15 
minutes until a deputy trom the United 
States marshal’s ottice accompanied by 
Mr. Meredith approached me and_ or- 
dered me to stay away from the re- 

tinder of the Chicago hearing.” 


During mid-morning recess of the first 
ot the hearing, the letter adds, Sen. 
herry approved permission to testify 
| suggested arrangement of time with 
Meredith, but Mr. Majewski said 
sat quietly without intention of tes- 
ng until the next morning when Sen. 
erry made his statement about verti- 
competition in the oil industry and 
cutting off different segments to ex- 
d control. (See NPN Aug. 27, p. 14). 
then asked Mr. Meredith for time 
testify, telling him—among_ other 
igs—that he wanted to object to cer- 
n statements made by the senator, and 
re was no intimation at that time 
it he would not be permitted to testi- 
the letter continues, adding: 


\\ 


Could your denial of my inalienabl 
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right to be heard be prompted by my 
statement to your staff assistant that | 
wanted to publicly object to your putting 
the entire petroleum industry under a 
cloud of innuendo and suspicion, includ- 
ing many innocent persons who were en- 
titled to an immediate determination of 
the real facts, and to public vindication 
where the facts warranted? My honest 
belief is that this was the sole reason. 


Charges Industry Impugned 


“It is my studied opinion that the 
Senate Wherry oil subcommittee (singu- 
lar) type of inquisition has impugned the 
integrity and loyalty of thousands of fine 
American citizens representing small and 
large petroleum operations, and leaves 
them in a state of suspended judgment 
which does neither justice to them nor 
credit to the Congress. I make this 
statement in complete agreement that 
the American people have a right to 
know all of the facts and Congress has 
a duty to disclose them. Political witch- 
hunting, however, cannot be classed as 
fact-finding enterprise and is a waste of 
the taxpayers’ money, which I deplore 
as a small businessman and comparative- 
ly a substantial taxpayer. The practice 
should be stopped as it serves to reduce 
the prestige of Congress as a fact-find- 
ing agency.” 

The letter suggested that the subcom- 
mittee continue its investigaion in a man- 
ner similar to the procedure followed by 
the Senate Special Committee Investi- 
gating Petroleum Resources during the 
78th and 79th Congress, which commit- 
tee was chairmanned by Sen. O’Ma- 
honey, (D., Wyo.) and presided over by 
©’Mahoney and Sen. Moore, (R., Okla.). 
That committee, the letter said, held open 
forum discussions, and did not attempt 
an un-American, one man role of in- 
quisitor, judge and jury,” and permitted 
all sides to be heard. 

Transcript of the Chicago hearing re- 
veals much by-play, the letter said, 
which tends to lower the dignity and 
prestige of Congress. It continues: 


Would Ask Venue Change 


“After sober and long deliberation | 
have come to the conclusion that the 
Senate Small Business Committee cannot 
help the rank and file of small business- 
men engaged in the production, refining, 
transportation and distribution of oil as 
long as it has Mr. George F. Meredith 
and Mr. Paul E. Hadlick on its staff. If 
your committee was engaged in a ju- 
dicial proceeding, I would on behalf of 
the small oil operator, ask for a change 
of venue on the ground that the oil in- 
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dustry of which we small businessmen 
are a vital part would not receive a fair, 
unprejudiced handling of the industry’s 
case from Messrs. Meredith and Hadlick. 

“Mr. Meredith is reported in the Chi- 
cago press as having broken with — the 
National Assn. of Manufacturers for which 
he was a consultant, over the NAM’s in- 
sistence on elimination of the OPA. The 
OPA did more damage to the small Inde- 
pendent oil operator in the period of its 
existence than for all other reasons put 
together, so much so that he will never 
fully recover from the hurts and impacts 
of OPA oil policy. 

“Mr. Hadlick has for years advocated 
legislative divorcement of the several 
phases of the integrated oil operation, 
has opposed enabling legislation for the 
Interstate Oil Compact and the Connally 
‘Hot’ Oil Law, which the Congress has 
repeatedly re-enacted.” 

Statements accredited to Sen. Wherry 
and Mr. Meredith, appearing in local 
newspapers at time of the hearing here, 
which in effect indicted the industry gen- 
erally, Mr. Majewski said, apparently 
were for headline hunting purposes, and 
he wanted to answer them orally. He 
said his interest in wanting to testify 
was two fold: (1) To serve the public 
interest in the Middle West during the 
supply stringency, and (2) To do what 
he could legally to make supplies equit- 
ably available to all types of marketers. 
His written statement, which was part 
of the letter, made these points: 


Six-Point Statement 


1. The shortage of domestic heating 
oils in the Middle West is very real; it 
was predicted last January, and causes 
and proposed remedies have been re- 
vealed by the U. S. Bureau of Mines; 
Interstate Oil Compact Commission; 
OGD of the Interior Department; Na- 
tional Petroleum Council and numerous 
industry leaders and economists; the Mid- 
dle West occupies a position entirely dif- 
ferent from other sections of the country, 
with refined stocks in the area 10% be- 
low last vear and demand about 10% 
greater. 

2. Shortages of steel and other mate- 
rials limit the industry’s ability to pro- 
duce, transport and refine more crude 
oil; transportation and refining are op- 
erating at record levels. 

3. Demand for distillate burning oils 
and Diesel fuel is expanding much more 
rapidly than demand for gasoline, causing 
al second shift in the economics of the 
industry, from gasoline alone to gasoline 
and distillate fuels; first shift was from 
kerosine to gasoline. 

4. Oil marketers and distributors in 
the Middle West are greatly disturbed 
over their outlook because of unsettled 
conditions—lack of supply and _ reason- 
able, compensatory price. 

5. At the API Marketing Committee 
meeting in Minneapolis, June 30 and July 
1, supply and demand were discussed by 
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industry leade:s, and the question of allo- 
cations brought up; but Majewski as 
chairman, replied that it was improper, 
that is, illegal for the API general market- 
ing committee to work out allocation 
plans. 

6. Placed in the record, the following 
National Petroleum Council reports: (a 
Committee on Petroleum Production and 


Crude Oil Availability; (b) Committee 
mn Petroleum Refining Capacity; (c) Com- 
mittee on Petroleum Transportation Fa- 
cilities; (d) Committee on Petroleum Pipe- 
line Transportation; (e) Committee on Pe- 
troleum Tanker Transportation; (f) Com- 
mittee on Petroleum Tank Car Steel Re- 
quirements; (g) Committee on Military 
and Government Petroleum Requirements. 


Second Grand Jury in Washington 
May Mean New Move Against Oil 


NPN News Bureau 

WASHINGTON—A new move against 
oil, probably calling for a second grand 
jury here, was imminent on Sept. 9. 

A letter of authority was reported 
about to be filed like the one which en- 
abled Justice Department Antitrust at- 
torneys to go into Federal court here and 
launch the current grand jury probe of 
oil marketing in the District of Columbia 
and two adjoining Maryland counties. 

Chances were that another jury would 
be empaneled so as not to overburden 
the present one, 

In Second Week 

Meanwhile, the latter was hearing testi 
mony of dealers in the second week of 
its assignment. DJ attorneys directing the 
probe got to the end of their list of major 
suppliers’ local marketing representatiy es 
on Sept. 8 with the interrogation of 
George W. Butler, district manager for 
Standard of New Jersey. 

They then recalled Wallace S. Linfoot, 
president of the Retail Gasoline Dealers 
Inc., and began tapping a list of dealers 
More dealers were to be heard on Sept. 
10, but how much longer the inquiry 
would be pressed antitrust attorneys said 
they could not estimate. 


Mr. Butler was quizzed about _ his 
company’s relations with its dealers, being 
asked specifically if it controls the prices 
they charge, while Mr, Linfoot was taken 
again over ground covered by his  testi- 
mony about two weeks before when he 
was asked whether the dealers’ associa- 
tion exerts any influence on prices. 

Emphasis in the questioning of dealers 
on Sept. 9 apparently was on such activi- 
ties of the association as might relate to 
prices. 

Mr. Butler told) the jury Standard 
doesn’t control its dealers’ prices—‘we v« 
got a real estate lease and that’s all,” he 
recounted to newsmen. 


Ask About Reports 

\ Standard of Jersey dealer, L. \ 
Houser, followed Mr. Linfcot on the 
stand, and the tollowing day six more 
went before the jury. Questions about 
products and service price reports issued 
by the association were among those 
asked of at least four cf the six. 

Quizzed longest—for 45 minutes—was 
a dealer witness who said he was Hubert 
Peterson and recounted to reporters oily 
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that he was asked about the association. 
Three others identified themselves as 
Robert E. Harding, Jersey Standard 
dealer and ex-member of the association; 
Harry C. Putnam, also a Standard lease- 
holder, and Glenn V. Ohler, Shell dealer. 
Both of. the latter belong to the associa- 
tion, and all three operate suburban sta- 
tions 


Indiana Standard Appoints 
Baity General Sales Manager 


NPN News Bureau 
CHICAGO—R. F._ Baity, assistant 
general manager of sales for Standard of 
Indiana, became general manager of 
sales for the company when H. E. Han- 
son, a member of the Board of Directors 
who held the sales position retired on 
sept. 3. 


Joseph K. Roberts, general manager 
of research, was elected to the vacant 
seat on the board, created by Mr, Han- 
son's retirement. Mr. Baity has been a 
member of the board since last June 20. 

Mr. Hanson joined the company in 
1909, and Mr. Roberts in 1928, and all 
worked their way up through various 


positions 


Santa Fe Springs Crude 
Advanced by Union Oil 


Special to NPN 
LOS ANGELES Union Oil Co. of 
California has announced 7 to lle per 
bbl. increase it will pay for crude in Santa 
Fe Springs field, effective Sept. 1. Com- 
pany on that date discontinued buying 
oil of 25-25.9 and 26-26.9 gravity in the 
field. Comparison of Union Oil’s new 
and old schedules for Santa Fe Springs 
follows: 


Gravity Sept. I June 25 Increase 
95-25.9 $1.84 

26-26.9 1.88 

27 -27.9 $2.03 1.92 1] 
28-28.9 2.07 1.96 11 
29-29.9 2.10 2.00 10 
30-30.9 2,14 2.04 10 
31-31.9 2.17 2.08 9 
32-32.9 2.21 2.12 9 
33-33.9 2.24 2.16 S 
34-34.9 2.27 2.20 7 


Union’s prices are now 12 to I4e 
per bbl. above those posted by Standard 
of California for Santa Fe Springs oil 
on July J 


Judge Rules Against OWIU 
On ‘Commie’ Statement Issue 
Special to NPN 
FORT WORTH—Oil Workers Inter- 
national News officials were conferring 
with attorneys this week to decide 
whether to appeal a Federal District 
Court ruling Sept. 8 which upheld the 
constitutionality of the Taft-Hartley law 
provisions requiring union officers to file 
affidavits that they are not communists 
Judge T. W. Davidson held that th 
provisions are legal, consistent and prop- 
er and denied the OWIU’s request that 
Dr. Edwin A, Elliott, regional NLRB di 
rector, be required to count. ballots in 
an election of workers of the Deep Oil 
Development Co. at Wichita Falls, 
Texas. Lindsey P. Walden, OWIU at- 
torney, said it is possible that union of- 
ficers would elect to make a direct re- 
quest for review to the United States 
Supreme Court, by-passing the Circuit 
court. Mr. Walden said the parent CIO 
did not enter into the case in any way 


Judge Davidson took no cognizance of 
the union’s plea that the Wichita Falls 
election was held before the Taft-Hart- 
lev Law went into effect and that Dr. 
Elliott had ample time to make a ruling 
in the election. Walden said he did not 
ask for a ruling on the constitutionalits 
cf the law and was primarily interested 
in the Wichita Falls case. In his ruling, 
Judge Davidson said “the constitution 
guarantees a representative form of gov- 
ermmment, and it is consistent and prope 
to throw restraint around any organiza- 
tion by denying privileges to those who 
would destroy this form cf government.” 


4 Executives Named to NPC 


WASHINGTON—Named Sept. 3 to 
membership on National Petroleum 
Council by Interior Secretary Krug were 

Bruce K. Brown, president of Pan- 
American Petroleum Corp.; Ardon B 
Judd, president of Petroleum Equipment 
Suppliers Assn. and vice president and 
general manager of Republic Supply Co., 
Houston; Alexander Fraser, president of 
Shell Union Oil Co., and Russel S. Wil 
liams, president of Individually Branded 
Petroleum Assn. of America and of Gass 
teria, Inc., Indianapolis 


Ashland Oil Plans Terminal 
Special to NPN 

ASHLAND, Ky.—Ashland Oil & Re 
fining Co. plans to construct anothe1 
large petroleum terminal on Ohio River 
at Clarksville, Ind., opposite the busi- 
ness district of Louisville. 

Construction of a river landing, stor- 
age tanks, rail and truck loading racks 
and installation of necessary pipes and 
pumps will begin soon on a 30-acre sit 
Terminal will serve as distributing point 
for Ashland through large section of 
Kentucky south of Louisville, Louisville, 
and southern Indiana. It will receive 
products by barge from company’s up 
river refinery near Catlettsburg, ky 
This will be Ashland’s third large river 
distributing terminal. 
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8 Majors Assure Jobber Group They 
Will Distribute Supplies Equitably 


Reports Received Simultaneously That Two 


Companies Are Taking on New Customers 


NPN News Bureau 

NEW YORK—With the heating sea- 
approaching and oil economists still 
edicting that fuel oil supplies on the 
istern Seaboard will just about equal 
‘tential demand, eight major oil com- 


panies have given assurance in letters 
Empire State Petroleum Assn. that 
iey will distribute available supplies 
equitably to their regular 
vhether Independent jobbers or direct 
ompany outlets. At the same time re- 
ports have been 


+} 


customers 


received from some 
Ibbers and fuel oil dealers in the met- 
ropolitan area and upper New York State 


hat at least two major companies are 


taking on new consumer accounts and 
one of these has sought new dealer 
outlets 


The eight companies’ statements of 
policy were in answer to letter sent out 
June 24 by Harry B. Hilts, ESPA Sec- 
retary. Mr. Hiltz at that time urged “fair 
ind equitable distribution to customers- 
of-record” and observed that, particu- 
larly in a period of short supply, “eager- 
ess of local sales personnel to increase 
their own long profit business may favor 
one type of outlet over another.” 


Following are excerpts from oil com- 
pal \ replies 


4. Clarke Bedford, executive vice 
president, Standard Oil Co. of New Jer- 
sey: “Fully aware of the increasing de- 
mand for all types of petroleum prod- 
ucts, over six weeks ago we told all our 
customers, both branded and unbranded, 
exactly what we are doing and what we 
will do All classes of customers 
will receive the same treatment as we 
. The Stand- 
id Oil Company of New Jersey has no 
intention of taking unfair advantage of 
the situation, or of depriving others so 
that it may have more itself.” 


ire according ourselves, . * 


Eugene Holman, president of the par- 
ent company, in a separate letter to Mr. 
Hilts said “I want to assure you that 
ve ire very conscious of our respons!- 
bility to jobbers and distributors, who 
perform a very important function in the 

idling of petroleum products.” 


P. E. Lakin, vice president of market- 
ing, Shell Oil Co., Inc., replied that 
npany’s forward program had two ob- 
ctives, maximum output of products 
meet demands and equitable dis- 


tribution of supplies over entire mar- 


keting territory. He declared, “We have 
intention of using the current. tight 
ipply position as a means of increas- 
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ing our proportion of direct business at 
the expense of other channels of trade. 
As a matter of fact, recent trends in 
company sales have been in the other 
direction.” 


B. Brewster Jennings, president of 
Socony-Vacuum Oil Co., stated, “I can 
assure you that we are firmly committed 
to the policy of fair play. ... We value 
our distributor business just as highly as 
we value our direct company business. 
We shall continue to make every effort 
to supply as much product as we can 
to all of our distribution channels, and 
to the extent that this supply falls short 
of total demands we will not discrimi- 
nate as between our own direct opera- 
tions and those of our distributors. 


“Although we have not as vet thought 
this problem through, we must expect 
that if total supplies fall short of total 
demands there will be certain classes of 
customers such as federal, state and lo- 
cal governments who should, in the pub- 
lic interest, be more fully protected 
than certain other consumers. This may 
force some deviation from the broad prin- 
ciple of maintaining all alike, but I am 
sure it will not be difficult to achieve 
substantial equality within each customer 
classification.” 


R. M. Bartlett, general manager of 
fuel oil sales, Gulf Oil Corp., declared 
se We are hopeful that the supply 
program we have set up will put us in a 
position to give our jobbers approxi- 
mately the same amount of heating oil 
as last season, and possibly a little more, 
but this is all predicated of course on 
our present sources of supply being un- 
interrupted and also on our not being 
asked to give up additional quantities 
for military purposes.” 


B. I. Graves, vice president in charge 
of the eastern division, Tide Water As- 
sociated Oil Co.: Because we de- 
pend on jobbers and distributors to a 
larger degree than many suppliers for 
distributing our products to dealers and 
consumers, Wwe are vitally interested in 
seeing that they receive an adequate 
supply.” Mr. Graves enclosed a = copy 
of circular letter sent on July 2 to the 
company’s jobbers and distributors. It 
read in part: 

“At the present time it appears that 
our supply of these products will be 
adequate to meet our sales requirements, 
and in most instances we have been able 
to include in our contracts an additional 
volume to allow for an increase in youn 
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business. With a normal winter, we ex- 
pect to be able to take care of your re- 
quirements up to the maximum amount 
in your contract, but naturally there is 
a limit to our supplies, and, should we 
have an unusually severe winter, careful 
allocations and supervision in the dis- 
tribution of our available supplies may 
be required in order to prevent hard- 
ship.” 


James A. Cashen, Jr., manager of bulk 
sales, Pan American Petroleum & Trans- 
port Co.: “. . . Our company is doing 
everything within its power to see to it 
that our independent customers are tak- 
en care of as well as humanly possible 
for us to do so and at the same time, 
treating them in a fair manner. From 
time to time I have made it a point to 
keep my independent 
formed as to conditions with an over-all 


customers In- 


viewpoint as well as assisting them in 
every Way possible.” 


Mr. Cashen took a gloomy view of 
country’s over-all supply picture. “It is 
my personal opinion,” 


regard- 
less of anything that is written in the 


he said, 


papers, that if we have any kind of nor- 
mal winter, it will be almost a physics 
impossibility to supply all petroleum 
products needed by the country as a 
whole. Increased consumption, lack of 
transportation and lack of refinery ca 
pacity all adds up to the final outcome 
and even with 100% co-operation on 
the part of everyone, I think it would 
tax a Solomon to handle the situation to 
the entire satisfaction of everyone.” 


W. C. Burns, president, Richfield Oil 
Corp. of New York: “As you know, our 
entire supply of products goes into the 
hands of our distributors. We have no 
direct operations or any type of account 
other than distributors who can purchase 
our products. You may rest assured that, 
in the eventuality of shortage of supply 
or temporary dislocation of supply, each 
and every distributor will receive his 
proportionate share based on the quan- 
tities purchased from us during 1946. 


“At the present time we are not tak- 
ing on any new distributors and will 
not do so until we are sure of our po- 
sition. At the same time we feel that 
our distributors should not take on any 
large new quantity of business as very 
often at a time like this peddlers rush 
to any source which has products and 
sometimes 


large commercial accounts 


shift...” 


R. J. Hull, sales manager, Cities Serv- 
ice Oil Co., wrote Mr. Hilts: “. . . I 
think the position taken by your asso 
ciation is very sound and I assure you 
that this company is completely in a 
cord with the aims of this ~program.” 


S. B. Eckert, vice president of mar- 
keting, Sun Oil Co., while replying to 
the ESPA letter, made no direct refer 
ence to question of distribution among 
jobbers and through direct sales. He 
stated, however, that Company was mak- 


ing every effort to meet commitments 


15 





News of the Oil Industry 





1948 Demand for All Oils to Top 
‘47 by 5%, Bureau of Mines Says 


NPN News Bureau 
WASHINGTON — Bureau of Mines 
predicts total demand for all oils in 1948 
will top its latest forecast of probable 
1947 demand—2,118 million bbls.—by 
about 5°, and perhaps even by 6% “if 
exports are reduced substantially.” (See 
table below.) 

Its current estimate of 1947 demand 
is 26 million bbls. greater than had 
been forecast last June (see June 18 
NPN, p. 12). 

Bureau's total per cent for 1948. it 
said, is “based on the assumption that 
runs to stills cannot be increased more 
than 4% and that no large increase in 
product imports will take place.” It 
commented also: 

“A substantial increase, however, may 
be expected in liquid products supplied 
by natural gasoline and cycle plants. 
Relatively greater gains in the demand 
for heating oils, kerosine and motor fuel 
would have to be met by a substantial 
decline in residual fuel oil consumption.” 

Bureau did not break down the esti- 
mate of total 1948 demand, confining 
actual figures only to first quarter for 
which it gave forecast of 566 million 
bbls. after considering limiting factors 
affecting total product supply for the 
year, 

Other comments by bureau, made in 
connection with forecast of a Septem- 
ber demand for domestic crude of 5.- 
220,000 b/d, up 70,000 from August, 
included following: 

Current Situation—The primary factor 


in supply and demand is the amount of 
crude oil that can be run to stills. Actual 
runs to stills amounted to 5,120,000 b/d 
in June and averaged 4,925,000 b/d in 
the second quarter. Based on current 
data, runs are estimated at 5,173,000 for 
July and 5,200,000 for August and are 
forecast at 5,180,000 b/d for September, 
making an average of 5,185,000 for the 
third quarter. The increase in runs to 
the current record levels has necessitated 
an upward revision in the estimates of 
product supply and demand for the bal- 
ance of the year. 


General Situation—Potential demand 
for oil products is so great as to indi- 


cate the need for maintaining refinery 
operations at maximum capacity. Even it 
exports should be reduced by lack of 
dollar credits abroad, the supply of prod- 
ucts is not likely to exceed domestic re- 
quirements after allowing for normal sea- 
sonal changes in stocks of refined prod- 
ucts. The abnormal reduction of 15.5 
million bbls. in stocks of finished gaso- 
line during the second quarter and the 
continued withdrawals in July have nec- 
essitated an increase in gasoline yields 
to balance current supply and demand. 


Correction 

Numerous typographical errors  0c- 
curred in the gasoline consumption table 
in Sept. 3 issue, p. 53. NPN wishes to 
publish this important statistical informa- 
tion accurately and therefore reprints 
the corrected tabulation this week on 
p. 60. 


First Half 1947 Demand 10% Higher Than ‘46; 
Crude Runs to Stills Show 8,000 B/D Decline 


With API reporting domestic demand 
for petroleum products for the first half 
of 1947 10.12% higher than the corre- 
sponding period last year, crude runs to 
stills for the week ended Aug. 30 dropped 
8,000 b/d from 5,217,000 to 5,209,- 
000 b/d. Refinery operations also de- 
clined, going from 92% of rated capacity 
to 91.9% as of Aug. 30. 

Crude production, however, increased 
4,050 b/d, from 5,156,850 to 5,152,- 
800 b/d for the week ended Aug. 30. 

From Dist. 2 came more encouraging 
reports, with crude runs to stills up 21,- 
000 b/d over the previous week and 
74,000 b/d more than last year at the 





Revised Forecast United States Supply and Demand 
All Oils, 1947 


(Millions of Bbls.) 


First Second Third Fourth First 
Quarter Quarter Quarter Quarter 1947 Quarter 
(Actual) (Actual) (Estimated) (Forecast) Year 1948 
Production 463.3 489.9 507.5 508.9 1,969.6 504.2 
Crude 431.7 458.2 474.7 475.0 1,839.6 470.5 
Other 31.6 $1.7 32.8 33.9 130.0 33.7 
Imports 43.4 38.9 41.0 42.0 165.3 42.0 
Crude 25.5 23.6 26.0 26.0 101.1 26.0 
Other Oils 17.9 15.3 15.0 16.0 64,2 16.0 
New Supply 506.7 528.8 548.5 550.9 2,134.9 546.2 
Change All Stocks —25.8 +-15.4 24.9 + 2.4 +16.9 19.8 
Crude + 4.8 Tat 3.0 + 0.1 + 9.6 + 2.2 
Other Oils 30.6 + 8.0 +27.9 + 2.3 + 7.3 22.0 
Total Demand 532.5 513.4 523.6 548.5 2,118.0 566.0 
Motor Fuel 180.4 217.5 228.0 208.0 833.9 191.0 
Residual Fuel : 140.2 123.4 121.0 133.0 517.6 140.0 
Distillate Fuel 101.7 65.5 60.0 89.0 316.2 114.0 
Kerosine 35.4 22.0 20.0 33.0 110.4 39.0 
All Other 74.8 85.0 94.6 85.5 339.9 82.0 
Exports 37.9 43.8 $1.1 36.4 159.2 34.7 
Crude 8.7 12.4 13.0 11.0 45.1 10.0 
Refined 29.2 31.4 28.1 25.4 114.1 24.7 
Domestic Demand 494.6 169.6 482.5 512.1 1,958.8 531.3 
Motor Fuel 167.6 205.6 217.0 198.0 788.2 182.0 
Residual Fuel 137.5 120.4 118.4 130.5 506.8 137.5 
Distillate Fuel 96.8 57.5 54.0 84.0 291.8 109.0 
Kerosine 32.9 20.1 18.0 31.0 102.0 36.8 
All Other 60.3 66.0 75.1 68.6 270.0 66.0 
Daily Averages 
(Thousands of Bbls.) 
Total Crude Runs 4,800 4,925 5,185 5,170 5,021 5,170 
Demand Domestic Crude 4,757 4,940 5,192 5,162 5,015 5,146 
Total Demand All Oils 5,91 5,642 5,691 5,962 5,803 6,220 
Domestic Demand All Oils 5,496 5,161 5,245 5,566 5,367 5,839 
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same date. Though gas oil and distillate 
stocks in the district picked up 758,000 
bbls., stocks for the district still were 
768,000 bbls. below the 1946 figure on 
the same date. 

A heavy drain on gasoline stocks was 
evident also, due largely perhaps to 
Labor Day week end demand. For the 
week ended Aug. 30 stocks were 575,000 
bbls. below stocks reported Aug. .23, and 
2,343,000 bbls. below the 1946 figure. 


964,209,000 Bbls. Consumed 


API, in its report on first half demand, 
said total consumption of petroleum prod- 
ucts for the first six months in U. S. was 
964,209,000 bbls. of 42 gals. each, as 
compared with 875,584,000 bbls. the pre- 
vious year. Exports in the same period 
increased 4.32%. 

Refinery operations have been main- 
tained at more than 90% of rated ca- 
pacity for the past 12 weeks, the institute 
said. The high week was the one ending 
Aug. 2, with runs to stills of 5,271.000 
b/d, 93.3% of the nation’s refinery ca- 
pacity. 

Domestic production of crude oil has 
been at the record rate of more than 
5,000,000 b/d for the past 17 weeks, 
the institute reported. Record week was 
the one ending Aug. 16, when 5,159,- 
150 b/d were produced. 

This intensive effort by the entire pe- 
troleum industry has minimized the eftect 
of threatened local shortages, institute 
president William R. Boyd, Jr., stated. 

Meanwhile from Oklahoma came a re- 
port that crude production for that state 
in July averaged 391,211 b/d, highest 
since February, 1946. In Texas Phillips 
Petroleum Co.’s No. 1 McEntire wildcat 
discovery well in Ector County revealed 
important pay thickness as company con- 
tinued testing deeper. Fourth drill stem 
test of the Ellenburger proved 50 ft. of 
additional pay. Well flowed 119 bbls. of 
14.5 gravity oil during the last hour of a 
77-minute drill stem test. 
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Virginia Jobbers Urge Divorcement 
Of Production, Refining, Marketing 


Association Terms Integration of Oil Industry 
Greatest Threat to the Independent Marketer 


By RAYMOND E. BJORKBACK 

NPN Staff Writer 

ROANOKE, Va.—The suggestion that 
integration in the oil industry is the 
gravest threat today to the Independent 
marketer brought a resolution from the 
Virginia Petroleum Jobbers Assn. in 
meeting here on Sept. 4 
upon Congress to make it un- 
lawful for any company to operate in 
nore than one branch of the industry. 
For further discussion of divorcement, 
see letter to the Editor and reply on 


n. 29 


} -- 


semi-annual 
calling 


Some members saw the beginnings of 
. trend to shortened margins for jobbers 
in a current market disturbance where- 
in suppliers generally in Virginia have 
raised tank wagon prices 0.5c per gal 
in the face of the “hold the line” policy 
it the biggest integrated company, Jersey 
Standard. 

One of the majors going contrary te 
custom previously had announced pub- 
licly that it, too, would “hold the line,” 
ind the jobbers felt that not only would 
they be blamed by the public for the 
price increases, but depressed margins, 
too could be 


liowe! 


a result, should Jersey’s 
prices have to be met. A tew 
jobbers said they already had decided 
they could not continue to oversell 
Jersey. They wonder whether their sup- 
going to give them back the 
0.5c they lose when they cut to Jersey's 
level. If not, they feel that their mar- 
rins will have been shortened 0.5c when 
they cut back 


plic rs are 


Also, two speakers touched on_ the 
juestion of integration. William Earle 
White, Petersburg, president of the Na- 


tional Oil Marketers Assn., and a_ past 
president of the jobbers association, told 
the group the only salvation for jobbers 
through divorcement of production, re- 
fining, transportation ind marketing from 
each other 
Harry Hilts, New 
Empire State 
visual study of industry economics on 
he East Coast 
The Virginia Oil Mens Assn., meeting 
following day, referred to its board 


York, secretary of 
' le resented 
Petroleum Assn., presente 


directors questions of opposition to 
the latest Virginia's 
isoline tax, and to diversion of state 


increase— l .Oc—in 


notor vehicle revenues from highway 


purposes 
Beyond that 
Gallmever, Fort Wayne, ind., vice presi- 
lent and director of sales of the Wayne 
speak on “Selling Today,” 
vocal reports 


its members heard E. J. 


Pump Co., 


ind received visual and 
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on the API public relations campaign by 
W. T. Hyde, Richmond, state chairman 
of the public relations program, and 
Howard Volgenau of the Fred Eldean 
Organization, Inc., which is conducting 
the program nationally. 

Cites Reason for Urging Divorcement 

Mr. White, reminding the jobbers that 
NOMA has for 12 years advocated “fun- 
damental changes in the oil industry de- 
signed to break up monopoly,” said 
NOMA is seeking divorcement because 
“when the supplying companies are also 
competitors the temptation is too great 
to move in on any profitable business of 
the Independent by cutting off his sup- 
oly.” 

At the same time, he suggested, it 
“would do no good just to divorce the 
industry into its four natural branches 
and then let one aggregation of capital 
gobble up all the units in that branch 
of the industry.” NOMA therefore, he 
pointed out, favors the principle of leg- 
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islation proposed by Rep. Kefauver (D., 
Tenn.) and Sen. O'Mahoney (D., Wyo.) 
to prohibit the acquisition of one com- 
pany of a competitor when the result 
would substantially competition 
in the industry. 

Also necessary, Mr. White said, are 
strict enforcement of the antitrust laws 
and larger fund appropriations for that 
purpose. 

Mr. Gallmeyer, reporting that “Amer- 
ican industry is feeling no pain,” said 
business men should quit “running the 
sales department backward.” 


lessen 


“The world is standing at our door, 
waiting for our products. The thing for 
us to do is to meet that demand by us- 
ing all the ingenuity, resources and sales- 
manship we can apply,” Mr. Gallmeyer 
advised. 

Declaring that it was foolish to be 
preoccupied with fear of war with Rus 
sia and the 1947 recession that did not 
materalize, he urged the oil men_ to 
“put the calipers on production, policy, 
facilities and personnel,” and embrace 
the idea that selling is a great achieve- 
ment in friendship. 

“Discommode yourself,” he suggested, 
“for your customer. .. . If policy stands 
in the way of business, change the pol- 
icy! . . . Get out on your pump island 
once in a while, and handle that nozzle 
yourself—there’s your “Treasure Island’. 

The most important single thing 
in selling is spirit.” 


Showdown Seen Near on Aramco’s Effort to Get 
Steel Pipe for Planned Mediterranean Pipeline 


NPN News Bureau 

WASHINGTON — A _ showdown is 
nearing on the application of Arabian- 
American Oil Co. for an export license 
on the steel it needs for the projected 
300,000 b/d Trans-Arabian Pipeline to 
the Mediterranean. ( Additional story and 
map on p. 41.) 

With the military and State Department 
tlxeady lined up on Aramco’s side, and 
Interior apparently now inclining  like- 
wise despite some misgivings, decision 
will not come easily, however, and may 
even have to be made finally by the Presi- 
dent’s cabinet. 

That is because of opposition of In- 
dependent producers and 
transmission companies, which claim steel 


natural gas 


is needed ‘at home for oil wells and gas 
lines and are talking to Congress. 
Aramco hopes to start shipping on 
Oct. 1 under a schedule contemplating 
movement of 40,000 tons of 30 and 31- 
inch pipe in each of six successive quar- 
ters. Pipe already is being made in Cali- 
fornia by Consolidated Steel, using mill 
facilities installed. at an 
Aramco of $1,200,000. 
Latest to come to 
in government were the military, through 
the Army and Navy Munitions Board. 
Following the line suggested by Army- 
Navy Petroleum Board, this top policy- 


expense to 


Aramco’s support 


making arm of the services reported 
to the Commerce Depa:tment that com- 
pletion of the project in 1950 would ease 
the then-expected tanker shortage and 
make a material contribution to supply- 
Western 
indicated 


ing the petroleum needs of 
Europe. Earlier, State had 
a similar attitude leaving only Interior 
and Commerce (the department most di- 
rectly involved) yet to be heard from. 

For the same reasons advanced by mili- 
terv and State, however, Interior report- 
edly was swinging around to favoring 
issuance of the export license after first 
having taken the view that the steel could 
be better employed at home 

In the meantime, Independent Petro- 
leum Assn. of America took the lead in 
opposing the license by firing a vigorous 
protest at Commerce Secretary Harri- 
man, citing shortages of steel for the 
domestic industry and bitterly criticizing 
the arguments advanced by Aramco in 
support of its request. 

He sent copies of protest to State Sec- 
retary Marshall, Interior's Krug, A-NPB 
Chairman Hoover and to chairmen of 
nine congressional committees. In it, he 
quoted extensively from the report first 
carried by Platt’s OILGRAM and NPN 
disclosing the grounds on which Aramco 
was basing its license application. 
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Many Companies Request Material 
For Oil's Public Relations Program 


Advertising material for the oil industry public relations program has been 


requested by about 1000 oil companies and associations, according to the Fred 


Eldean Organization, public relations counsel for the Public Relations Operating 


Committee. 


Suggested newspaper advertisements, radio commercials, posters, direct mail 


pieces, speeches, etc., were prepared to furnish oil companies with public rela- 


tions material to be used by them, particularly on a local basis. 


The following list shows most of the companies and associations which 


had requested the advertising material up to about three weeks ago when the 


compilation was made. Requests have continued to come in, according to the 


Eldean Organization which prepared the list. 


A 


Ace Oil Co., Bainbridge, Ga. 
Acorn Oil Co., Inc., New Britain, Conn. 
Aero Oil Co., New Oxford, Pa. 
Aetna Oil Co., Louisville, Ky. 
Ajax Pipe Line Corp., Tulsa, Okla. 
Alan Petroleum Corp., Worcester, Mass. 
Albany Oil Co., Albany, Ga. 
Alford & Shermer, Altanta, Ga. 
Allen Oil Co., Inc., Brattleboro, Vt. 
Alma Oil Co., Alma, Neb. 
Altonna Gas Co., Altonna, Pa. 
American Ass’n. of Oilwell 
Drilling Contractors, Dallas, Tex. 
American Ice Co., Washington, D. C., 
American Locomotive Co., New York, N. \Y 
American Oil Co., Baltimore, Md. 
Anchor Refining Co., Minneapolis, Minn. 
Anderson-Prichard Oil Corp., Minneapolis, 
Minn. 
Anthracite Oil Co., Boston, Mass. 
Argo Oil Corp., Denver, Colo. 
Arkansas Fuel Oil Corp., Shreveport, La 
Arkansas Nat'l. Gas Corp., Shreveport, La. 
Arlington Ice & Fuel Co., Baltimore, Md. 
Armstrong & Dobbs, Athens, Ga. 
Arrow Petroleum Corp., Forest Park, Ill. 
Ashland Oil & Refining Co., Ashland, Ky. 
Associated Service Corp., Indianapolis 3, Ind 
Atlantic Refining Co. (The) Philadelphia, Pa 
Automatic Heating Corp. in America, 
Boston, Mass. 
Automotive Supply Co., Cincinnati, Ohio. 


B 


Badger & Sons Co., Boston, Mass. 

Ballard Oil Co., Portland, Me. 

Ballard Oil Equipment Co., Portland, Me 
Balyeu Brothers, Cookville, Tenn. 

W. H. Barber Co., Minneapolis, Minn. 
Barnes Oil Co., Ashland, Neb. 

Barmhill Gas & Oil Co., Homerville, Ga. 
Barrows Coal Co., Brattleboro, Vt. 
Batcheller Whittemore Co., Boston, Mass 
Bath Oil Co., Appleton, Wis. 

H. O. Batzer, Thermopolis, Wis. 

M. A. Bean, Moorefield, W. Va. 

Bedford Valley Petroleum Co., Bedford, Pa. 
Benedict & Co., Inc., New Haven, Conn. 
Berkshire Amoco Co., Pittsfield, Mass. 
Berkshire Oil Co., Reading, Pa. 

B. & H. Oil Co., Columbus, Ga. 

Big Sandy Petroleum Co., Cincinnati, Ohio 
Blackburn-Russell, Bedford, Pa. 

W. B. Blackstock, Bartlesville, Okla. 

John Blondell & Son, Montclair, N. J. 
Bloomer & Haselton, Keene, N. H. 

Blount County Oil Co., Maryville, Tenn 
Blue Ribbon Oil Co., Valdosta, Ga. 

Blue Ridge Oil Co., Seven Stores, Pa 
Bonded Oil System, Inc., Boston, Mass 
Boston Ice Co, (The), Jamaica Plain, Mass 
Bowan & Co., St. Louis, Mo. 

Boyertown Oil Co., South Reading, Pa. 
Brennan & Murphy, Lehighton, Pa. 
Norman Bright Co., New Egypt, N. J 
Bristolville Kefining Co., Cleveland, Ohio. 
Brotherhood Oil Co., Brockton, Mass. 
Brown Gasoline Co., Uniontown, Pa 
Brown Oil & Supply Co., Cherokee, Ia. 

Al Buchanan Drilling Co., San Antonio, Tex. 
Buckley & Scott, Inc., Providence, R. I 
Buckley & Scott, Inc., Watertown, Mass. 
Burning Oil Distributors Assn. Chicago, Il. 
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Burow Brothers Oil Co., Humboldt, Neb. 
Bursaw Oil Corp., Salem, Mass. 


Cc 
California Co. (The), San Francisco, Calif 
Calitomia Newspaperboy Foundation, 


Inc., San Francisco, Calif. 
canadian Oil Co., Ltd., Montreal, Canada. 
‘anfield Oil Co., Cleveland, Ohio. 
tarbon Coal Co., Des Moines, Iowa. 
tarlson Service, Sioux City, lowa, 
‘arroll & Connelly Coal Co., Lawrence, Mass 
‘tarter Oil Co., (The), Tulsa, Okla. 
‘entral Oil Co., Augusta, Ga. 
-entral Oil Co., Cincinnnati, Ohio. 
‘entral Petroleum Corp., Richmond, Ky. 
fentral West Oil Corp., South Bend, Ind 
chase, J. B., Provo, Utah. 
theponis Oil Co., G. A., Plymouth, Pa. 
cherokee Oil Co., Canton, Ga. 
thicago Bridge & Iron Co., Philadelphia, Pa. 
thicago Gasoline Jobbers Assn., Chicago, Il. 
lities Service Co., New York, N. Y. 
‘ities Service Co. (Dela.), Bartlesville, Okla 
Litizens Oil Co., Gettysburg, Pa. 
tity Oil Co., Inc., LaGrange, Ga. 
tity Oil & Coal Co., Torrington, Conn. 
‘ark Oil Co., E,. Point, Ga. 
‘learfield Oil Co., Clearfield, Pa. 
‘oal & Oil Co., Savannah, Ga. 
‘oastal Petroleum Co., Newark, N. J. 
C, Collier, Somerset, N. J. 
‘olonial Beacon Oil Co., Boston, Mass. 
olorado Petroleum Industries Commission, 
Denver, Colo. 
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Jomet Oil Co., Savannah, Ga. 
community Oil Co., Dalton, Ga. 
ongress Gas & Oil Co., Saratoga Springs, 


RAAA 


onnelly Fuels, Bellows Falls, Vt. 
fonsumers Gasoline Co., Rawlins, Wyo. 
onsumers Oil Co., Union City, Pa. 
‘ontinental Oil Co.,Wichita Falls, Tex. 
ontinental Oil Co., Ponca City, Okla 
ontinental Supply Co., Ft. Worth, Tex. 
‘cooperative Service Co., Waterloo, Iowa 
sopeland Oil Co., Plattsburgh, N. Y. 
ordele Tire & Oil Co., Cordele, Ga. 
ornhusker Oil Co., Omaha, Neb. 

ox Distributing Co., Easton, Me 
tracker State Oil Co., Newman, (sa 
crane Oil Co., Inc., Clayton, N. J 

tray Oil Co., Inc., Bellows Falls, Vt. 
rescent Oil Co., Bainbridge, Ga. 

ross Coal Co., Lawrence, Mass. 

& O Heating Co., Natick, Mass. 

rown Petroleum Co., Macon, Ga. 
‘rown Petroleum Corp., Houston, Tex. 
tumberland Oil Co., Nashville, Tenn. 
‘ushman Service Co., Auburn, Me. 
utler, B. J., Brooklyn, N. ¥ 

uttman Oil Co., Speers Bove, Pa 
Colpitt, C. R., Tulsa, Okla 


SRR RAAAAAAAAAAL 


D 


The Dah! Oil Co., Inc., Norwich, Conn 
Davis & Dagett Co., Springfield, Mass. 
S. V. Day, Sunburst, Mont 

Deep Rock Oil Corp., Chicago, I. 
DeBlois Oil Co., Pawtucket, R. I. 

The Derby Oil Co., Wichita, Kan. 


olorado Petroleum Products Co., Denver, Co!'o. 


Devonian Oil Co., Tulsa, Okla. 
Diamond Mid-Continent Petroleum 

Corp., Tulsa, Okla. 
Direct Oil Co., Rossville, Ga. 
Dixie Oil Co., Vidalia, Ga. 
Dixon Oil Co., Dixon, IIL. 
Doerer Oil & Fuel Co., Winona, Minn. 
Domoco Gas & Oil Co., Wilkes Barre, Pa. 
Dowell, Inc., Tulsa, Okla. 
Drake & Mills Oil Co., Inc., Syracuse, N. Y. 
Dublin Woco Pep Co., Dublin, Ga. 
Duff Oil Co., Hendersonville, N. C. 
Duke Service Station, Cedartown, Ga. 
Durrence Tire & Oil Co., Waycross, Ga. 
Direct Oil Service Corp., Minneapolis, Minn. 


E 


Eagle-Picher Mining & Smelting Co., 
Henryetta, Okla. 

Eason Oil Co., Enid, Okla. 

Eastern Fuel Co., Warwick, R. I. 

Eastern Maine Fuel Dealers Assn., Bangor, Me. 

Eastman Oil Well Survey Co., Denver, Colo. 

Eastern States Ass’n. of Dealers in 
Oil & Gas Interests, Inc., New York, N. Y. 

Eaton Metal Products Co., Denver, Colo. 

Eatonton Oil Co., Eatonton, Ga. 

Economy Gas & Oil Co., Altoona, Pa. 

Economy Oil Co., Valdosta, Ga. 

Edenfield Oil Co., Savannah, Ga. 

Edsell Oil Co., Neosho, Mo. 

Egar Oil & Supply, Pittston, Pa. 

Elk Refining Co., Charleston, W. Va. 

Empire Oil Co., Wilkes Barre, Pa. 

Empire Petroleum Co., Watertown, N. Y. 

Empire State Gasoline Retailers, Poughkeepsie, 
N.Y 


Empire State Petroleum Assn., New York, N. Y. 
Erie County Gasoline Retailers Assn., Erie Pa. 
Esta Co., Reading, Pa. 

Ethyl Corp., New York, N. Y. 


Economy Oil Co., Des Moines, Iowa. 
F 


Fairchester Oil Co., Portchester, N. Y. 

Fall Oil Co., Ames, Iowa. 

The Farmers Co-Op Oil Co., Nebraska City, 
wep. 

Farmers Oil Co., Albany, Ga. 

Fayette Gasoline & Oil Co., Uniontown, Pa. 

Flash Oil Co., Donalsonville, Ga. 

Fleet Foote Service, Hastings, Neb. 

Fleet-Wing Corp., Cleveland, Ohio. 

Fla. Petroleum Marketer’s Assn., Jacksonville, 

Fla. 

Frellson Oil & Gas Co., Americus, Ga. 

Frielander Oil Co., Hazelton, Pa. 

The Frontier Refining Co., Denver, Colo. 

Frost Service Station, Roscoe, Neb. 

Fuel Oil Assn., Inc., Brooklyn, N. Y. 

Fuel Oil Assn., of N. Y.., Brooklyn, N. Y. 

Fuel Oil Dealers Assn. of Southwest Conn., 
Stamford, Conn 


G 


Gaine Oil Co., Tulsa, Okla. 

Rocco Galgano & Co., Torrington, Conn. 

Garmony Oil Co., Chickamauga, Ga. 

The Gasoline & Oil Equipment, New Haven, 
Conn. 

Gasoline Pump Mfrs. Assn., New York, N. Y. 

A. L. Garber Co., Ashland, Ohio. 

Garity Hill Service Station, Inc., Braddock, Pa. 

General Crude Oil Co., Houston, Tex. 

General Drafting Co., Inc., New York, N. Y. 

General Heat & Appliance Co., Boston, Mass. 

General Motors Corp., Detroit, Mich. 

General Oil Co., Hartford, Conn. 

General Oil Corp., Waterbury, Conn. 

General Petroleum Corp., Los Angeles, Calif. 

Geological & Engineering Service, Kansas City, 
Mo. 

Georgia Asphalt Co., Loccoa, Ga. 

Georgia Oil Co., Atlanta, Ga. 

The Geotechnical Corp., Dallas, Tex. 

Giddens & Wilkes, Valdosta, Ga. 

Glove Oil Co., Cincinnati, Ohio. 

Goyer Oil Co., Leland, Miss. 

G. & O. Service Co., Albany, Ga 

Gossett Oil Co., Griffin, Ga. 

Grace Oil Co., Wildwood, N. J. 

Grace Independent Oil Co., St. Charles, Mo. 

Gresmer Motors, Ranova, Pa. 

James Gribbin, Inc., Thomasville, Ga 

ames F. Griffin Coal & Ice, Savannah, Ga. 

sriffin Oil Co., Glassport, Pa. 

sriffith Consumers Co., Washington, D. C. 

sriswold-Echleman Co., Cleveland, Ohio. 

sulf Oil Corp., Pittsburgh, Pa. 

sulf Refining Co., Pittsburgh, Pa. 

O. Gunkel, Butte, Mont 

vurley Oil Co. Gurley, Neb 


ee 


H 


Haggart, Wm. R., Fargo, N. D 

Hampden Coal-Oil Co., Inc., Springtield, 
Mass 

Harding, Harold E., Portland, Me 

Hardware Citv Fuel Co., New Britain, Conn. 
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iarlow E. Jones Petroleum Products, 
Inc... W. Brookfield, Mass. 
larper Oil Co., Long Island City, N. Y. 
urison Oil Co., Quitman, Ga. 
irtol Petroleum Corp., New York, N. Y. 
irtwell & Son, Inc., H. N., Boston, Mass. 
iawk Oil Co., Inc., Scranton, Pa. 
jazelton Oil Co., Hazelton, Pa. 
lawkins-Fauston Co., Uniontown, Pa. 
lazen & Son, Arthur F., Ellwood City, Pa. 
leath Oil Co., Great Bend, Pa. 
lermann & Sons, Inc., G. D., Oneida, N. Y. 
jerr Gas & Oil Co., Shamokin, Pa. 
Hess Brothers, Freeland, Pa. 
Heyne Oil Co., Pender, Neb. 
Hinderliter Tool Co., Tulsa, Okla. 
Hoffman Fuel Co., Bridgeport, Conn. 
Home Fuel Co., E. Orange, N. J. 
Home Oil Co., Derrick City, Pa 
{ome QOil Distributors, Ltd., Vancouver, 
British Columbia, Canada. 
Home Oil & Refining Co., Great Falls, Mont. 
Home Stake Royalty Corp.(The), Tulsa, Okla. 
Hooker Electrochemical Co., Niagara Falls, 
N 
Houston Oil Co. of Texas, Houston, Tex. 
Hufi & White, Sharon, Pa. 
Humble-Mundis Co., York, Pa 
Humble Oil & Refining Co., Abilene, Tex. 
Huntington Oil Co., Huntington, W. Va. 
Huev Gas & Oil Co., Homerville, Ga. 


I 
Illinois Oil & Gas Assn., Mt. Vernon, III. 


Illinois Petroleum Marketers Assn., Springfield, 


il] 
Imperial Oil, Ltd., Toronto, Ontario, Canada. 
Imperial Oil Service, Co., Scranton, Pa. 
Independent Oil & Gas Co., Dublin, Ga. 
Independent Gas Co., Gainesville, Ga. 
Independent Oil Co., Inc., Altoona, Pa. 


Independent Oil Men’s Assn. of New England, 


Boston, Mass 

Independent Petroleum Assn. of America, 
Tulsa, Okla. 

Independent Producers, Wichita, Kan. 


Independent Refiners Assn. of California, Inc., 


Los Angeles, Calif. 

Independent Refiners Service Corp., Wichita, 
Kan 

Indiana Independent Petroleum Assn., Indian- 
apolis, Ind. 

Inland Water Petroleum Carriers Assn., New 
York, 4 

Inter-City Gasoline Dealers Assn., New York, 
N. ¥ 


International Petroleum Exposition, Tulsa, 
Okla 

lowa Independent Oil Jobbers Assn Inc., 
Des Moines, Iowa. 

Irwin Oil Co., Durham, N. ¢ 

Iverson Tool Co., Tulsa, Okla 


J. E. Jocobs, Barre, Vt 

Ss. < Jenkins Oil Co., Brunswick, Ga 
Jenkins Oil & Motor Co., Moultrie, Ga. 
lenney Mfg. Co., Chelsea, Mass. 

Luther F. Jones Co., Cadiz, Ohio. 
Johnson Oil Ref. Co., Minneapolis, Minn. 
Johnson & Dix, Inc., Springfield, Vt 

wa. Johnson Estate, Wichita, Kan. 


K 
Kane & Healey, Bellows Falls, Vt 
Kanotex Refining Co., Arkansas City, Kan 


Kansas Oil Men’s Assn., Wichita, Kan 

Kan.-Okla. Oil & Gas Co., Winfield, Kan. 

Keller & Wolfel, St. Marys, Pa. 

Kendall Co., C. B., Gardner, Mass. 

Kenemer Oil Co., Dalton, Ga 

Kentucky Oil Men’s Assn., Cincinnati, Ohio 

Kerr-McGee Oil Industries, Inc., Okla. City, 
Okla 

Kewanee Oil Co., Tulsa, Okla 

Keyes Tank & Supply Co., Casper, Wyo. 

Keystone Oil Co,, Phillipsburgh, Pa 

Kiel, G. Ralph, Miami, Fla 

Kimball Co., E. L., Malden, Mass. 

King & Keeney, McKeesport, Pa 

Kirksey & Associates, George, Houston, Tex 

Kistler, Jr., W. I Pulsa, Okla 


Kitchen Oil Co., Erie, Pa 
Knapp Oil Co., Pittsfield, Mass 
Krotter Co., Wm Stuart, Neb 
Krumme Oil Ce Bristow, Okla 
K-T Oil Corp., 1 Dorado, Kan 
h va Drilling ¢ The), Wichita, Kan 
L, 
r & Son, H. E., Everett, Pa 
ke County Oil Co., Painesville, Ohio. 
umur Oil Co., Barnesville, Ga 
Launius Brothers, Monroe, Ga. 
iurel Oil Co., Inc Harttord 1, Conn 
iwler Petroleum Co., Scranton, Pa. 
iwson Oil (¢ , Gainesville, Ga 
Lebowitz Brothers, Lawrence, Mass 
Lehigh Gas & Oil Co., Beaver Meadows, Pa. 
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Lehigh Valley Oil Co., Allentown, Pa. 

Leitch Eng. Co., Manchester, N. H. 

Levens, Inc., Carrollton, Ga. 

Lewis Oil Co., Cincinnati, Ohio. 

Lindberg Petroleum Co., O'Neill, Neb. 
Liquefied Petroleum Gas Assn., Chicago, Il. 
Liquid Petroleum Gas Assn., Inc., Chicago, Hl. 
L & L Service Co., Camilla, Ga. 

Long Island Petroleum Dealer’s Assn., Merrick, 


Long Island Gasoline Retailers Inc., Flushing, 
I * : 


Lock Haven Auto Co., Lock Haven, Pa. 
L & V Oil Co., Allentown, Pa 
Lucey Products Co., Tulsa, Okla 


M 


Mace Service Inc., Terre Haute, Ind. 

Mackinnie Oil & Drilling Co., Denver, Colo. 

P. F. Magruder, Glasgow, Mont. 

Magnolia Oil Co., Dallas, Tex. 

Mahaffy Oil Co., Kingston, Pa. 

Maine Independent Oil Marketer's Assn., 
Augusta, Me. 

Manchester Petrol. Board of Trade, Man- 
chester, N. H. 

Manordale Gas and Oil Co., Export, Pa. 

Marquette Petrol. Products Inc., Chicago 19, 
Ill. 


D. A. Marshall S. S. Inc., Harrisburg, Pa. 
Maryland Motor Truck Assn. Inc., Baitimore, 
Md. 
Maryland Petrol Industries Co., Baltimore, Md 
W. C. Mason and Co., Hartford, Conn 
Massachusetts Heating Corp., Cambridge, 
Mass. 
Mayfield Oil Prod. Co., Mayfield, Kan. 
McCall-Frontenac Oil Co. Ltd., Montreal, 
Canada. 
McCarthy Oil and Gas Co., Houston, Tex 
McGooham Fuel Company, Lowell, Mass. 
McLoren Auto Supply, Mahoney City, Pa. 
McMillan & Cameron, Wilmington, N. C. 
McMillan-Shuler Oil Co., Fayettesville, N. C. 
Merritt Oil Company, New Castle, Pa. 
Metropolitan Oil Burner & Air Conditioner 
Assn., New York, N. Y. 
M. F. A. Oil Co., Columbia, Mo 
Mid-Continent Oil & Gas Assn., Tulsa, Okla 
Mid-Hudson Oil Company, Inc., Poughkeepsie, 


N. Y. 
Midwest Oil Co., Denver, Colo 
T. M. Miles Co., Milton, Pa. 
Miles-Bement-Pond Co., W. Hartford, Conn 
Charles Miller, Zanesville, Ohio 
Miller Oil Co., Toledo, Ohio 
Millers Service, Weigs Seales, Pa 
Milliken Fabrics, New York, N. ¥ 
Milton Oil Co., St. Louis, Mo 
Minerva Oil Co., St. Louis, Mo. 
Minnisink Oil Co., Whippany, N. J 
Missouri Farmer’s Assn, Oil Co., Cody, Wyo 
Monongahela Valley Oil Co., Monongahela, Pa. 
Montana PIC, Great Falls, Mont. 
Montour Auto, Montoursville, Pa 





Revision in BFS Oil Bid 
Invitations Asked by NTTC 
WASHINGTON—Bureau of Federal 


Supply has been requested by National 
Tank Truck Carriers, Inc., to revise its 


conditions on invitations to bid for 


government’s petroleum needs in_ order 
that for-hire tank truckers can obtain 
greater share of transportation of these 
products. 

In letter to W. E. Gannon, BFS pur- 
chasing officer, NTTC asserted that U. S. 
does not consider bids naming a price 
F. O. B. bulk plant on 150,000 gals. or 
less if bid is received naming price F. O. 
B. destination. 

Sutherland 
NTTC secretary-manager, declared, pre- 


This condition, Austin 


vents government from naming type of 
transportation to be used, from ascertain- 
ing amount of freight it pays in sales 
EF. O. B. destination and from naming 
particular transporter it wants to haul 
government purchases. 

Sutherland recommended that future 
bids contain an amount to cover cost of 
transportation separately. 
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Moore Fuel Corp., Danbury, Conn 

Moore and Kling, Inc., Boston, Mass. 

Montana Petrol. Ind. Co., Great Falls, Mont 

Moreland, Amich and Black, Los Angeles, Calit. 

W. C. Morgan, Casper, Wyo 

Morris Fuel Co., Uniontown, Pa 

Motor Fuel Lab., Boston, Mass. 

Mountain Iron and Supply Co., Wichita, Kan 

Mountain Producers Corp., Denver, Colo 

Mountain States Drilling Co., Cody, Wyo 

Muller Fuel & Oil Co., Weehawken, N. J 

F. J. Murphy Oil Co., Bristol, R. 1. 

Myron Scheesley Oil Co., Sunbury, Pa 

W. C. McBride, Inc., McPherson, Kan 

C. D. Miller, Broken Bow, Neb 

Missouri Farmers Assn. Oil Co., Columbig Mo 

MacFarland, Aveyard and Co., Chicago, Il 

Michigan Petrol Assn., Detroit, Mich 

Mid-Continent Petrol. Corp., Waterloo, Iowa 

Midland Cooperative (Wholesale), Minne- 
apolis, Minn 


N 


Nash Gasoline Co., Graham, Tex. 
Nat'l. Assn. of Indep. Tire Dealers, Inc., 
Washington, D. C. 
Nat’l. Gasoline Assn. of America, Tulsa, Okla 
Nat'l. Gasoline Prods. Assn., New York, N. ¥ 
Nat'l. Lincoln Service Sta., Berlin, Pa 
Nat'l. Lubricating Grease Inst., New York, 
N. Y 


Nat'l. Motor Sales, Inc., Westerly, RK. | 

Nat'l, Refiining Co., Kokomo, Ind 

Nat’l. Supply Co., Tulsa, Okla 

Nat'l. Tank Co., Tulsa, Okla. 

Nat'l. Tank Truck Carriers, Inc., Washington, 
D. C. 


Navy Gas & Supply Co., Denver, Colo 
Nebraska Petroleum Marketers, Inc., Lincoln, 
Neb. 
H. G. Neely, Fort Worth, Tex 
N. H. Air Conditioning Co., Manchester, N. H 
New Jersey Gasoline Dealers Assn., Hacken- 
sack, N. J. 
New Jersey Oil Trade Assn., Newark, N. J 
New Mexico Oil & Gas Assn., Roswell, N. M 
New Mexico PIC, Albuquerque, N. M 
Newport Fuel and Supply, Newport, R. | 
Newport Oil Co., Newport, R. I. 
Newton Oil Co., Cincinnati, Ohio 
N. Y. Heating Assn. Inc., Brooklyn, N. \ 
N. Y. State Oil Producers Assn., Wellsville, 
I ¥ 


N. Y. 
A. M. Niemeuer & Associates, St. Paul, Minn 
Niles-Bement-Pond Co., W. Hartford, Conn, 
Noblitt Oil Co., Tullahoma, Tenn 
North Carolina Jobbers Assn., Raleigh, N. ¢ 
North Carolina Petroleum Ind. Com., Raleigh 
N. C 


North Georgia Oil Co., Ellijay, Ga 

Northeast Fuel Corp., Indian Orchard, Mass, 

Northern Chantonqua Service Station Assn., 
Fredonia, N. Y. 

Northwestern Oil Co., Omaha, Neb. 

Northwest Petroleum Assn., Minneapolis, Minn 

Northwest Refining Co., St. Paul Park, Minn 


Oo 


Oconee Gas & Oil Co., Milledgeville, Ga 

O'Connor Oil Co., Claxton, Ga 

Ohio Oil Co., Findlay, Ohio 

Ohio Petroleum Marketers Assn., Cincinnati, 
Ohio. 

Oil Burner Institute, New York, N. Y. 

Oils, Inc., Des Moines, lowa. 

Oil Ind. P. R. Comm., Denver, Col 

Oil Heat Institute of America, New York, N. \ 

Oil Inst. of New England, Boston, Mass 

Oil Marketers Assn. of N. Y., Inc., New York, 


mB 
Oil Well Supply Co., Dallas, Tex 
Okla. Oil Marketers, Oklahoma City, Okla 
Ozark Petroleum Service, Springfield, Mo 


P 

Pablic Saf-T-Oil Service, Macon, Ga 

Pacific Oil Co., Fall River, Mass 

Pacific Western Oil Corp., Casper, Wyo 

Pan American Petroleum Corp., New Orleans 
La. 

Pan American Petroleum & Transport Co 
New York, N 

Pan American Refining Corp., Texas City, Tex 

Parkworth Products. Bridgeport, Conn 

Parsons Oil Co., Hastings, Neb 

Pate Oil Co., Milwaukee, Wis 

Pattavina Oil Co., Omaha, Neb 

Peninsular Oil Co., lron Mountain, Mich 

Pennsvlvania Crude Oil Assn., Oil City, Pa 

Penn Economy Oil Co., Bedford, Pa 

Pennsylvania Fern Oil Co., Wilkes Barre, Pa 

Pennsylvania Grade Crude Oil Assn., Oil City 
Pa. 

Pennsylvania Petroleum Assn., Inc., Harris 
burg, Pa. 

Pennsylvania Independent Oil Co., Allentown, 
Pa. 

Pennsvivania Refining Co., Cleveland, Ohio 

Pennsvivania Service Oil Co., Reading, Pa 
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News of the Oil Industry 





Peoples Oil Co., Atlanta, Ga. 

Perkins Oil Co., Dublin, Ga. 

Perla Bros. Garage, Brooklyn, N. Y. 

Perrine Oil Co., Sharon, Pa. 

Perry Petroleum Co., Denver, Colo. 

A. F. Peters Oil Co., Gloversville, N. Y 

Petroleum Engineering Corp., Springfield, 
Mass. 

Petroleum Corp., Philadelphia, Pa. 

Petroleum Sales Co., Ford City, Pa. 

Petroleum Service Co., Minneapolis, Minn 

Petty Geophysical Engineering Co., San 
Antonio, Tex. 

Petroleum Heat & Power Co., Stamford, Conn 

Philadelphia Electrical Assn., Philadelphia, Pa 

Phillips Petroleum Co., Abilene, Tex. 

Phoenix Oil Co., Augusta, Ga. 

Pierce Oil Co., Chamblee, Ga. 

Pikeville Oil & Tire Co., Cincinnati, Ohio 

Pilgrim Oil Co., Inc., Stoughton, Mass 

Pilot Royalty Co., Tulsa, Okla. 

Pittston Oil Co., Pittston, Va. 

Thas. E. Place, Inc., Haverhill, Mass 

Pomraning Motor Co., Red Lion, Pa 

C. T. Potter Oil Co., La Cygne, Kan 

Power Oil Co., Atlanta, Ga. 

L. F. Powers Petroleum Products, Waterbury 
Conn. 

Premium Distributing Co., Columbus, Ga 

Princeton Fuel Oil Co., Princeton, N. J 

Printing Industry of Wichita, Wichita, Kan 

Puckett Oil Co., Shellman, Ga. 

Pure Oil Co., Chicago, Il. 

Pure Oil Products Co., Seaford, Dela 

Pure Transportation Co., Olney, III. 

Puritan Petroleum Products, Holyoke, Mass 

Pyramid Oil Co., Girard, Pa. 


Q 
Quaker State Oil Refining Corp., Oil City, Pa 


Quality Gasoline Co., Marion, Ind. 
Quality Oil Co., Winston-Salem, N. C 


« 


R 


Rackliffe Oil Co., New Britain, Conn 

Caesar J. Raffo, Vineland, N. J. 

Raile & Morrison, Greenville, Ohio. 

Ralston Petroleum Service, Middletown, Ohio 
Range Oil Supply Co., Minneapolis, Minn 

Red Dot Oil Co., Denver, Colo. 

Red Feather Oil Co., Salt Lake City, Utah 
—— & Bramley Oil Co., Inc., Rensselaer 


Reed Roller Bit Co., Houston, Tex. 
Regal Oil Co., Elizabeth, N. J. 

Regal Petroleum Co., Cincinnati, Ohio 
Reighard Gas & Oil Co., Altoona, Pa 
Reinauer Bros., Lyndhurst, N. J. 
Reinert Oil Co., Brush, Colo. 





Independent Gets Contract 
For Mexican Well Drilling 
NEW YORK—J. Edward Jones, In 


dependent producer and_ president ot 
Sugar Field Oil Co., Baton Rouge, has 
been awarded contract to drill first 100 
out of a minimum of 200 wells in Mexi 
co's new exploration and development 
program. — Petroleos 
government agency, confirmed that the 
contract had been signed. 

Terms of the contract are on a “cost 
plus” basis in effect, and involve issuanc 
to the contractor by the Mexican govern 
ment of 5-year, 6° bonds to cover cost 
of operation plus 10%. Bonds will 1% 
imburse contractor for out of pocket 
expenses on dry holes and also carry 
provision for payment to the contractor 
in oil from producing wells, not for the 
wells, according to reports but only to 
the extent of the “cost-plus” of — the 
operation. Contract, therefore would not 
give Jones a continuing “stake” in Mexi 
ean oil. 

Only other deal with Mexico reported 
pending is that of Cities Service whic! 
does not contemplate active drilling 
These negotiations, however, are said to 
have been suspended temporarily whil 
Mexican congress is considering changes 
in petroleum law. 
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Mexicanos, the 


Republic Supply Co., Houston, Tex 


Retail Gasoline Dealers Assn., Inc., Boston, 


Mass. 
M. T. Rex & Son, Sligo, Pa. 
L. M. Richards, Somerville, N. J. 
Richard Serviceways, Inc., Buffalo, N. Y 
Richfield Oil Co., Williamsport, Pa. 
Ringer Independent Oil Co., Confluence, Pa 
Rhodes Bros., Phillipsburg, N. J. 
Fred Rhoda, York, Neb. 
Rick Island Refining Corp., Indianapolis, Ind 
Rocky Mt. Gas & Oil Assn., Denver, Colo 
Roberts Oil Co., Truckeville, Pa 
Rowe Bros., Phillipsburg, N. J. 
Royal Sales Co., Olyphant, Pa. 
Rumford Oil Co., Rumford, Me. 
Russel Oil Co., Lincoln, Neb. 


S 


Salt Dome Oil Corp., Houston, Tex. 

Sample Petroleum Co., Missoula, Mont 

Sanire, L , Minneapolis, Minn. 

Sassamar Gas & Oil Co., Lewistown, Pa 

Save Oil Co., Bainbridge, Ga. 

Schoen Brothers, Atlanta, Ga 

Seaboard Oil Co., Jacksonville, Fla. 

Seacoast Oil Co., Inc., Pt. Pleasant, N. ] 

Searle Petroleum Co., Omaha, Neb 

Seddon Oil Co., New Milford, Pa. 

Service Oil Co., Somerset, Pa. 

Shallow Water Refining Co., Garden City, Kan 

Shamrock Oil & Gas Corp., Amarillo, Tex 

Shattucks Garage, Inc., Springfield, Vt. 

Shaw Brothers Uil Co., Miami, Fla 

Shelby Service, Greentield, Ind 

Shell Oil Co., New York, N. Y. 

Sherer Oil Co., Johnstown, Pa. 

Sherwood Bros., Inc., Hagerstown, Md 

Sherwood Bros., Inc., Baltimore, Md. 

Sherwood Refining Co., Englewood, N. J 

Sherrill Oil Co., Pensacola, Fla. 

Sherimer Oil Co., College Park, Ga. 

Shivell, Inc., Kirk B., Ridgewood, N. J 

Signal Oil & Gas Co., Los Angeles, Calif 

Simpson Oil Co., Charleston, Mo. 

Simpson-Fell Oil Co., Ardmore, Okla 

Sinclair Refining Co., New York, N. Y. 

Sing Oil Co., Pelham, Ga. 

Skelly Oil Co., Tulsa, Okla 

Smith, Jr., Inc., Chas. P., Burlington, Vt 

Smith Oil Co., W. C., Rome, Ga. 

Smith Bros. Oil Co., Sylvania, Ga. 

Smith, Kline & French Labs., Philadelphia, Pa 

Smith Oil & Refining Co., Rockford, Ill. 

Snyder, Leroy, Blair, Neb. 

Snyder Oil Co., Orrville, Ohio. 

Socony Vacuum Oil Co., Inc., New York, N. ¥ 

Solar Oil Co., Passaic, N. J. 

So. Georgia Oil Co., Tifton, Ga. 

Southeastern Oil Co., Soperton, Ga 

Southeastern Oil Co., Nashville, Ga. 

Southern Lubricating Co., Augusta, Ga 

Somerset Gasoline Co., Somerset, Pa. 

So. Maryland Oil Co., La Plata, Md 

Southern Minerals Corp., Corpus Christi, Tex 

Southern Oil Co., Dalton, Ga. 

Speed Oil Co., Atlanta, Ga. 

Slesnick Bros., Oil City, Pa 

Spur Distributing Co., Pittsburgh, Pa 

S & T Oil Co., Lyons, Ga 

Staco Gas Co., Clearfield, Pa. 

Standard Refining Co., Birmingham, Ala 

Standard Oil Co. of Calif., San Francisco, Calif 

Standard Oil Co. (Ind.), Chicago, Ill 

Standard Oil Co. of Kan., Houston, Tex 

Standard Oil Co. of La., Baton Rouge, La 

Standard Oil Co. of N. J., New York, N. \ 
(26 Broadway 

Standard Oil Company (N. J.), New York, N 
Y 30 Rockefeller Plaza). 

Standard Oil Co. (Ohio), Cleveland, Ohio 

Standard Oil Co. of Texas, Houston, Tex 

Stanolind Oil & Gas Co., Tulsa, Okla. 

Stanolind Purchasing Co., Tulsa, Okla 

Standard-Vacuum Oil Co., New York, N. ¥ 

Stanolind Pipe Line Co., Tulsa, Okla 

Stapleton, L. D., Athens, Tenn 

State Oil Co., Bainbridge, Ga. 

Stein, Gunther, New York, N. Y 

Sterner, P. L., New York, N. ¥ 

Stevens Oil Co., John, Genoa, Ohio 

Stoehr, A. F., St. Louis, Mo 

Stoll Oil Refinery Co., Cincinnati, Ohio 

Stone’s Inde pe ndent Oil Co., Fitzgerald, Ga 

Strong Garage Co., Colorado Springs, Colo 

Strong, Geo. W., Elizabeth, N. J. 

Stroud Oil Co., Stroudsburg, Pa 

Stuart Oil Co., Inc., D. A., Chicago 23, Ill 

Sullivan Coal Co., Springfield, Mass 

Sun Oil Co., Philadelphia, Pa 

Sunray Oil Corp., Tulsa, Okla 

Superior Oil Co. (The), Los Angeles, Calif 

Superior Oil Corp., Tulsa, Okla 

Supertest Petroleum Corp., Ltd., London, 
tario, Canada 

Supreme Terminals. Columbus, Ga 


Sutton Gas & Oil Co., Monaca, Beaver Co., Pa. 


Swan Finch Oil Co., New York, N. \ 


Swartley Oil Co., Stroudsburg, Pa 


Calls Quarterly NPC Meet 


WASHINGTON — Next meeting of 
National Petroleum Council has been 
called by Chairman Hallanan for Oct. 9. 
Only matter tossed to NPC thus far by 
Interior's Oil and Gas Division for con- 
sideration at that time is suggestion that 
it undertake survey of steel goods in 
company warehouses, object being to un- 
cover excess stocks which might then be 
made available to industry generally. 





Falco Asphalt & Refinery Div. of Amer. Oil 
Co. (Liberty), Dallas, Tex. 

Tanner Oil Co., Quitman, Ga. 

Tank Car Oil Corp., Atlanta, Ga 

faylor Refinery Co., Taylor, Tex. 

league & Cagle, Nelson, Ga. 

The Texas Co., New York, N. Y. 

Texas Pacific Coal & Oil Co., Fort Worth, Tex. 

Thompson-Wooten Oil Co., Goldsboro, N. C 

Thrift Oil Co., Savannah, Ga. 

Tide Water Associated Oil Co., New York, N 
Y 


Trice Co., Reginald, Macon, Ga. 
rri-County Oil Co., Berwick, Pa. 
Troy Oil Co., Inc., Indianapolis, Ind. 
ruttrell, C. N., Greyball, Wyo. 


T'vdol Oil Co., Lewisburg, Pa 


Union Carbide & Carbon Corp., New York, 
N 


Union Oil Co., Elizabethtown, Ky. 

Union Oil Co. of Calif., Great Falls, Mont 
United Oil Co., Reading, Pa. 

United Oil Mfg. Co., Erie, Pa. 

United Refining Co., Warren, Pa 

United Service Station, Highsprie, Pa. 
Universal Oil Products Co., Chicago, II. 
Utah Oil Refining Co., Salt Lake City, Utah 


Vahey-Marsh Woods Co., Youngstown, Ohio 
Valley Service Station, Johnstown, Pa. 

Valley Gas & Oil, Lock Haven, Pa 

Valvoline Oil Co., East Butler, Pa. 

Vickers Petroleum Co., Wichita, Kan 

Virginia Gasoline & Oil Co., Charleston, W. Va 


Ww 


|. S. Wadleigh, Augusta, Me 

Wagoner Oil Co., West Newton, Pa 

Wall Motor Co., Jeffersonville, Ga 

Warren Oil Co., Donalsonville, Ga 

Warren Penn. Refining Co., Birmingham. Ala 

Warwick Coal Co., Inc., Apponaug, R. I. 

Wasatch Northern Oil Co., Ogden, Utah 

Wasatch Oil Ref. Co., Salt Lake City, Utah 

H. ¢ Watson, Onley, Va 

Watts Oil Co., Logansport, Ind 

Wenda Gas & Oil Co., Donora, Pa 

Wenda Oil Co., Greensburg, Pa. 

Werger Oil Co., Sprague, Neb 

Wm. E. Wesson Co., Waterbury, Conn 

W Virginia Petroleum Assn., Charleston, W 
Va 

Western Oil & Fuel Co., Minneapolis, Minn 

Western Oil & Gas Assn., Los Angeles, Calif 

Western Petroleum Ref. Assn., Tulsa, Okla 

Whitaker Oil Co., Atlanta, Ga 

White Arrow S. S., Pottsville, Pa 

Whiteley Oil Co., Columbia, Mo 

William Oil Co., Frankfort, Ind 

Williams Oil Service, Waterbury, Conn 

Wickard Service, Lexington, Neb. 

Wm. M. Wilson’s Sons, Inc., Lansdale, Pa 

Wisconsin Petroleum Assn., Madison, Wis 

Woco Pep Oil Co., Covington, Ga 

Woffard Oil Co., Atlanta, Ga 

Wolf Oil Co., Millersburg, Pa 

Wolfs Head Oil Ref. Co., Inc., Oil City, Pa 

Wolverine Oil Co., Brockton, Mass. 

Wyoming PIC, Cheyenne, Wyo 

Carl Weiner, Chanute, Kan 

Wetzig Oil Co., Junction City, Kan 


Z. 


Jobias & Co., Charleston, S. ¢ 
Znamecki Brothers, Inc., Nanticoke, 
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Editorially Speaking 








Why Should the Oil Industry’s Cash Customers 
Help Pay the Expense of Handling Credit Cards? 


TTUHE OIL marketing industry seems to do a number ot 

things in the reverse of common sense and fair profit. 
Probably it is because the profit and loss incentive—and 
penalty—are so far away from most men running marketing. 





For instance, here returns the retail gasoline credit card. Be- 
cause it is bringing in a little more gallonage per card than 
before the war, some folks are looking on those cards as good 


business operations. 


But take it from the customer’s side. The general rule of all 
business is that the customer who pays cash and puts the seller 
to the least trouble and expense gets the lowest price. That is 


only sound economics. 


But the oil marketing industry, with its credit cards, gives 
the same price to the card holder as it does to the cash buyer. 
The card holder costs the oil companies, on their own admis- 
sion, upwards of even 2c a gal., some have estimated; the card 
holder ties up companies’ money for more than 30 days if not 
even generally 60 days and he causes the companies a lot of 
extra work with many extra people to clear the charges and get 
cut the bills. 

Will any one deny the fact that credit cards do not increase 

isoline consumption one gallon because the buyer gets a long 
time in which to pay as against paying cash? Does the buyer 
drive his car any the less? Maybe there are some improvident 
folks who drive a few miles more because of the credit, but if 
so why should the oil industry saddle that expense on the 
provident ones? And how much increased consumption do the 
improvident ones account for? 


The only possible excuse for the average credit card is to 
try and get gallonage away from another company by giving 
omething extra. If it’s sofa pillows or crockery that are offered 
then that oil company is roundly condemned as a price cutter. 
If it is a lower price, words are not strong enough to ex- 
press the condemnation by an “ethical”—but credit card giving 


company. 


But credit cards that help steal gallonage and do not in- 
rease the market, and that cost the oil company extra money 
ind hereby reduce its profit, and also invite competitors, 
vhich do not like giving something away, to cut the price 
r throw in crockery or baseballs and bats—why that is quite 
ethical.” 

On page 7 of the Aug. 27th NPN, Frank Holman of our Chi- 

go News Bureau in substituting for Earl Lamm’s regular de- 
partment of comment, has some interesting figures on _ this 
redit card evil. Read it. Then try and figure a sound business 


eason why the users of this extra service should not pay for it 
OUT OF THEIR OWN POCKETS by the addition of the 
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extra cent or two to the price of the gasoline, or by a flat an- 
nual payment in advance of say $10 or $25. 

Why should the oil industry make the thrifty, cost-saving 
cash customer stand for it? That cash customer cannot do any- 
thing with the extra gallonage the company steals from a com- 
petitor any more than the stockholders of that oil company do 
anything with the profit THEY DON’T GET from the favored 
credit card customer, or isn’t he more accurately a recipient of 
the oil company’s charitv? 


Co-op Group Warns Congressmen to Give 
‘Unqualified Support’ or Be Penalized 


LE NATIONAL Council of Farmer Co-operatives is sound- 

ing the same un-American and unconstitutional doctrine as 
wany labor leaders—that they are entitled always to the “un- 
qualified support” of Congressmen and all public officials. The 
council's warning recently given, is to the effect that those who 
did not give such “support” are going to be penalized. 


The warning is doubly un-American because it is aimed to 
prevent the investigation and consideration of any evils or 
prectices that may be against the interests of all the people, 
which investigation is now being made by the House Small 
Pusiness Committee under its chairman Congressman Ploeser. 
The threat is primarily against Ploeser for doing what is the 
duty of every Congressman, a duty that this Co-operative 
Council would consider a most important one, we know, if 
Ploeser was investigating any group that the co-ops opposed. 


These minority groups have been receiving great favors of 
power and money from the government and the majority of 
taxnayers. In these demands that they shall not even be investi- 
vated and that no consideration shall be given to correct any 
abuses against the whole country in which they might be in- 
dulging, these groups are offering almost as great a danger to 
the soundness of the government as have our Commies. 


Because all the Commies seek is a government controlled 
and operated by their minority against the majority. 





READERS’ comments and opinions will be much 
appreciated by Warren C. Platt, NPN’s Editor and 
Publisher, 1213 W. 3rd St., Cleveland 13, Ohio. 
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LETTERS 





NPN Editorials Prompt Discussion on Fuel Oil 


Supply and Marketing Operation Divorcement 


A. E. Hess, managing director of the 
Oil-Heat Institute, and J. A. Dennis, 
secretary of the Iowa Independent Oil 
Jobbers Assn., have written NATION- 
AL PETROLEUM NEWS about prob- 
lems of importance to the industry. Mr. 
Hess writes about fuel oil supply and 
Mr. Dennis about divorcement of mar- 
keting operations from major compan- 
ies. Their letters are printed herewith, 
together with NPN’s replies to them. 


FROM: A. E. Hess, Managing Director, 
Oil-Heat Institute of America, 
Inc. 
New York 16, N. Y. 
TO: The Editor 


In the August 27th issue of NPN you 
editorialized on burners and fuel oils 
offering suggestions and making stat 
ments, some of which we feel should 
not be passed without comment. 


Your reference to the Oil-Heat Insti 
tute’s national program is helpful to the 
cause and we very much appreciate the 
space you gave it. Our members are 
engaged in a national activity pointed at 
relieving the total transport load in order 
that as much transport means as possibl 
may thus be concentrated on an area of 
estimated need. 


Your failure to differentiate between 
sections of the country, and prospective 
fuel supply in these sections, is not so 
helpful in spotlighting the one area, the 
Midwest in which difficulty may occu 
and thereby aiding in concentrating pre 
ventive measures and thinking on the 
needs of that area. We know of no 
one who is insistent, at this time, that 
serious trouble in the Midwest definitels 
cannot be avoided this winter. On the 
other hand there are those who are con 
fident that continuing whole industry 
thinking and planning, followed by con 
centrated action which is now taking 
place, can whip the problem. — Thesi 
people are not willing to concede de 
feat at this early date but do recognize 
a need for the full co-operation of every 
one concerned. 


Your suggestion that burner advertis« 
ments should contain a warning to pros 
pective buyers on fuel availability is 
we think, an unworkable suggestion. 
Why spend money to advertise and in 
the space purchased use words which 
nullify any worthwhile prospective ré 
turn on the advertising dollar? 


Furthermore, fuel oil, while closely 
linked to the equipment dealers’ busi- 
ness, is not the base for it. It may be 
seriously doubted that refiners, or oth- 
ers, would appreciate the efforts of 
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burner dealers to discourage fuel oil bus- 
iness. We know of no letters of thanks 
which have gone from equipment manu- 
facturers, or dealers, to oil people who 
have advertised in a manner to single 
out burners, from all users of product, 
and discourage sales. 


Our members feel that it is sufficient, 
in the present temporary condition, that 
the dealer and the buyer have the or- 
dinary assurance of a recognized fuel 
oil source that the season’s requirements 
of the buyer can be met. To suggest 
“guarantee” is to suggest the unusual in 
this business and, we think, the imposs- 


ible at this time, particularly. We 
know of no one who makes, or has 
made, guarantees with home owners on 
liquid fuels. We have never seen a 


penalty clause in a domestic oil con- 
tract 


We suggest that if advertising is need- 
ed for the fence around the Midwest 
job, now in progress, it may better be 

TRANSPORTATION SHORTAGE, 
MEN WORKING TO CLEAR, rather 
than—BEWARE, FUEL OIL SHORT 
AGE IMMINENT. 


The first sign might attract some help. 
The second will scare everybody who 
sees it and is defeatist in nature. Un- 
fortunately it’s the import of a lot of 
writing done to date. 


On their record we believe the oil 
side of our industry will best their tem- 
porary problems. They are not work 
ing in the dark and Institute member- 
ship is committed to doing what it can, 
on the equipment side particularly, to 
aid the over-all effort to maximum pub- 
li SEFVICC. 


NPN’s REPLY TO MR. HESS 


Mr. Hess makes a good point in call- 
ing on the oil industry to concentrate on 
the Midwest. Enough combined effort 
might succeed in moving sufficient heat- 
ing oil into the district to take care of 
its needs 

Other districts, however, are not en- 
tirely free of transportation and _ storage 
problems, according to the Economics 
Advisory Committee of the Interstat« 
Oil Compact Commission. In a state- 
ment issued after the Great Falls meet- 
ing in August, the following comment 
is made concerning the East Coast. 

“Tankage for all fuel oils should be 
filled to the maximum during the fall 
of the year. This should apply to pri- 
mary terminals, company bulk plants, 
and dealers’ storage. Consumers’ tanks 
should be filled during the summer 
and before the heating season. Even if 
this is accomplished, the district may 
find its stocks of middle distillates and 
fuel oils at very low levels by the fol- 
lowing spring as a result of the heavy 


winter demands.” (See NPN Aug. 13, 
p-11. 

Use of such phrases as “guarantee” 
or “guarantee in writing” by fuel oil 
suppliers, in warnings to the public, 
was not discussed in the editorial to 
which Mr. Hess refers. The thought 
expressed in the editorial really is no 
different from the sentence used by Mr. 
Hess: “Our members feel that it is suf- 
ficient, in the present temporary condi- 
tion, that the dealers and the buyers 
have ordinary assurance of a recognized 
fuel oil source that the season’s  re- 
quirements of the buyer can be met.” 

Fuel oil suppliers and burner dealers 
are equally interested in the successful 
long term promotion of oil heat, but 
there may be some difference of opinion 
as to what best serves that end. The 
OHI program has NPN’s hearty support, 
and it feels that to the extent it is prac- 
ticed, it will accomplish worthwhile re- 
sults. 

But failure to mention the need of 
fuel supply assurance, verbal or written, 
to new burner owners, either by ad- 
vertised warning, or when closing the 
sale, cannot help but cause public re- 
sentment in the event more burners 
are sold—as some of the ablest men in 
the oil industry fear may be the case— 
than the industry can supply with fuel 
NPN further feels that the more frankly, 
openly and directly the message is taken 
to the public, the less chance for re- 
percussions to all concerned later. The 
natural gas industry, with an eye on 
the long-term future, has adopted that 


practice 


° ° ° 


FROM: J. A. Dennis, Secretary 
Iowa Independent Jobbers 
Assn. 
Liberty Building 
Des Moines 9, Iowa 
TO: The Editor 

You have asked tor comments on your 
editorials, so at this time I want to 
comment on your last. editorial (NPN 
Aug. 20) and this week’s (Aug. 27) also. 
Looking at both from an independent 
jobbers’ angle in your last week's ed- 
itorial vou dealt with each tub sitting 
on its own bottom, which I assure you, 
vou are right. In other words, if the 
major Companies segregate their mat 
keting from other branches of the in 
dustry and make marketing show a 
profit in itself, there is no question that 
Independent marketers can market at 
their margins and make profits. 

I am entirely convinced that they deal 
More OI less, and keep books. on al 
over-all basis, and as it stands today, 
that puts a vicious squeeze -on the job- 
bers. I think the time has come when 
everyone who believes that to be true, 
and I am sure you do, should begin to 
advocate through our publications a di- 
vorcement bill, which would force the 
majors to either market on costs that 
are fair or to divorce them from mar- 
keting entirely and leave that up to the 
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@ Two MICROFLO 150 GPM filters instolied in 
side compartment of an aviption fueling trailer. 





Why not FULL-FLOW 
awd PURITY ? 


A most difficult combination to achieve, but in the MICROPAK 
filter, FULL-FLOW, MICRONIC PURITY and COMPACTNESS 


together . . . are an accomplished fact for filtering aviation fuels. 


@ At operating flow-rates, the MICROPAK filter has the excep- 
tionally low pressure drop of 1 7th pound across the elements. 
It removes microscopic contaminates (225 times finer than 100- 
mesh screen), and traces of moisture, meeting the requirements 
of aviation and petroleum industries. Due to an ‘extended area” 
arrangement, this unique all-edge Purolator element is accordion 
pleated for compactness, providing over twelve times greater 
filter area than ordinary cylindrical elements. These features, plus 
oversized body connections and passages, assure FULL-FLOW 


CAPACITY, MICRONIC FILTRATION and LONG LIFE. 


FOR SERVICING TRUCKS, FUELING PIT 
BOXES AND FUEL LOADING STATIONS 











For lowest cost per gallon of fuel filtered... 


specify MICROPAK the” Sentinel of Purity” 
<lm, PETROLEUM ACCESSORIES, INC. 
MITC le Zz Representatives in Principal Cities 
MIGRO PIA) op etRoIT I MICHIGAN 


ENGINEERS AND MANUFACTURERS OF PETROLEUM HANDLING EQUIPMENT 
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home-town man. If that kind of a pro- 
gram was made strong enough, it might 
at least bring the majors to a realization 
of what the Independents are thinking 
about. 

In your article this week you deal, in 
a small part, with the relations within 
the industry. Personally, I have been 
pounding hard on this subject as I am 
well convinced, and I see that you are, 
that all the high priced advertising and 
stories about the wonderful relations that 
exist within the industry are false, and 
there is no way to bring about a good 
relations program until everybody in 
the industry is, at least, able to exist and 
make a small profit. 

With this present margin that the 
majors are allowing the Independents on 
gasoline and fuel oils, there isn’t even 
a chance to play even. I call it a 
“squeeze play”, and feel and know that 
they have the crude oil market cornered, 
and in that way they are able to pretty 
much govern the output of the refineries. 
I think these two topics should be aired, 
and the stronger the better. 

I read your editorials each week with 
much interest, and believe that you are 
trying to be fair with everybody inside 
the industry, but still believe that you 
could make your articles a little stronger 
if they are to play a part bringing about 
fair play. 

I have been writing some _ pretty 
strong articles of this nature in our 
own publication, the Oil Spout, and 
have only done as you have—touched 
lightly on this divorecement procedure, 
but as I go along from month to month, 
I am more convinced that if Independent 
business is to be preserved, not only in 
the oil business, but in many other 
lines, it is going to become necessary 
to promote a divorcement law. 

The National Council of Independent 
Petroleum Assns. is beginning to be 
felt more or less as a movement to se- 
cure this very kind of protection. 

I would be glad to receive a lette: 
from you as to what you think of my 
comment on your editorials, 


NPN’s REPLY TO MR. DENNIS 


I have never been for a divorcement 
law separating the marketing or any 
other departments from the major oil 
companies, because I do not like to see 
a legislative body get its hands deeply 
into the form and method of carrying on 
a business. A divorcement bill might 
seem to remedy an immediate problem 
but no one ever knows how much fur- 
ther the law or a commission, acting 
under the law, might go, to the detri- 
ment even of those who proposed the 
law in the first place. 

Then too, it would seem to me that 
to seek legislation of this type would 
be to postpone indefinitely the possibil- 
ity of getting any action, because I am 
certain that Congress would hesitat« 
very much to enact such a law as it 
would have to apply to all types of bus- 
inesses in order to be constitutional. 

There is a much shorter way, it seems 
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to me, to get the desired result and a 
way that does not hold the possibility 
of unknown damage. The way is to 
prevail upon the major oil companies 
by legitimate educational methods, dis- 
cussions, resolutions and reports by ex- 
perts, to publish a breakdown of their 
profit and loss statements so as to show 
what each department in the business 
does. I have no doubt but practically 
all companies at least have such a break- 
down today. 

Any educational effort to prevail upon 
the major companies to give this break- 
down of their P & L statements would 
be of great value to the men carrying 
on that effort because too few compan- 
ies, including the small companies, know 
what brings in their profits and what 
brings in their losses. Too often oil 
companies, both large and _ particularly 
small, launch on some sales campaign 
or the installation of new equipment 
without having done an intelligent job 
of figuring out where it’s going to get 
them. 

I agree with your comment that the 
industry must live right within itself, 
as well as with the public in order to 
have good public relations and that no 
straight advertising campaign is a sub- 
stitute for such right living. 

As to jobbers’ and even dealers’ mar- 
gins, the industry, majors and _ Inde- 
pendents, should make more study of its 
basic bulk oil markets on which, in one 
way or another, it bases its ultimate 
price to the consumer. Entirely too 
little is known of what those markets 


are, what they should be, what their 
function is or should be, and how can 
they be made more representative of 
what is going on in the oil industry. 

Any study of proper cost accounting, 
any divulgence of P & L breakdowns 
would lead at once to a study of these 
questions pertaining to these bulk mar- 
kets and such a study, I am certain, 
would result in fairer and more business 
like handling of the problems pertaining 
to prices and margins. 

I can’t agree with you that the majors 
have the crude oil market “cornered”. 
If another big field came in like the 
East Texas field in 1929 and 1930 you 
would quickly see that the majors, not 
only haven’t got the crude market corn- 
ered but could not get it cornered. When 
flush production floods the market the 
price drops, because neither the majors 
nor the Independent refiners can buy 
enough of the oil because they can’t 
find enough consumers to consume that 
extra amount of oil. 

When a period of ordinary produc- 
tion development has carried on for a 
while and particularly when a tremend- 
ous increase in demand has occurred, as 
in the last several years, then we see 
a shortage in supply which means a 
higher price. The crude market, just as 
the other markets, has naturally reacted 
to the law of supply and demand. The 
industry’s trouble is that it does not 
recognize that fact. If it did, it could 
do many things to protect itself against 
the violent fluctuation in these markets 


—W.CP 





NPN News Bureau 
CLEVELAND — “Maybe 
That Dirty Restroom Is YOUR 
Fault,” is title of an editorial 
in the Septemeber issue of The 
Ohio Motorist, official publica- 
tion of the Cleveland Auto- 
mobile Club. 


Last month the AAA maga- 
zine decried the filthy condi- 
tion of public restrooms (July 
16 NPN, p. 9). The editorial 
this month, by Editor Alice E. 
Roberts, mincing no words, 
flatly lays the blame for dirty 
facilities to a large extent to 
restroom visitors reverting to 
primitive habits, forgetting their 
home manners. 

Apparently there is no 
thought in the mind of some 
travelers that anyone may come 
after them, the editorial de- 
clares. They litter the floors 
with paper towels, in spite of 
waste baskets provided, the 
writer observed. Lipstick marks 
rubbed on the walls are com- 
mon sights everywhere, and 
unflushed toilets are the rule 





Puts Part of Dirty Restroom Blame on Motorist 


and just about everything is 
thrown into them from news- 
papers to baby’s diaper, the 
author notes. 

Still, the editorial contends, 
this is no excuse for the sta- 
tion operator to decide to “let 
‘em have it dirty if that’s the 
way they want it,” but it is 
pretty discouraging. Then the 
writer goes on to quote from a 
letter written the AAA by a 
station operator, listing some of 
the bad manners displayed by 
station customers. 

“We are beginning to won- 
der,” says this AAA editor, “if 
restrooms are dirty because the 
public abuses them and_ the 
operators feel it is wasted ef- 
fort to clean them up, or if the 
public abuses them because 
they find them in such filthy 
condition.” Either way, there 
is no excuse for it, says the 
writer, closing with an appeal 
for motorists and station oper- 
ators to get together now and 
meet each other half way for 
the public good. 
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No. 603-A 
Malleable Iron Double 






No. 601-A 
Al! Brass Double Swing Joint 
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DAYTON 


Quality Valves and Fittings 
for the Oil Industry 


Swing Joint 


Free-sw inging action in the No. 601-A All Brass Double Swing Joint 
is accomplished by threaded glands which give even, constant pres- 
sure on the packing. The set screws on the sides of each gland prevent 
“backing-up” when loading arm is in use. 

Free-swinging action in the No. 603-A Malleable Iron Double 
Swing Joint is accomplished by spring-loaded bolts which maintain 
the necessary even pressure on the packing gland. 

In both cases this even pressure makes frequent tightening un- 
necessary and prevents leaks. 

In addition to these double types, we make Single Type All Brass 
Swing Joints also Single and Straight Type Malleable Iron Swing 


Joints. Mail the coupon for complete information. 


BUCKEYE IRON & BRASS WORKS 
356 East Third Street 
Dayton 2, Ohio 


Please send complete information on Buckeye Swing 


Joints. 
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it?s a smart truck ‘tank 
that wears McDonald accessories 


The wise operator keeps his delivery 
equipment in top condition—from 
a standpoint of both appearance 
and performance. The good looks 
of McDonald caps and faucets are 
an outward symbol of sound design 
and time-tested performance. Write 
for folder. 


A. Y. MSDONALD MFG. CO. 


“The Home of the Swing Joint’ 
DUBUQUE, IOWA 


There’s a McDonald Branch or Distributor 
Near You 





FUL-FLO TRUCK TANK FAUCET 
(Plate 952) 


STANDARD SELF-CLOSING 
TRUCK TANK FAUCET 


Streamlined appearance, fast The value of the Plate 842 


delivery and chatter-proof de- faucet is written in the record 
sign add up to perfection in a record of constantly mount- 
this ultra-modern faucet. For 2” ing demand. A practical faucet 


or 2'2" lines with an impressive array of ex- 





clusive features. Sizes: 11% 


SWIVEL ELBOW COUPLING and 2’ 
(Plate 997) 

A convenient method for at- 
taching truck tank suction hose 
to truck tank faucets. Female 
swivel end attaches to faucet; 
plain female end is permanently 
attached to truck tank suction 


hose. Sizes: 1¥2’° and 2” 





HINGED TRUCK TANK CAP ———— 


(Standard—Plate 951) HINGED TRUCK TANK CAP 
(Streamlined—Plate 951-W) 


Replaces conventional screw-type cover on any 6” or 8 
threaded dome opening. Adds swank and safety te A fully streamlined model of Plate 951. New 
the truck tank. Iron or aluminum, Patented. Sizes: protection against fire, splashing and restricted 


6” and 8” 





celivery. Sizes: 6’ and 8” 
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Tires a Profit Builder for Marketers, 
Stations if Proper Approach Is Used 








Direct mail may not be spectacular— 
but it sells tires 


By FRANK C. STURTEVANT 
NPN Staff Writer 


Oil marketers who are interested in tire 

rofits for themselves and their dealers, 

in now put major emphasis on this sec- 
d greatest source of service station 
fit. It can be done without in any 
iy neglecting sales of petroleum prod- 
s for two reasons 


First, short supply of gasoline will 
take some of the steam out of com- 
petition in this field for a while. 


Second, a dealer who solicits tire 
business does not force his customers 
go elsewhere for tires, thus risk- 
ng the loss of the petroleum busi- 


+ 
ess LOO 


lire business and petroleum business 
ed each other, so gloom about pric 
mpetition in tires is a serious matter. 
umount of it which now pervades 
petroleum industry is all out of pro- 
rtion for men who make their living 
selling. Mention tires to oil men to- 
ind the first remark will be that au- 
notive supply 


chains, department 


res, and mail order firms have taken 
the business with cut price sales. 
Actual figures show that oil company 
es sales rose from 15.5% of the replace- 
ent market in 1941 to 19.1% in 1946, 
hile chain and mail order sales were 
ropping from 24.1% in 1941 to 17.0% 
1946. This report is part of the Uni- 
rsity of Akron study on tire marketing 
vhich appeared in NPN Sept. 3 p. 19. 
Among other things the study shows that 
nit sales of tires by oil companies in 
1946 was 100% greater than in 1941. 
The public has never bought on price 
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Value of Tire, Wheel Inspections as Selling 


Aids Cited; Sales Can Boost Gallonage Also 


alone even in the worst of the depres- 
sion days. As long as there is a choice 
of brands, qualities, and places to buy, 
and elements of service attached to the 
sale, there will always be tires sold at 
Varving prices. 


Resent Turn of Events 


It can be admitted that service sta- 
tion dealers looked forward for years to 
the time when they could get plenty of 
tires to sell to waiting customers at full 
prices, with no Somehow 
they felt they should have been pro- 
tected in their enjoyment of those antici- 
pated easy profits. They resent the turn 
of events which killed off the buyers’ 
market so fast. 


trade-ins. 


Judging by their comments they have 
gone into permanent mourning for the 
lush days that might have been. Be- 
cause the public again has courage to 
act like normal human beings and ask 
the price of a tire before buying, dealers 
too easily have assumed that nothing but 
price matters. They have been sold a 
proposition by their own customers. 
That’s wrong. The selling should be the 
other way. 


Somebody, and that means oil market- 
ing salesmen, supervisors, jobbers and 
sales managers, has to start the ball roll- 
ing the other way. They have to per- 
suade dealers that tires need not be given 
away—that they can and should be sold 
at a profit. It shouldn’t be hard. Plenty 
of help is available from the tire manu- 
facturers for the asking. 
prepared with high 


They are well 
power promotion 
programs and selling assistance for pe- 
troleum outlets 


Tire profits, because of their high rank, 
are important enough to justify dealer 
meetings devoted to nothing else but 
tires. Because it is hard for service sta- 
tion men to get away for dealer meet- 
ings it is a great temptation to cover a 
lot of topics whenever they do get to- 
gether. The subject of tire selling de 
serves at least one meeting all to itself. 

With nothing else to think about deal- 


ers can soak up the answers to scme of 
these questions 


What are the good points of the brand 
of tires handled? 


How do 


they appeal to customers? 





Profit Points 


This article _ lists steps to be 
taken by petroleum marketers to 
promote better tire business by 
their dealers: 

1. Combat cut price pessimism 

2. Explain tire selling points. 

3. Suggest easy ways to. sell 
tires at the pump _ island. 

4. Suggest tire 
the lube rack 

5. Tell how to advertise tires 
and how to 
lists. 


Inspections on 


assemble prospect 
6. Explain license numbers as a 
source of prospects. 
7. Urge the value of wheel jn 
spections. 
8. Point out the extent of the 
truck tire market. 











Who are the best tire customers? 


What are the best wavs of soliciting 
tire business? 


Good Points to Be Stressed 


Good points of the tires could be 
tread design featuring safety, even wear 
quietness, easy steering; superior manu- 
facturing processes; high quality mat 
rials There may be 
startling that the 


nothing new o1 
dealer has not heard 





Lube customers expect, and are en- 
titled to a report on their tires 
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...the SPARK PLUG = 
with a pedigree 


— And it’s a pedigree that means spark plug tie 
sales and profits with a simplified line! to 

—a pedigree won through sterling perform- 
ance in spark plug replacement service. 

— Globe Full-Spark plugs are built with one- t 
piece ceramic seal construction that elimi- 


nates compression losses, assures better heat 2 
control, and provides more uniform operat- hi 
ing temperatures. Globe Full-Spark plugs 

give new zip to sluggish engines, increase m: 
mileage, make starting easier, festore en- to 
gine smoothness. qT 


—If you are thinking in terms of pedigree 
products — performance products — profit 
products — put Full-Spark foremost on your 
list of products to investigate. Full-Spark 
is worthy of your endorsement. Get the 
complete story today. 


GLOBE-UNION INC. 


MILWAUKEE 1, WISCONSIN di 
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There is no guesswork about who is a 
tire prospect 


betor But it is easy for him to forget 


lis customer's point cf view. 


When a motorist is about to exchange 
iis dollars for a tire is the time when the 


Then 


iles talk takes on new meaning. 
ie is eager to hear about all the tire 


juality he is going to get for his money. 


| 
Sure, the 


ustomer has read advertising 
laims But 


sell him the goods believe them too? 


Phe cde iles CC ls to 


does the man who is trying 


put his weight be- 


nd it, and show, with a little enthus- 
that he believes his tires are a good 
nd why 

Che best t mers obviously are: 

1. Car owners with worn tires. 


2. Located reasonably near the dealer. 


Phat would include both his regular 
omers, and those who come 
or trade at other sta- 
ns Ot course if he tries to sell tires 

ustomers of other stations he may 
k up some new gasoline customers at 


e same time 


ular customers furnish 
tire prospects. And 
ruck owners should not be overlooked. 
\Mfany service station operators look on 
he truck tire market as 
gnly competitive field. 


them to be 


Che dealer's reg 
ready sour¢ of 


a specialized, 


told how 
only one truck, and 
» learn that 97.8% have four or less 


[t may surprise 


1 
mnvy OWners have 


following table shows the division 
umber of trucks owned: 


85.3% own 1 truck 

) OW 2 trucks 

Rs: wn 3 to 4 trucks 

9 9 own 5 or more trucks. 


Look for Prospects 


Dealers should’ be 
ind them for 


urged to look 
truck tire prospects. 


very community has an unnoticed flock 
lightweight trucks, many of them rid- 
gy on passenger size tires. Almost every 
iler has some among his regular cus- 
ers The lines of business using 
ire too numerous to count. Th 


Horist, plumber, hardware store, painters, 


grocers repairmen, contractors, 


farmers—all are tire prospects for the 
service station dealer. 
Truck owners are more interested in 
miles per dollar, and will listen to an 
argument on tire quality. There are 
many useful suggestions a dealer can 
give which will save money for the truck 
operator. Because of harder — service, 
truck wheels and axles are prone to get 
out of order and cause greatly accelerated 
tire wear. In one meeting a dealer can 
learn enough about truck tires so that 
he can at least give sound advice. 


Field Open to Station Dealer 


The man who owns a single truck, or a 
very small fleet, is not large enough to 
be approached by tire salesmen from the 
large tire dealers. Thus the field is more 
or less wide open to the service station 
dealer who wants to make a bid for the 
business. By contrast, an incident is re- 
lated of a large fleet owner who in- 
formed one salesman that 22 tire men 
called on him in a single week. 

But the oil market's tire selling pro- 
gram has to go beyond bringing his deal- 
ers up to date on product and prospects. 
They may be well posted on the merits 
of the tires they are handling, on where 
the prospects are, and on what influences 
them to buy, but they will still miss much 
of their possible tire market if they are 
That hur- 


dle is how to solicit tire business. 


stymied by one last hurdle. 


Dealers are fearful of trying to sell 
Recalling 


the now outmoded practice once used by 


anything at the pump island. 


barbers of trying to “sell something ex- 
tra” to every customer, and the violent 
sales resistance it created, they shun like 
poison anything that smacks of “barber- 
shopping”. 

It is probable the weakest point in all 
service station selling and the one on 
which dealers should be given the most 
thoughtful counsel. Typical ways are 
by means of slide films or movie shorts 
showing a sample dialogue between a 
gasoline customer and a station operator. 
These contain useful suggestions on defi- 
nite ways to talk about tires without 
antagonizing customers. 

In addition it is advisable to suggest 
other unobtrusive, tactful ways to talk 
up tires. They should be tied to actual 
experience in service station selling. It 
is better to recognize that dealers will 
have some mental reservations about the 
wisdom ot sales talks to customers who 
Bring it out in the 
open, discuss it, and show them how to 


drive in for gasoline 


analy ze customers and how to create sales 


openings. 


Inspection Report Best 


There are other indirect, but potent 
solicitation methods. One of the best, 
which ought to be brought back into gen- 
eral use, is the inspection report for all 
Without 
tires it is possible by this method to hand 


lubrication jobs. mentioning 


the customer a written card or slip call- 


g attention to his tire needs. These 
car checks can, and ought to be used as 


ll 


the basis of a customer record file, an- 
other much neglected aid to solicitation 
of tire, as well as other extra business. 


With a customer record file a small 
but steady flow of direct mail reminders 
can be sent out. Direct mail is an in- 
expensive personal kind of advertising 
from the dealer direct to an individual 
customer. It looks insignificant, but it 
does sell tires. 


Dealers can use direct mail to other 
names not in their customer file. Lists of 
car owners can be bought through many 
of the tire manufacturers and petroleum 
marketing companies, or they may be 
available from local sources. They can 
be supplemented by names taken from 
directories, telephone books, lodge mem- 
berships or tax lists. 


One of the best ways to find tire pros- 
pects is to copy license numbers from 
cars with worn tires. As one of the large 
rubber companies points out, the true 
place of business of a tire dealer is all 
outdoors. Along every curb and in every 
parking area tire needs stare the dealer 
in the face. Unlike dealers in other goods, 
the tire dealer has no trouble in finding 
prospects. And a license number identi- 
fies every owner. 


A lot of work needs to be done to 
counteract the depressing effect. of price 
competition. Long absent from the scene, 
it is after all nothing but a return to a 
normal way of doing business in a tree 
country. In good times or bad, some 
customers like nothing but the best, and 
expect to pay for it. They would be 
unhappy if they could not buy something 
a little better than standard quality. 


Others will be satisfied with a price 
somewhere neat the general level of 
They will not be interest- 
ed in wasting a lot of time and effort 
to find out if they might save a little bit 
S ymewhere else, provi led they are given 
an opportunity to get tires from a dealer 


they know and trust, and who in turn 


competition 





It is natural for people to talk price— 
but what they really want is geod 
quality at a fair pzice 
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ANNOUNCING 


Union tires 


AND 


batteries 


EXCLUSIVELY 
FOR THE 
INDEPENDENT 
PETROLEUM 
JOBBER 
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Union, the new brand name in the TBA 
market, has ready for distribution a com- 
plete line of tires and batteries. These 
will be distributed by independent job- 
bers on the Union Sales Program—Qual- 
ity products ... Competitive prices . . . 
Protected territories for enterprising 


jobbers. 


Union Tires are first line. cool running 
and safe. They have a proven mileage 
record and maximum traction tread de- 
sign. Union Batteries are dependable, 
fully guaranteed, long life batteries of 


non-overflow construction. 


* * * 
Your inquiry for an exclusive territory is 
invited, 

GENERAL OFFICES 
COLUMBIA SALES CORPORATION 
1302 Clark Bldg., Pittsburgh 22, Pennsylvania 


S4LES OFFICES 


New York Baltimore 








TIRES & BATTERIES 


Selling Tires 





knows his tires and isn’t backward about 
recommending them. 


Most important, dealers should be 
urged always to answer the bargain hunt- 
er with quality and service at a fair price 
It is a waste of time to try to undercut 
the other fellow’s price. There will 
always be someone who will sell stil 
lower 


Station Dealers’ Advantage 


Biggest advantage held by the servic 
station dealer is the opportunity to rendei 
some useful service to his customer, whic] 
will help the customer get more out of 
his tires. After all, it is the service sta- 
tion operator who is going to keep th 
tires inflated, whether he sells them o1 
not. All stations provide the servic 
free, but it is a good idea to mentio 
it to a tire prospect, because it is some 
thing he cannot get from a department! 
store or mail order house, and not con 
veniently from many chain stores. 


Many hesitant buyers are swung bv 
some little suggestion which reminds 
them of the service they get from thei: 


station operator. Tires are damaged ii 
many other ways which the dealer ca 
prevent. Bad wheel bearings, unbal 


meced wheels, bad brakes, or wheels out 
of line all take their toll in unnecessar 
wear. Not many service stations ar 
equipped for every repair of this type 
but every dealer should understand and 
be able to detect the signs. And he sees 
his customer’s car more frequently thu 
mVvone else does. 


A Lead to Tire Sales 


Properly used, wheel inspection serv- 
ice is both a talking point and a lead t 
tire sales. This angle should be em- 
phasized to dealers. Some service sta- 
tion men do not thoroughly understand 
exactly how each specific defect in 
wheels can cause a definite kind of tire 
wear. Few of them see any important 
service revenue in wheel balancing, bear- 
ing adjustment, etc.. and are prone ti 
slight them. 

They furnish the best kind of open- 
ings for tire selling, however. It is easy 
to call attention to wheel faults, becaus: 
most of them can be corrected at small 
expense. The results in greater driving 
safety, and elimination of rapid tire wea 
are appreciated. It is the most logical 
thing in the world to suggest a tire in- 
spection at the same time, and the stage 
is all set for the sale of new tires if they 
ire needed, or a recap if it is practical 


Busy service station dealers are not 
easily persuaded that there is money it 
any additional services beyond what they 
lready provide. Difficulty in hiring com- 
petent help is the most common com- 
plaint. They can be reminded that tires 
ire now a firmly established part of the 
oil business, and that the trend is for 
stations to handle more tires. They will 
be money ahead by paving a little moré 
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Selling Tires 





for good men to handle the increased 
business. 

A lot of tire business is passed un 
by service station operators who are tied 
down by lack of help. The same cause 
prevents them from getting around and 
learning about better ways to run their 
stations. One of the hardest jobs petro- 
leum sales representatives have is get- 
ting dealers to attend a meeting, and as 
1 consequence it is often necessary to 
hold a session in some dealer’s lubri- 
torlum 

More than once a slide film projecto- 
has been mounted on a car lift and 
sales presentation made for a handful of 
men. While it is slow work, and some 
of the fine points have to be skimmed 
ver or omitted, it is a way of accept- 
g conditions as they are, and making 
the best of them. 

It is always worthwhile to point out 


it every meeting, just why it is being held 
ind what results it is hoped to attain 
Sales training is nothing new, of course, 
but quite a few advances in methods 
have been made, largely as a result of 
training experience during the war. Deal- 
ers should be told what new steps have 
been adopted. Let the fact sink in that 
changes and improvements are going on 
ill the time, and that to protect their 
rofits they need to know about them. 


Passenger Tire Shipments 
Up 18% Above 1946 Total 


NPN News Bureau 
NEW YORK — Manufacturers’ ship- 
ments of passenger car tires during first 
half of 1947 amounted to 36,323,946, 
compared with 30,648,535 for same 
period last year, according to Rubber 
Manufacturers Assn. This represents an 
increase of 18.25 
June passenger tire shipments increased 
5.38% over May, while production and 
inventory declined 6.49% and 4.07% 
respectively. Figures for first half of 
this year as compared with first six 
months of 1946 follow: 


First Half First Half 


Unit of 1947 of 1946 
Passenger Casings 
Total shipped 36,323,946 30,648,535 
Production 39,630,113 30,942,843 
Inventory end otf 

month 4,834,015 2,263,259 
Truck and Bus Casings 
Total shipped 8,508,856 7.548.051 
Production 9,390,474 7,779,745 
Inventory 1,510,517 1,012,888 
All Casings 
Total shipped 44,832,802 38,196,586 
Production 49,020,587 38,722,588 
Inventory 6,344,532 3,276,147 


Buys 50,000 Reprints of API Ads 
Special to NPN 
LOS ANGELES—Signal Oil and Gas 
has ordered 50,000 reprints of the 
rst of the series of American Petro- 
eum Institute public relations ads. 

Che mpany will post the ad in its 
service stations, on company bulletin 
boards and will distribute copies of the 
ad to all Signal emploves. 
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TAKE YOUR CHOICE 


You'll want your next lift to be a 
new, improved Rotary .. . for de- 
pendability, safety, simplicity and 
beauty. All you have to do is to 
choose the one of these Rotary Lifts 
that will best fit your jobs. 


ROLL-ON LIFTS 


For lubrication and oil changing 
there's no lift faster than a streamlined 
Rotary Roll-On. As the lift rises smooth- 
ly, wheel chocks automatically lock. 
Operator can start work minutes sooner. 


FREE-WHEEL LIFTS 


This lift is for all purposes: lubrication, 
brake work, tire changing, steam clean- 
ing, car washing, etc. The Rotary Free- 
Wheel is built to withstand hardest wear. 
It is less expensive than the Roll-On. 
ROTARY LIFT CO. 
1081 Kansas, Memphis 2, Tenn. 


THE ORIGINAL HYDRAULIC AUTO LIFT ... AND STILL THE LEADER 





A Good Book... 
AMERICAN PETROLEUM REFINING 


By H.S. Bell 


Contains the most up-to-date developments in petroleum technology . . .From 
the crude storage tank to the finished product, every step in modern refinery 
engineering and operation is covered.... The methods of calculation of the 
chemical, physical and engineering data needed in practical design are fully ex- 
plained, with the information arranged in hundreds of comprehensive tables and 
graphs, and with sample problems to show every step in practical applications. 
Photographs and diagrams illustrate refinery construction. Included are flow 
sheets or processes and details of apparatus. Each important class of refinery 
equipment is the subject of an entire chapter which covers its design from the 
basic principles and calculations down to the details of construction ... 640 pages, 
Illustrated and Indexed, $7.50. 


(Ohio purchasers, add 3°%, sales tax) 
Send your order for this book to: 


NATIONAL PETROLEUM NEWS 
1213 West Third Street Cleveland 13, Ohio 
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Analysis Shows Demand Tren 





Increased Call for Products, Shifting Demand 


For Various Types Complicates Supply, Prices 


By PAUL WOLLSTADT 
NPN News Editor 


Demand for petroleum products in 
1947 will be 5,805,000 barrels daily, ac- 
cording to the forecast made by the 
Economics Advisory Committee of the 
Interstate Oil Compact Commission at 
Great Falls, Mont., last month. 


This total demand (see chart on front 
cover) is 33% greater than in 1941, the 
last peacetime year. It is 10% greater 
than in 1945, the biggest of the war 
years, 


For further comparison, this demand 
figure is 58% greater than 1937, only 10 
vears ago, and more than double the fig- 
ure for 1932. 


Though 1947 will break all records, 
next years demand will be even greate! 
The Compact committee, of which most 
of the industry’s leading economists and 
statisticians are members, extended _ its 
forecast only through the first quarter ot 
1948. Demand in that period, the com 
mittee predicted, will be 6165 thousand 
barrels daily, which is about 5% higher 
than the first quarter of 1947. It is gen- 
erally felt that the increase for the en- 
tire year likewise will be about 5% 


When the industry economists speak of 
demand, they refer to shipments from re- 
fineries and major terminals, a major ter- 
minal being defined as one which ships 
more than 50% of its product to lesser 
bulk plants. They also use the term de- 
mand to reflect what they think the in- 
dustry’s customers want to buy. In pe- 
riods of undersupply or bottlenecks in 
transportation, the actual amount. sup- 
plied or used may not equal the so- 
called demand. 


The charts on the opposite page, cov- 
ering total actual domestic and = export 
demand for 1941 through 1946 and 
the Compact committee’s forecast for 
1947, are designed to show two things 
with regard to gasoline, kerosine, distil- 
late fuel oil and residual fuel oil: 


1. The amount of the demand 
for each product in’ thousands of 
barrels daily. 

2. The percentage each product 
represents of the total demand. 


Gasoline 


Demand for gasoline has decreased in 
three of the seven years covered. — It 
dropped) from 1903 thousand _ barrels 
daily in 1941 -to 1710 in 1942 and 1698 
in 1943. This was the result of ration- 
ing gasoline to the civilian at a_ time 
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when ‘large quantities of motor fuel and 
avgas were being shipped to the military. 
In 1946 gasoline demand dropped slight- 
ly from 1945, the peak of the war pro- 
duction, apparently because the civilian 
economy in 1946 had not quite adjusted 
itself to absorb large additional quantities 
ot gasoline released because of reduced 
exports. 


In 1941, the last peacetime year, more 
than 43% of total demand for all oils 
was gasoline. The figure for 1947 will 
be about 39%. This illustrates how the 
industry has changed from an attitude of 
“we ll make all the gasoline we can and 
the rest is surplus” to an approach of 
providing a balanced output of the vari- 
ous products keyed to the demand for 
are 4 | h 


The decline in the percentage of gaso- 
line demand to total demand means that 
on an over-all industry basis less gasoline 
is made from each barrel of crude oil. 
Since gasoline is the highest-priced of the 
industry's principal products, a smaller 
vield of gasoline obviously requires a 
change in the price structure. This is a 
very important point, but one exceedingly 
difficult to explain to the public. A 
simplified example, like the following, 
may help put the point across: 


If a refinery gets 5000 gals. of gaso- 
line at 10c per gallon and 2500 gals. of 
heating oil at 5c per gallon out of 300 
bbls. of crude oil, its revenue from those 
two products is $625. But if it makes 
less gasoline and more. heating cil per 
barrel of crude and turns out 4500 gals. 
of gasoline at 10c per gallon and 3000 
cals. of heating oil at 5c in processing 
300 bbls. of crude, its revenue from the 
two products is only $600, 


Obviously, then, even if there had 
been no increase in the price of crude 
and operating costs had not increased, 
an upward revision of the petroleum 
product price structure would have been 
necessary on the basis of changes in re- 
finery yields. 


While the demand for gasoline is the 
highest in the history this year, gasoline 
has made a smaller increase over 1941 
than any of the other products. Gaso- 
line demand is up 19.5% over 1941, but 
here are figures for the others: 

Kerosine up 52. 
Distillate fuel oils up 67.: 
Residual 


tbo 


wv 


up 30. 


Kerosine 
Kerosine is a relatively unimportant 
product, taking a little more than 5% 


of the demand for all oils, but it has 
made some rather remarkable increases 
in the past four years. One of the in- 
teresting things about the kerosine fig- 
ures is that there is three times as much 
kerosine being used now than was the 
case back in 1919 when it represented 
12% of total demand. 


Distillate Fuel Oils 


As noted above, the demand for dis- 
tillate fuel oil has increased more than 
for any of the four preducts. It has 
gone from 520 thousand barrels daily in 
1941 to 870 in 1947, a gain of 67.5%. 
Seven years ago distillate represented less 
than 12% of the total demand for pe- 
troleum products; it is now 15%. 


As forecast by the Compact commit- 
tee. distillate demand for the first quarter 
of 1948 will be 10% greater than in 
the first quarter of 1947. For all of 
1947 it will be 16% higher than for 
1946. Oil industry economists concede 
that they are less certain about distil- 
late demand than about any other prod- 
uct. Between their forecast made at Bir- 
mingham in April and that made at 
Great Falls in August, they raised the 
predicted demand for distillate for the 
fourth quarter of 1947 from 960. thou- 
sand barrels daily to 1015, nearly 6%. 


Residual Fuel Oil 


Residual fuel oil in 1947 will climb 
almost back to its 1945 peak of 1470 


thousands of barrels daily. The volume 
of residual has increased in six of the 
past seven years. But the percentage 


of residual to total demand has been 
declining steadily since 1943 when it 
reached 29%, compared with 25% in 
1941 and 24.5% predicted for 1947. 


Among products included under the 
classification of “other oils” (shown on 
front cover chart, but not shown on prod- 
uct charts on opposie page) are; lubri- 
cating oils, butane, propane, asphalt, pe- 
troleum coke. 


Some Observations 


Several observations may be made 
about the data herewith presented, 
which are based upon API statistics for 
1941 through 1946 and on the Compact 
committee's forecast for 1947 and_ the 
first quarter of 1948: 


1. The demand for distillate fuel oils 
has increased more sharply than for any 
of the other products. This trend al- 
ready has had a major effect on refinery 
practices, on marketing equipment pur- 
chases, on petroleum product prices. 
There is no indication that this trend 
will be halted or reversed in the near 
future. 

2. If the percentage cf gasoline made 
from each barrel of crude oil had been 
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wee Red line and red figures at left in each chart show volume of demand of each product in thousands 
of barrels daily. 


wees Black line and black figures at right in each chart show per cent of total demand which each 
product represents. 
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5 MILLION GALLONS 
LOST GEAR OIL SALES 
RECOVERED BY DEE TEE 


Dirty, partly-drained gear cases are robbing oil marketers of 1/5 
of their gear oil profits on differential and transmission change- 
overs. As much as 20% of the old oil, sludge and dirt is left in 
gear cases and on gear teeth unless they are thoroughly cleaned 
by the safe, automatic DEE TEE method. On 33 million automotive 
units, this loss totals 5 million gallons of gear oil on the basis of only 


one gear oil change per unit every year! 


In these days of transportation shortages, gasoline and fuel oil allo- 
cations, and ceilings on refinery runs—bumping your gear oil ratio 


by 20% spells important plus profits. 


YOU NOW CAN ADD 20% 
TO GEAR OIL PROFITS 
WITHOUT ADDITIONAL OVERHEAD 


DEE TEE CLEANING is approved by car and truck manufacturers. 
Car owners get 100 cents on their gear oil dollar because DEE TEE 


removes all fear of contamination. 


Oil marketers can give DEE TEE CLEANING—and increase gear oil 
profits—without spending a penny on new accounts, on additional 
salesmen or service stations, and even without getting one more 


car owner to drive into your stations. 


A DEE TEE CLEANER in every outlet, where cars are lubricated, 
will make sure that differentials and transmissions are completely 


clean to take a full charge of fresh oil. 


But this is only part of the DEE TEE PROFIT story for oil marketers. 
Get full details by writing to 


CIRCO PRODUCTS COMPANY 
12117 Berea Rd. Cleveland 11, Ohio 
34 


maintained at the 1941 or even at the 
1946 level, there would not even be spot 
shortages of gasoline, but also ther 
would be no fuel for new oil bummer: 
or for new Diesel engines. The oil in 
dustry actually has done a remarkable jo} 
of shift in product emphasis. 


2 


3. Whereas gasoline demand exceed 
ed the combined demand for kerosin 
distillate and residual in 1941, gasolin 
demand in 1947 now is less than tl 
combined demand for two of these pro 
ucts—distillate and residual. 


1. From a demand standpoint, t! 
outlook of the industry is better th: 
ever. The demand in 1947 for each 


the products is from 19.5% to 67.5 
greater than before the war. Except for 
residual, 1948 demand is expected to go 
even higher. 

5. From a supply standpoint, mu 
is being done, but much remains to | 
done. Steel is still short. The transp: 
tation problem continues. 

6. As the Compact committee has 
previously pointed out, the peak demand 
for petroleum products—due mainly 
the great growth of the use of distillat: 
fuels for heating—comes in the first thr 
and last three months of the year rathe 
than in the summer as formerly. Most 
forms of transportation are slower 
the cold months than in the warm ones 
which fact makes the transportation b0! 
tleneck all the more difficult to solve. 


Richfield Plans 500-600 
New West Coast Stations 


Special to NPN 

LOS ANGELES—A postwar servic 
station building plan involving from 500 
to 600 new stations has been started by 
Richfield Oil Corp. Forty new sta- 
tions are now under construction ai 
will be completed within the next 120 
days. The remaining new stations will 
be completed within the next two vears 

Stations currently under way will] f-!- 
low cl sely the prewar Richfield statio 
with many postwar features as possibli 
being added. They are being built out 
of a stockpile of materials Richfield had 
on hand when building was frozen early 
in the war. 

Richfield will introduce an_ entire! 
new postwar station in about six months 
Company officials were reluctant to de- 
scribe the new stations in detail (or 
supply pictures) but it is known that 
sales rooms will be enlarged and mor 
storage space built into the buildings 
More parking space will be made avail- 
able on the sites and better visibility 
will be sought. 

Maximum storage tanks permitted will 
be used to make possible direct « 
liveries from refineries and by-passi 
of bulk plants whenever feasible. 17 
theusand gallons of storage is the us 
maximum in western cities, 

While basic design of the new 
tions is set, revisions are being mac 
onstantly on the basis of experime 
conducted at two experimental static 
erected by Richfield near its Los Ang 
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fineries. Construction costs and ma- 
terial availabilities are being taken into 
nsideration in the design. 


New stations will employ the color 
heme now being used in the repainting 
f all 2,800 of Richfield’s dealer-operated 
itions in the West. The colors as 
ell as many of the design features of 
ie new stations were supplied by Walter 
Dorwin, Teague, an industrial design 
nsultant. 


In repainting campaign Richfield 
vill employ combination of new colors, 
the first change in colors the company 
is made since it began 31 years ago. 


Richfield is dropping its dark blue and 
ream combination for a combination 
f medium blue, lemon yellow and 
vhite The Richfield insignia, a flying 
eagle, will retain the old colors. 


New color scheme was developed as 
part of Richfield’s postwar station plan- 
ing and the company expects it to 
produce a_ better showing and to be 
easier to keep clean. New paints with a 
lower fading and chalking factor are be- 


ng used 


Tests of the new paints and colors 
have been conducted during the last two 
years on two experimental stations lo- 
cated near the company’s refineries in 
the Los Angeles area. 


H. K. Stahl Co., St. Paul, 
Observes 60th Anniversary 


Special to NPN 

ST. PAUL, Minn.—The H. kK. Stahl 
( is celebrating its 60th anniversary. 
In a 60th anniversary booklet, history of 
the company is traced from its founding 
by H. K. Stahl in 1887, when the com- 
pany started as a grease manufacturer 
with “hard oil” the principal product. 


In 1919 the company was purchased 
by William M. Jacobson and his asso- 
ciates, Charles O. Jacobson, J. P. Howe, 
Charles Kennedy and George Simerman. 
Mr. Jacobson was one of the founders 
of the old Manhattan Oil & Linseed and 
later the Pyramid Oil Co. The first 
Independent service stations and_ tank 
trucks in the St. Paul area came into 
existence under Mr. Jacobson’s banners. 


Upon the death cf Mr. Jacobson in 
1939, management went into the hands 
of A. E. Jacobson, son of “Jake,” as 


Mr. Jacobson was affectionately known 
by friends and fellow oil men. 


\. E. Jacobson has been active in the 
npany since becoming its head, with 
eption of 40 months spent in the 

Navy, mostly in the Pacific, where he 
tined the rank of lieutenant com- 
nde 


The company’s growth in the past 
ide has been rapid yet sound. Sales 
iager is Ole S. Brodd, who joined 
ompany in 1943 after 25 years in 

oil business. Production manager is 
Fapple; research director, F. H. 
Woods, and office manager O. M. Nor- 
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Speciai Now! 


a 
a 


In meta quart and 2 gallon cans—at prices 
that will mean big savings to you! 
‘ 


A Mic&kContinent oil of unusual color and specifica- 
tions. Wnsurpassed where a low priced oil of real 
quality i3,needed. This oil has a Viscosity Index of 
over 70. & 2,000-mile oil, absolutely guaranteed. 

‘ 


\ 


Serving wholesale jabbers in the Mid-West and South for many 
years. Four generations of practical and technical experience 
can help you with your buying problems. 


A complete line of lubricating oils, aluminum stearate greases 
and standard Protecto afti-freeze. Shipped at your conven- 
ience in compartment tank\cars, transports, assorted pool cars 
or pool trucks of drums and cans. 


\ 
\ 
Private brand packaging a \pecialty. To and 


through wholesale jobbers only. ‘ 
. 


Write, wire or phone us at our expense. 


‘ 
PRAIRIE STATES OIL & GREASE COMPANY 
DANVILLE, ILLINOIS \ 
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GOOD READING 
This Fascinating Oil Business (By Max W. Ball) 


Written for the layman, this interesting book covers the story of oil 
from its geologic beginnings, through modern production, transportation, 
refining and marketing . . . Well illustrated with maps, charts and draw- 
ings, its 444 pages are an invaluable guide to the history, work and 
problems of the oil industry. . . Price $4.00 


(Ohio purchasers, add 3% sales tax) 


Mail your order to: 


NATIONAL PETROLEUM NEWS 


1213 West Third Street Cleveland 13, Ohio 
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Expanding Use of Petroleum Waxes 
Keeps Industry Busy Meeting Demand 


Largest Domestic Users Are Waxed Paper and 
Container Makers; Dairy Usage Gaining Fast 


By G. ROSS McKEE 
NPN Staff Writer 


Expanding demand for petroleum 
Waxes is taxing the ingenuity of research, 
manufacturing and marketing men_ in 
the cil industry today. In tight supply 
Curing and since the war, wax has not 
received the special attention of the 
public to the same extent as major pet- 
roleum products. Yet wax is increasingly 
a necessity to industry and the consuming 
public, and offers a bright future for 
profitable marketing by refiners. 

Of three main types of petroleum wax, 
crude scale and fully refined parrafin 
wax and microcrystalline wax, the sec- 
ond is currently in greatest demand and 
tightest supply. Demand for microcrystal- 
line wax, however, is increasing rapidly, 
and new uses are more than keeping 
pace with production, according to sev- 
eral oil companies. Fully refined wax 
is still subject to export 
supplies are being allocated by most com- 
regular 


controls, and 


panies to domestic customers. 


Worldwide demand has affected wax 
more drastically than major products 
since East Indies production of the 
Royal Dutch-Shell Group, which con 


stituted about a third of prewar world 
supply, has not yet been restored. 


By far the largest domestic users of 
wax, particularly fully 
waxed paper and container industries 
Milk containers are a major factor in 
this market, and since the war the 
marketing of container-making machin- 
ery to individual] dairies by a tool manu- 
facturing company has provided the oil 
industry with a startling number of new 
customers and the promise of many more. 
Microcystalline wax also is being used 


refined are the 


in increasing amounts for blending with 
paraffin wax in coating and impregnating 
paper and alone for paper laminating. 


Several oil companies have made sur- 
veys of wax uses and, according to one, 
moisture-proofing of paper products ac- 
counts for 80% of total refined paraffin 
wax demand. One container company 
alone expects to use 20,000 tons of wax 
this vear. Another oil company’s  sur- 
vey lists its sales volume of refined wax 
waxed 
paper with milk containers second and 
coming up rapidly. 
are for paper cartons, 
bottle caps. Other uses in general order 


by use, and in top position is 


Other leading uses 
cups and milk 
of importance and in some instances in- 
cluding crude scale and microcrystalline 
wax are: candles, chlorinated paraffins 
electrical insulation, 
leather impregnating, 
covering, crayons, cosmetics, rubber com- 
pounding and closures. 


household = wax, 


matches, cheese 


According to sales executives of sev- 
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eral major oil companies, the most im- 
portant new users of refined paraffin 
wax are the dairy customers of the 
Ex-Cell-O Corp. of Detroit. The PurePac 
division of this company has developed 
paper container-making and milk pack- 
ing machinery suitable for use by small 
and large independent dairies which had 
previously found bottles more 
mical. Sales Manager George Scott states 
that 443 machines were being rented 
from his company by dairies in July 
and that new machines are being put 
out at rate of 35 per month. 


econo- 


Machines Made in 5 Sizes 


Machines are made in five sizes, three 
for making and packing quart containers 
ind two for half gallon size. Of the 
former, the Midget has rate of 20 con- 
tainers per minute; the Junior, 35; and 
Senior 65. Half gallon machines operate 
at rates of 24 and 50 c 
minute. Amount of wax 
machines averages up to 7.5 tons per 
month per machine. Current total wax 
consumption is at rate of over 3,300 tons 
per month, and Ex-Cell-O continues its 
present output of machinery, this rat 
will be almost doubled in a year. At the 
same time Ex-Cell-O is developing an 
wutomatic machine for making and _ pac- 
king ice cream containers which will also 
use refined wax. 


ntainers per 
used by all 


Coming into the market at a_ time 
when wax supplies were extremely tight, 
dairies using the Ex-Cell-O machinery 
have had quite a scramble to get enough 
wax to operate, However, the machinery 
company has been circularizing oil com- 
panies on behalf of its customers, and 
Mr. Scott declares that several ccm- 
have made supplies available. 
That dairies need more wax than they 
can currently get is evidenced by re- 
ports of major and Independent refiners 
that major proportion of new inquiries is 
from this source. 


panies 


Outlook Not Entirely Favorable 


Outlook for greatly increased supplies 
of paraffin wax to meet expanding de- 
mand is not entirely favorable. Several 
oil companies are either constructing or 
lube plants 
and most of these will have wax refin- 
ing facilities. Cities Service Oil Co. mos! 
recently announced plans for jcint con- 
struction, with Continental Oil Co., of 
6,000 b/d plant for solvent refining of 
lubricating oils at Lake Charles, L: 
This refinery will also make fully refined 
ind microcrystalline wax, and will pro- 
vide considerable increase in these com- 
panies’ wax production. 
f some other companies which call for 
construction of new lube manufacturing 


planning to construct new 


However, plans 





facilities also provide for closing do\ 
old plants. No accurate estimates 
wailable at the present time as to net 
increase in paraffin wax production from 
these moves, but survey indicates tl 
increase percentage-wise will be | 
than that in production of gasoline aid 
fuel oils. One major company manager 
of wax sales declared that his comp 
anticipated no increase in product 
during 1947 and that supply would noi 
meet demand for 10 years, if th 
Imponderable factors in this estimat 
were extent and speed of restoration of 
East Indies production and develcpment 
of synthetic substitutes for wax or waxed 
packing by the plastics industry. 


Price a Factor in Substitutes 


Marketers stated that price would lb 
important consideration in development 
substitutes, and that new syn- 


thetic products might be expected if oil 
and wax prices continued to rise. How- 
ever, although paraffin wax prices have 
risen since removal of OPA controls, they 
have not shared in recent advances of 
major products insofar as sales to reg- 


ular domestic customers are concerned 


of wax 





While prices on export sales and in open 
market have skyrocketed in some areas 
most companies apparently feel that they 
have a competitive position to maintai 





with regular customers to whom they 
allocating supplies. 


Significantly no company is just sitting 
hack and taking or refusing orders; com 
petition is active, particularly among th 
majors, and their research and develop- 
ment departments are constantly develop- 
ing new types of 
effort to expand potential markets. Micr 
crystalline wax for instance has large! 
replaced the use of beeswax for filling 
equipment, making 

inks and wax 
emulsions — ha 


process waxes in a! 


electrical 
cosmetics and_ printing 
Wax-water 


insulating 


polishes. 
opened up whole new fields of industri 
applications, including treating fabric | 
make it water-repellent, treatment 

lumber to prevent cracking, and coatin: 
of paper. Coating of vegetables, such a 
potatoes, is cheap and prevents. shrink 
age cr loss of route 

market. Wax emulsion applied to build 
water-prootil 


} 


agent, and wax base paints are on thi 


freshness en 


ing surfaces is a new 
market both for inside and outside us 


on houses, permanc! 


coatings. 


providing more 
Wax emulsions have recent 
They a 


perm 


been used to coat ceramics. 
binder for the glaze and 
precision manufacture of small pore« 
ind tile parts, such 
insulators. 


as a 


1 


] 
lor 


as radio and 1 


Petroleum wax, like other products 
the oil industry, being subject to « 
petitive research, is encountering a 
stantly expanding market. Industry et 
forts to meet this demand center ar 
improved manufacturing 
creased refining facilities, developmer 
of old types of wax 
and development of new types of process 
waxes to add to available supplies. 





processes, 


more efficient use 
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Best policy you or any other company can have is profitable operation 
insured by dependable equipment—Best in tank equipment is insured by the 


internationally known trademark signature DAVISBILT. 


Best Buy of any policy is the new, production-line, ready-to-deliver 1000 
gallon stock tanks 2, 4 or 5 compartments incorporcting all of the EXTRA 
QUALITY, EXTRA SAFETY DAVISBILT FEATURES. 


Engineered to the specification most frequently required, mass production 


makes possible, in the face of rising costs, a Superior Tank at Lower Cost. 


VMUMELDIE DtliVikY 


Compare these 1000 gallon—2, 4 or 5 compartment 
tanks with any other tank on the market—for 
Quality—for Price. May be equipped with optional 
Pumping Systems. 





y ~ Insure Your Profits . . . Write for detailed specifications. 
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Proposal for Easing Corporate Tax 


Rates Would Aid in Expansions 


House Ways and Means Committee Considers Reforms 
Which Would Provide Incentive For Rebuilding 


By NPN Staff Writer 


WASHINGTON—FEasier tax rates on 
dividends from both large and small oil 
companies may result from reforms now 
being considered by the House Ways 
and Means Committee. Owners of small 
oil businesses, and managers of large 
ones, may also find more favorable con- 
ditions for the expansion financing so 
many of them now need, if these steps 
are taken: 


1. General reduction of corporate in- 
come taxes. 

2. More liberal allowances for depre- 
ciation, obsolescence, research and de- 
velopment. 

3. Longer period for carrying forward 
net losses. 


Combined effect of these measures 
should offer a much brighter picture to 


present and prospective shareholders. 


The injustice of taxing investors on 
their dividend income, after taxing the 
corporation on the same income, has 
long been a source of complaint. This 
can be alleviated, in part, if a suggestion 
put forth by the National Assn. of 
Chambers of Commerce is adopted. Un- 
der this plan the shareholder would be 
allowed a credit on his personal income 
tax equivalent to the starting tax rate 
on corporate income. It is suggested 
that this starting rate be set at 16%. 


The association recommends that fur- 
ther reductions in personal income taxes 
be made from time to time, until a maxi- 
mum rate of 50% is imposed. 

These are among the suggestions ad- 
vanced by a recent witness before the 
Ways and Means Committee, O. A. 
Reardon, a small business man of Alex- 
andria, Va., speaking on behalf of the 
Virginia State Chamber of Commerce, 
and for the National Assn. of State 
Chambers of Commerce. <A part of the 
association program calls for a maximum 
32% tax on corporate incomes above 
$50,000. It is claimed that the present 
irregular pattern of tax rate graduations 
is especially severe on corporations earn- 
ing between $25,000 and $50,000. 

Scale recommended by the association 


is: 
16% on first $3,000 of net income 
18% on next $3,000 of net income 
22% on next $9,000 of net income 
26% on next $10,000 of net income. 
38% on next $10,000 of net income. 
44% on next $15,000 of net income. 
32% on net income of $50,000 or 

more. 


Under the present tax rates, corpora- 
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tions with incomes over $25,000 but not 
over $50,000 must now pay a tax at a 
rate of 23% on the first $25,000 of net 
income and 53% on the next $25,000. 
The tax rates on increases of income 
should rise more gradually so that there 
will be less discouragement to corporate 
expansion. The taxes that selected in- 
come corporations now pay under the 
rates of the 1945 Revenue Act and the 
taxes proposed are compared below. 


Total corpor- Proposed 
ate income Present Tax Tax 
$ 1,000 $ 210 $ 160 
5,000 1,050 840 
10,000 2,200 1,900 
15,000 3,350 3,000 
20,000 4,500 4,300 
25,000 5,750 5,600 
30,000 8,400 7,500 
35,000 11,050 9,400 
40,000 13,700 11,600 
45,000 16,350 13,800 
50,000 19,000 16,000 


Smaller concerns especially need aid, 
said Mr. Reardon, in the way of a more 
liberal policy on allowances for depre- 
ciation, obsolescence, research and de- 
velopment expense. 

In the transportation and distribution 
of petroleum products, depreciation and 
obsolescence allowances are especially 
important. Of service stations, for ex- 
ample, it is often said that a large per- 
centage are inadequate for handling to- 
day’s increased volume of business, and 
should be replaced. 

Replacements could be made more 
promptly, the association feels, if tax- 
payers could make their own decisions 


as to depreciation rates. Since only 
100% otf cost can be deducted from 
taxable income in any case, business 


men should have the option of adjust- 
ing deductions to fit 
tions. 


While new businesses should be en- 
couraged Mr. Reardon did not think it 
would be practical to exempt all those 
below a certain size from paying income 
tax. This, he felt, would not be neces- 
sary if, in conjunction with other fea- 
tures of the association program, a pro- 
vision were adopted permitting a carry- 
forward of net losses for at least seven 
years. 


changing condi- 


In further support of the association 
program, Theodore K. Warner, attorney, 
of Philadelphia, reviewed for the com- 
mittee other cures for double taxation, 
and gave reasons why they seemed less 
favorable. 


The proposals not favored by the as- 
sociation are: 


1. To abolish all corporate income 
taxes. 

2. To abolish individual income taxes 
on dividends. 


3. To offer the partnership option 
That is, permit shareholders to pay only 
one tax on all the corporate incom: 
whether paid out as dividends or with 


held. 

4. To tax interest paid on corporat 
debts as a part of net income. 

5. To give shareholders a credit fo: 
income tax paid by the corporation, but 
require them to include the amount o! 
the tax as a part of their individual in 
come. 

6. To set lower rates on corporation 
income paid out in dividends, while re 
taining higher rates on undistributed in 
come. 

The objections to the first and second 
methods are similar. Both would seri 
ously reduce federal income. 

The third method, the partnership op 
tion, has legal and practical complica 
tions. Legally, could a majority, o1 
some other percentage of stockholders, 
compel the minority to accept taxation 
as a partnership? In the case of large 
corporations with numerous stockholders 
and a large annual turnover, there is the 
problem of allocating a correct portion 
of undistributed income to the individ- 
ual, for tax purposes. 

The fourth suggestion, to include debt 
interest in taxable income, merely ex- 
tends double taxation over a wider area 

The fifth plan, known as the British 
method, is for the corporation to pay a 
tax at some fixed rate on the dividends 
paid to each shareholder. The plan is 
objectionable because of its bookkeeping 
complications, 

The sixth method, of lowering or 
eliminating the tax on corporate income 
used for dividends, while retaining a 
higher tax on undistributetd profits, car- 
ries us back to the similar tax law of 
1936. Because of the penalty on undis- 
tributed income, corporations could not 
retain sufficient earnings to finance 
expansion. A modification of this plan 
would exempt retained income of less 
than $100,000. This would force larger 
corporations to pay a special penalty for 
bigness if they wished to finance ex- 
pansion out of earnings. Business men 
fear any arbitrary limit, even $100,000, 
since it could be subsequently lowered 
and tends to throttle growth. 

The compromise plan offered by th: 
association, avoids all of the above ob- 
jections. It provides partial relief from 
double taxation, by allowing the indi- 
vidual shareholder a credit equal to the 
starting rate for corporate income taxes 
If this should be fixed at 16% as recom- 
mended, then the credit would be 16° 
If it is set at 20%, then the credit would 
be 20%. The plan assumes that tli 
starting rate for individual taxes will bé 
the same as for corporations, thus pro- 
viding a rough equality between small 
businesses which are incorporated, and 
those which are not. 
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Take a good look at this truck! It’s a 
‘* Job-Rated”’ truck—a truck built to FIT 
a specific hauling job. 


This truck has ‘‘Job-Rated’”’ power—the 
right one of seven great Dodge truck 
engines for pulling its load . . . depend- 
ably, and economically. 


It has exactly the right clutch, transmis- 
sion, springs, frame, rear axle—the right 
units throughout— for longer-lasting, more 
dependable service. 


Such a truck performs better, enables its 
owner to give better service to his cus- 
tomers, lasts longer, and saves money. 





There’s a ‘“‘Job-Rated’’ truck to fit YOUR 
job, too! 


To get such a dependable and economical 
truck—simply explain your hauling prob- 
lems in detail to your Dodge dealer. He 
will select the right Dodge ‘“‘Job-Rated”’ 
truck for YOUR job. 
* 7 + 

Your Dodge dealer is interested in your 
continued satisfaction: First, by selling 
you a truck that fits your job; Second, by 
giving you dependable Dodge truck serv- 
ice; Third, by providing you with truck 
parts that are identical with original 
Dodge ‘‘-Job-Rated”’ truck parts. 
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Fit the Job...Last Longer ! 
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to Big-Volume Users 





moTOR OIL 


on anos POWER 


"% 






a 


sues WEAR - REMOVES cans 
’ 


NATURAL CARBON REMOVAL 
TOUGHER PROTECTIVE FILM 
RESISTANCE TO SLUDGING 
NON-CORROSIVE —SAFE 





Yes, when you sell Naturalube Oils, you 


have this great sales story to tell: 


Naturalube Oils are refined from a basi- 
cally different crude oil. That crude has 
unusual natural properties. As a result, 
Naturalube Oils have natural ability to 
remove hard carbon. They have a natu- 
rally tougher oil film. They have greater 
natural penetrative and adhesive proper- 
ties. And they are non-corrosive — safe! 


In addition, Naturalube Oils are specially 
reinforced to resist the formation of sludge 
and lacquer. 


When you sell Naturalube, you offer cus- 
tomers an oil that saves wear, saves re- 
pairs, cuts shut-down time and gives them 
lower operating and maintenance costs. 


These are benefits that big-volume users 
recognize and want. 


Support For Your Sales Story 


Actual tests prove Naturalube’s superior- 
ity. Tell prospects that leading engine 
manufacturers accept Naturalube as a 
superior lubricant. And you can guarantee 
that if the customer does not believe 
Naturalube is the best oil he has ever used, 
Lion will give him his money back. 


Investigate the liberal Naturalube adver- 
tising plan and the sales and profit possi- 
bilities of a Naturalube franchise. Write to 
Lion Oil Company, El Dorado, Ark., for 
complete information. See how Naturalube 
can open new sales fields for you. 


These Big-Volume Users 
Can Be YOUR Customers 


Bus Lines ¢ Public Utilities 
Truck Fleet Operators 
Industrial Plants * Marine 
Operators « Car Dealers 
Construction Companies 
Service Stations « Farmers 





EL DORADO, 


LION OIL omen Eye me 4 ARKANSAS 
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Mediterranean Terminal of New Trans-Arabian 


Pipeline to Be at Sidon, South of Beirut 


Special to NPN 

SAN FRANCISCO — Mediterranean 
terminal of the 1,030-mile Trans-Arabian 
pipeline will be located near Sidon, 
about 30 miles south of Beirut, Lebanon, 
J. H. MacGaregill, vice president and 
director of ‘Trans-Arabian Pipe Line 
Co., announced Sept. 4. 

Mr. MacGaregill said definite selec- 
tion of the terminal was made possible 
by signing of a convention for transit 
rights with the government of Syria on 
Sept. 1. 

The new line is scheduled for com- 
pletion late in 1949 and will be a major 
step toward easing the present oil short- 
age around the world, including the 
United States, he declared. It will make 
available 300,000 b/d to Europe, thereby 
relieving unprecedented demands on 
United States petroleum sources. 

Starting at the Abqaiq field in Saudi 
Arabia, near the Persian Gulf, the line will 
extend in a northwesterly direction and 
continue in Saudi Arabia near the Iraq 
border until it crosses into Trans-Jordan 
and Syria and enters Lebanon. 

To finance the line Trans-Arabian Pipe 
Line Co. recently borrowed $125,000,- 








TRANS -ARABIAN PIPE LINE 
— Ff - TF Ee 


A - | 


Mcp here shows route new Trans-Ara- 

bicn pipeline wi follow, terminating at 

Sicon, near Beirut, Lebanon on the 
Mediterranean Coast. 
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000, guaranteed as follows: Standard of 
California, 30%; The Texas Co., 30%: 
Standard Oil Co. (N. J.), 30%, and the 
Socony-Vacuum Oil Co., 10%. 

B. E. Hull, president of Trans-Arabian 
Pipe Line, is in the Middle East direct- 
ing preliminary construction work now 
under way. The final survey is now be- 
ing made. Aircraft have been used ex- 
tensively in mapping the line. 

The Abgaiq field, largest in Saudi 
Arabia, has 19 producing wells, with five 
rigs drilling new wells. Present Saudi 
Arabian production is at the rate of 263,- 
000 b/d. Most of this is processed at 
the Arabian American Oil Co. refinery 
at Ras Tanura and the Bahrein Petro- 
leum Co., Ltd., refinery on Bahrein 
Island, and then shipped by tanker. 

Remaining crude now moves by tanker 
to refineries in Europe and elsewhere. 
Tanker haul around the Arabian penin- 
sula and through the Suez Canal to the 
Mediterranean is approximately 3,650 
miles. The pipeline will cut 2,620 miles 
from this marine route. 


Important Tankship 
Survey Underway at 
Maritime Commission 


WASHINGTON — U.S. Maritime 
Commission has launched detailed sur- 
vey which may result in far-reaching 
policy decisions affecting future disposi- 
tion and use of government-owned tank- 
ships. 

“We want to see exactly where we are 
and where we are going,” one member 
of five-man commission told NPN. 

He said commission has given green 
light to quick completion of survey, 
which could be used as basis for deter- 
mining number of ships to be main- 
tained in active reserve fleet for national 
security and to decide whether or not 
any more tankers can be sold for for- 
eign flag operation. 

This commissioner said once the size 
of active reserve fleet has been fixed re- 
maining policy decisions probably will 
“fall into line.” 

Of 100 ships recently approved for 
sale to, foreign citizens and governments, 
about 87 have been sold or allotted for 
sale. The others may not be sold abroad 
if survey shows U. S. should retain them, 
it was said. 

Present operating fleet has dropped 





below 200 ships, lowest in months. 
USMC officials characterized this as “a 
dangerous situation” in view of world- 
wide petroleum shortage. 


In addition to determining size of per- 
manent tanker reserve, survey also may 
provide answer to question now under 
consideration by USMC as to whether 
all government tankships engaged in pri- 
vate oil movements should be withdrawn 
from Middle East by first of year. 

USMC has been providing bottoms 
for 15 to 20 liftings monthly from Per- 
sian Gulf to destinations in foreign coun- 
tries. Such movements — from foreign 
country to foreign country for benefit of 
private industry—were criticized repeat- 
edly by House Merchant Marine Com- 
mittee when legislation extending tanker 
operating authority was under considera- 
tion, and must go back before this com- 
mittee in order to get this authority ex- 
tended beyond present operating dead- 
line of next March 1. 


No Effect on Navy Liftings 


If commission does decide to pull its 
tankers out of strictly industry service in 
Persian Gulf, there will be no effect on 
liftings from that area for U. S. Navy. 
For instance, 32 liftings of Middle East 
oil for benefit of Navy were requested 
this month and all are scheduled. 

As part of survey, commission may 
send questionnaires to private tanker op- 
erators, seeking information about their 
use of both privately-owned and govern- 
ment tankers. Belief has been expressed 
at USMC that some companies have 
chartered their own tankships to foreign 
users at high rates and then have de- 
manded that commission furnish them 
with sufficient tonnage to meet coast- 
wise requirements. 

If this is so, it was said, companies 
sending their own tonnage abroad will 
be told to bring their ships home before 
getting any more government tankers. 


Continuation of Voyage 
Chartering Urged by Duke 


NEW YORK — Continued voyage 
chartering of government-owned tankers 
after March 1, 1948, was urged by Gor- 
don Duke, president of Southeastern Oil, 
Inc., in letter to Admiral W. W. Smith 
of U.S. Maritime Commission, dated Aug. 
18 and disclosed Sept. 2. Mr. Duke cited 
reports that Adm. Smith favored continua- 
tion only on bareboat charter basis and 
declared that, if USMC authority is ex- 
tended, voyage chartering must be con- 
tinued or many smaller oil companies 
would be unable to get a “crack” at use 
of tankers. 


41 
































Whelan the job cable 


_ The construction of new facilities or the expansion 
and modernization of existing plants calls for many 
varied types of work. These three . . . erection of 
heavy vessels, piping and electrical installation . 
are certain to be included. Foundations, brick 


work, structural steel and equipment setting will 











also be called for. Whatever the job requires, 


Graver’s General Construction Division is pre- 






: AM» f pared to do . . . efficiently and thoroughly. 


fe E This specialized division of the Graver Tank & 

F Mfg: Co., Inc. includes a seasoned engineering 
staff, a corps of trained supervisory employees and 
all the necessary construction equipment. From 
start to finish, from planning to operation, make 


your next construction job a Graver job. 


GENERAL CONSTRUCTION DIVISION 


 GRAVER TANK & MFG.CO. INC. 


GRAVER 


NEW YORK -+ CHICAGO + PORT ARTHUR, TEX 





SERVING THE 









PETROLEUM, CHEMICAL AND PROCESS INDUSTRIES 
THROUGH THE CONSTRUCTION OR EXPANSION 





OF PRODUCTION FACILITIES oe : ‘ 
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Board Recommends Long-Range Research Plan 


With Tax Law Revisions to Provide Incentive 


NPN News Bureau 
WASHINGTON—An ambitious long- 
ye program of research, 
sed in part on revisions of corporation 


scientific 


laws to provide greater incentives for 
lustrial laboratory progress, has been 
mmmended to President Truman by 
Scientific Research Board. 
In the first of five reports on “Science 
1 Public Policy,” the board advocated 
expenditures up to one per cent of the 
tional income by 1957 for scientific re- 
search and development—about $2,000,- 
000,000, of which half would be pro- 
ded by the federal government and 
by industrial, educational and other 
private institutions. 
Except in the event of a military 
ergency,” the board said, “it is unlike- 
that the federal government will have 
to finance the necessary expansion in in- 
lustrial res¢ arch facilities. We should 
wovide a favorable climate for such ex- 
pansion through tax incentives and other 
stablished methods, without making di- 


srants to indusrv. 


Shortage of Scientists 


use of present shortage of scien- 
board, headed by John R. 
issistant to the president, be- 


s expansion of scientific work cannot 


St nan 


nderway materially for at least sev- 
us and a large-scale program can- 
undertaken until 1957. 
ussing the importance of indus- 
search, the board declared: 
The most serious problems in the in- 
rial development area arise, not in 
f tl 


l elopment 


e volume of industrial research 


which is large—but 

its distribution and its ulti- 
ipplication. Not all industries are 
ly well-organized for research and 


ypment. Some very basic ones, like 


ilding industry, are technologically 
led and are not organized in a 
r to support a large research pro- 
Others, of which the railroads have 
1 prime example, find heavy capi- 
estment 1n obsolete equipment an 


liment of new technology. 


th tendencies are a threat to the 

ued ¢ xpansion of our economy and 

maintenance of our national lead- 
( p in technology. The problems 
beyond the 
of this report but should receive 
ireful attention of the Council of 


omic Advisers and other interested 


they represent are 
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agencies. In the present state of the 
world, we can afford neither immaturity 
nor obsolescence in important industrial 
sectors.” 


Urges Science Foundation Setup 


The board recommended that Congress 
enact legislation to set up a National 
Science Foundation along the lines ad- 
vocated by Mr. Truman when he vetoed 
the Smith Bill (S. 526) which would have 
created a foundation in accordance with 
congressional views. 

To support the proposed foundation, 
the board said Congress should author- 
ize expenditures of $50 million annually, 
increasing to at least $250 million yearly 
by 1957. 

The report said that in past year about 
$450 million was spent, principally sup- 
plied from private capital, on industrial 
research, most of which was applied or 
developmental. In this connection, re- 
port added: 


“On the industrial developmental side, 
several tactors are operating to induce 
high expenditures, 
commercial 


Development — of 
products virtually ceased 
during the war. At the same time, a 
wide range of techniques and devices 
developed primarily for war have exten- 
sive applications to peace-time processes 
and preducts. Corporate income and 
profit levels are high, providing adequat« 
funds for development. Competition, in 
many instances, is forcing a rapid ex 


All cf 


these factors have combined to produce 


ploitation of scientific advances. 
unprecedented expenditures by industry 
on scientific development 

“It is not likely that there will be any 
reduction in the volume of industrial re- 
search, at least so long as business ac- 
tivity continues high. Nor is it desirable 
that there should be. Together with 
advances in basic research, it provides 
one drive for an expanding economy 
and for a rising living standard for our 
people.” 


Bay Petroleum Installing 
New Units at 2 Refineries 


Special to NPN 

DENVER, Colo. — Bay Petroleum 
Corp. is installing new facilities to in- 
crease the yield and improve the octane 
rating of gasoline produced by its re- 
fineries here and at McPherson, Kans., 


rele 












as well as to preduce liquefied petroleum 


vas. 


= 


A thermal reforming unit and a cata- 
being 1hi- 
stalled at Denver and a thermal reform- 
ing unit at McPherson. Each of the re- 
forming units will be designed to raise 
the octane rating of 1000 b/d of low oc- 
tane straight-run gasoline or naphtha. 


lytic polymerization unit are 


Universal Oil 
signed the units and is supervising the 
installation. 


Products Co. has de- 


Facilities at Denver are be 
ing built by Bay’s own construction force 
while work at McPherson is being done 
by Refinery Engineering Co. of Chicago. 


Carbon Black Plant for Sale 
WASHINGTON—War Assets Admin 


istration is offering for sale or lease a 
carbon black plant at Eunice, N. M., 
under interim lease by 
Panhandle Carbon Co., its wartime user 


now operated 


Plant cost $1,705,219 and has designed 
capacity of 15,000,000 Ibs. per year. Bids 
Sept. id. 

D« nver, 


will be received until 2 p. m., 
at WAA’s office in 
Colo. 


regional 


Develops New Grease for Use 
In Temperatures of 100° Below 


NPN News Bureau 
NEW YORK—A new grease’ which 
will withstand the 


effect of 


stratosphere temperatures will be used en 


freezing 


the new Boeing Stratocruiser, according 
to The Texas Co. Plane is the first com 
mercial transport to take advantage ci 
the grease, which is designed to insur 
operation of the control system in atmos 
pheric temperature as low as 100° F. 


Texaco Says new Uni-Temp Grease 
insures efficient operation of the control 
system through any temperature condi 
tions which may be encountered, and 
adds that all military aircraft are being 
switched over to this new type lubri- 
cant, 


Uni-Temp is a lithium base grease im 
which a synthetic compound is employed 
as the oily Not only is it 
cflective at extremely low temperatures 


constituent 


it also gives satisfactory performance at 
temperatures as high as 300° F, aceord- 
ing to Texaco. 
all types of control bearings, wheel bear- 


Grease may be used in 


ings, landing gear retraction mechanisms 
flap drive systems and many tiny electric 
motors used in governors, remote con- 
trols and radar equipment. 
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THREDKOTE 
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THREDKOTE 701 is a zine-base thread compound that is highly recom- 
mended for breaking-in tool joints. It deposits a fine film of zine, which 
cushions threads against shock and wear, and cuts thread and shoulder ero- 
sion to a minimum. THREDKOTE 701 seals the pin and box threads against 
high pressures, yet allows joints to be broken easily and quickly. 


There are other THREDKOTE compounds for use on practically every 
type of threaded connection. For a leak-proof seal, that lubricates and pre- 
vents rust at the same time, specify THREDKOTE—available at your favorite 
supply house. 


is manufactured and distributed by 








Humble Oil & Refining Company 
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Mosher, J 
OILGRAM News Bureaus 


Jr Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 
‘ Cleveland (13),°1213 West 3rd St., CHerry 7672 
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Spot Gasoline and Distillate Fuels Still Tight; 
Light Product Prices Rise in Midcontinent, Penna. 


Spot market for gasoline and distillate fuels remained 
tight in all refining and marketing areas east of the 
Rockies during first week in September. Individual re- 
finers in the Midcontinent and in Western Pennsylvania 
advanced their prices for light products, but in the Mid- 
west and along Atlantic Seaboard prices were reported 
unchanged for most part. Heavy fuel supplies were re- 
ported easier in Midwest and Midcontinent and stocks 
were reported heavy in New York Harbor. Export de- 
mand, however, continued to bolster top prices at the 
Gulf 

In Western Pennsylvania, refiners’ price increases were 
attributed mainly to 20c advance in crude buyers’ posted 
prices on Sept. 1, but there, as in the Midcontinent, pre- 
mium offers from buyers were contributing factor. On 
East Coast, following advances in kerosine and distillate 





GULF COAST 
Inquiry for All Products Active 


iry for all products remained active at the Gulf dur- 
rst week in September, according to reports, but buyers, 
st part, said spot offerings seemed scarcer than at any 
luring current tight market. On the other hand, vet- 
traders pointed out that heavy fuel stocks were high 
larly at New York Harbor, and expressed opinion that 
60 days would be critical for residuals and for gasoline 


tillate Sas We lI 


ugh traders were optimistic that increased offerings 


ome on the market during this period, buyers said at 
ill they could see was additional material being 
loose for government by some suppliers. Two sales 
ported during the week, however. One supplier re- 
selling 110,000-bbl. cargo of No. 5 fuel at $2.75 per 
O.B. U. S. Gulf, for export lifting to Europe Sept. 15, 
ilso was reported, F.O.B. an Atlantic Coast port, of 
f No. 2 fuel at 9.25c for prompt export lifting. 
lexas Co. last week disclosed some details of offerings 
itly made to military over and above its previous com- 
ts. These included 450,000 bbls. of Grade 100/130 


ber 10, 1947 


prices by one supplier at Boston, refined products price 
structure settled down into duel between Standard Oil 
Co. of New Jersey, with its “hold the line” price policy, 
and other major and independent suppliers who had re- 
cently increased prices. 


Midwestern refiners maintained posted prices generally 
unchanged during the week, but spot prices as reflected 
in reports from refiners in market as buyers and from tank 
car marketers indicated widening spread in quotations for 
gasoline and burning oils. At the Gulf, Midwest buyers 
were reported active, and export buyers continued to 
divide their inquiries between Gulf and Atlantic Coast 
ports. Trend was pointed up by export cargo sale of No. 
2 fuel from eastern port at approximately 2.5¢ over lowest 
posted barge price. 





was, 300,000 bbls. of 74-76 oct. leaded gasoline, 254,000 
bbls. of residual fuel and 40,000 bbls. of Diesel fuel. Last 
two items were for Navy, motor gasoline for Quartermaster, 
230,000 bbls. of avgas for Air Force and 220,000 for Navy. 
Of this material 90,000-bbl. part cargo of motor gasoline was 
reported “firmed up” for early October lifting and 100,000- 
bbl. cargo of avgas for September. Prices were not disclosed. 


At the end of the week negotiations were reported pending 
for sale of two million barrels of 70-72 oct. leaded gasoline 
and 68,000 bbls. of kerosine to a domestic buyer. Ultimate 
destination of cargoes was not immediately disclosed. Supplier 
was reported offering to sell at his own posted price, date of 
lifting, over period ending June 30, 1948. As week ended, 
supplier's posted price for 70-72 oct. leaded gasoline was re- 


ported as 8.25c, kerosine 7c. 


At the same time other suppliers reported firm offers, ap- 
parently from foreign buyers, of 10.5c for 70-72 oct. leaded 
gasoline and 8.5¢c for No. 2 fuel. One buyer was reported 
willing to pay $2.85 for bunker “C” fuel but no sales were 
confirmed. East Coast buyers generally appeared unwilling 
to pay highest asking prices for all products, but Midwest 
tank car and barge buyers were said to be still seeking ma- 
terial with price a secondary consideration 


Supplier who had previously withdrawn his prices for car- 
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With men who know trucks — THEY CARRY THE WEIGHT! 








Advance- 
Design 


TRUCKS 


THE CAB THAT 
“BREATHES”— fresh 
air is drawn tn from the 
outside— heated in cold 
weather—and used air 
is forced out! 





CHEVROLE 


With experienced truck users, Chevrolet’s new 
line of ADVANCE-DESIGN trucks definitely carries 
the weight—by preference and pounds! They’re 
new... they’re ahead of the times with Advance 
Design and the cab that ‘‘breathes’’—that almost 
literally ‘‘inhales’’ fresh air and ‘‘exhales’’ used 
air.* Here’s profit-power and performance, plus 
new features and innovations well worth seeing 
—well worth owning! 





Panelsand pick-ups have 
INCREASED LOAD SPACE 
—stake and high rack 
bodies MORE EFFICIENT 
LOADING. . . . New, 
stronger, sturdier 
FRAMES are designed to 
Carry greater loads 
greater distances for a 
~ longer time! 


dimen 
— — 2 rs Pr, 

PcutvRoLeTy > >. 

& “ o ~ 


The cab is FLEXI-MOUNTED—cushioned on rubber 
against road shocks, torsion and vibration! ; 
DRIVER'S COMPARTMENT is wider, with more leg 
room. The seats are fully adjustable, bigger and more 
comfortable. Wider, deeper WINDSHIELD and 
WINDOWS increase visibility by 22%! 
















LONGER WHEEL- 
BASES give better load 
distribution, . . . Chevrolet's 
famous FULL-FLOATING HYPOID 
REAR AXLES are geared for the load! 


Chevrolet VALVE- 
IN-HEAD TRUCK 
ENGINES are world’s most 
economical for their size. ; 
The HYDRAULIC TRUCK BRAKES 
are exclusively designed for greater 
brake-lining contact —for positive action! 








*Fres)-atr heating and ventilating system optional at extra cost. 


CHOOSE CHEVROLET TRUCKS 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 
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FOR TRANSPORTATION UNLIMITED! 
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Summary of Daily Gasoline Prices (Sept. 2 through Sept. 8) 













3 Monday Friday Thursday Wednesday Tuesday 
78-78.5 octane Ethyl: Sept. 8 Sept. 5 Sept. 4 Sept. 3 Sept. 2 
Oklahoma .. ‘ (2)9.25-10(1) (2)9.25-10(1) .25-10(1) (2)9.25-10(1) (2)9.25-10(1) 
Mid-Western (Group 3 basis) os (1)9.25-9.75(1) (1)9.25-9.75(1) 5-9.75(1) (1)9.25-9.75(1) (1)9.25-9.75¢1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)9.25-11(1) (1)9.25-11(1) 9.25-11(1) (1)9.25-11(1) (1)9.25-1101) 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)9.25-9.75(1) (1)9.25-9.75(1) .25-9.75(1) (1)9.25-9.75(1) (1)9.25-9.75(1) 
E. Tex. | (Truck Tnsp. ) ° oesece (2)9.25-9.75(3) (2)9.25-9.75(3) 9.25-9.75(3) (2)9.25-9.75(3) (2)9.25-9.75(3) 
Cent. W. Tex. (Truck Tnsp.) (1)9.25-9.5(1) (1)9.25-9.5(1) 9.25-9.5(1) (1)9.25-9.5(1) (1)9.25-9.5(1) 
73-75 octane: 
Oklahoma = . ‘ (2)8 . 375-96 1) (2)8.375-9(1) (2)8.375-901) (2)8.375-9(1) (3)8.375-9(1) 
Mid-Western (Group 3 basis) a (1)8 375-8.75(1) (1)8.375-8.75(1) (1)8.375-8.75(1) (1)8.375-8.75(1) (1)8.375-8.75(1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)8.25-9.5(1) (1)8.25-9.5(1) (1)8.25-9.5(1) (1)8.25-9.5¢1) (1)8.25-9.501) 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)8.25-8.75(1) (1)8.25-8.75(1) (1)8.25-8.75(1) (1)8.25-8.75(1) (1)8.25-8.75(1) 
E. Tex. (Truck Tnsp.) ; (2)8.25-8.75(3) (2)8.25-8.75(3) (2)8.25-8.75(3) (2)8.25-8.75(3) (2)8.25-8.75(3) 
Cent. W. Tex. (Truck Tnsp.) (1)8.25-8.5(1) (1)8.25-8.5(1) (1)8.25-8.5(1) (1)8.25-8.5(1) (1)8.25-8.541) 
63-66 octane: 
Oklahoma pikdaein end aie a ° 
Mid-Western (Group 3 basis) . are ee 8.125(1) 8.125(1) 8.125(1) §.125(1) 8.125(1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) ; en se eeee 
W. Tex. (For shpt. to Tex. & NM. dest’ns) (1)7.875-8.25(1) (1)7. 875-8 .25(1) (1)7.875-8.25(1) (1)7. 875-8 .25(1) (1)7. 875-8 .25(1) 
E. Tex. (Truck Tnsp.) ‘ ‘ js neat me vn te 
Cent. W. Tex. (Truck Tnsp.) 
60 octane & below: 
Oklahoma (2)7.75-8(4) (2)7.75-8(4) (2)7.75-8(4) (2)7.75-8(4) (2)7.75-8(4) 
Mid-Western (Group 3 basis) ‘ (2)7.75-8.375(1) (2)7.75-8.375(1) (2)7.75-8 .375(1) (2)7.75-8.375(1) (2)7.75-8.375(1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)7.5-8(1) (1)7.5-8(1) (1)7.5-8(1) (1)7.5-8(1) (1)7.5-8(2) 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)7.5-8(1) (1)7.5-8(1) (1)7.5-8(1) (1)7.5-8(1) (1)7.5-8(1) 
E. Tex. (Truck Tnsp.) (2)7.5-8(1) (2)7.5-8(1) (2)7.5-8(1) (2)7.5-8(1) (2)7.5-8(1) 
Cent. W. Tex. (Truck Tnsp.) (1)7.5-7.75(1) (1)7.5-7.75(1) (1)7.5-7.75(1) (1)7.5-7.75(1) (1)7.5-7.75(1) 
Motor Gasoline, 78-78.5 oct. (Ethyl) (a) 
New York harbor " bares ah ‘ (1)10.3-12.2(1) (1)10.3-12.2(1) (1)10.3-12.2(1) (1)10.3-12.2(1) (1)10.3-12.2(1) 
New York harbor, barges ... (1)10.2-10.9(1) (1)10.2-10.9(1) (1)10.2-10.9(1) (1)10.2-10.9(1) (1)10.2-10.9(1) 
Philadelphia (1)10.9-11.95(1) (1)10.9-11.95(1) (1)10.9-11.95(1) (1)10.9-11.95(1) (1)10.9-11.95(1) 
Philadelphia, barges (1)10.85-10.9(1) (1)10.85-10.9(1) (1)10.85-10.9(1) (1)10.85-10.9(1) (1)10.85-10.9(1) 
Baltimore (1)9.875-12(1) (1)9.875-12(1) (1)9.875-12(1) (1)9.875-12(1) (1)9.875-12(1) 
Baltimore, barges (1)9.775-10.85(1) (1)9.775-10.85(¢1) (1)9.775-10.85(1) (1)9.775-10.8501) (1)9.775-10.85¢1) 
Motor Gasoline 74-76 oct. 
New York harbor (1)9.3-10.9(1) (1)9.3-10.9(1) (1)9.3-10.9(1) (1)9.3-10.9(1) (1)9.3-10.9(1) 
New York harbor, barges (1)9.2-10.4(1) (1)9.2-10.4(1) (1)9.2-10.4(1) (1)9.2-10.4(1) (1)9.2-10.4(1) 
Philadelphia : (2)9.7-10.7(3) (2)9.7-10.7(3) (2)9.7-10.7(3) (2)9.7-10.7(3) (2)9.7-10.7(3) 
Philadelphia, barges (1)9.6-9.9(1) (1)9.6-9.9(1) (1)9.6-9.9(1) (1)9.6-9.901) (1)9.6 9.901) 
Baltimore (1)8.875-10.5(4) (1)8.875—10.5(4) (1)8.875-10.5(4) (1)8.875-10.5(4) (1)8.875-10.5(4) 
Baltimore, barges (1)8.775-9.7(1) (1)8.775-9.7(1) (198. 775-9 .701) (1)8.775-9.7(1) (1)8.775-9.7(1) 
Motor Gasoline: 
Western Penna., Bradford-Warren: eo o 
74-76 Oct (1)9.75-10(1) 9.7512) 9.75(2 (1)9.5-9.75(1) (1)9.5-9.7501) 
Western Penna.., P Other Districts: 
74-76 Oct. : ; .  (2)9.25-10(1) (2)9.25-10(1) (2)9.25-1001) (3)9.25-10(1) (3)9.25-10(1) 
NOTE: Gasoline prices are reported in each day’s Platt’s OIL(4G3RAM Daily Price Service. Figures shown in parentheses indicate number of com- 
panies quoting the lows & highs of the ranges. 
(a) Postings of one supplier at Philadelphia & Baltimore are for Min. 80 Oct, (A.S.T.M.) Ethyl. 
his price correct for Aug. 25th also. 
goes of all products except aviation gasolines late in the week = at 5.875c, F.O.B. Breckenridge % 5, an advance of 
reported that he had resumed posting prices for various grades 0.2 Sota price of 5.625c reported Sept. 2 
of motor gasoline and distillate fuels. His new prices were: Following additional sales were reported during the week: 
-point “ ry - * } = _ 5 » 5 . a ° 
)-pom ame-4 Ethyl, 10c: 10 point jump Ethyl, 10. so bpd re 4000-gal. transport load ot No. 1 fuel ioc to a jobber by 
p . jump” regular-grade, os pate : “or peren ; Kansas refiner; two cars No. 6 fuel at $1.90 per bbl. to an 
fu ( 3-47 o; 3 95c: 48-55 i 5c: 5 53-5 ; , . we . 
“3 pad 13-47 di. gas oil, 6.25¢; 48-52 d.i., 6.5¢e; and 53-54 industrial concern by North Texas refiner; five cars No. 2 
i 6 - onw 4 
. straw fuel at 7.875c to Midwest broker by Oklahoma refiner; 
388 cars No. 6 at $2.00 per bbl. to brokers for shipment over 
September by a second Oklahoma refiner; “about two cars” 
MIDCONTINENT ; 
No. 6 at $2.20 per bbl. to a construction company by West 
Light Fuels, Gasoline Prices Up Texas refiner; and “four to five cars” 58 and above Diesel 
fuel at 6.875c to broker by Kansas refiner. 
Higher prices for Grade 26-70 natural gasoline and _ sey 
ral grades of refined gasoline and light fuels in a number of 
Midcontinent districts were reported the first week in Sep- ATLANTIC COAST 
tember. All products were under heavy demand, reports in- ° P . 
iid Scarcity oi All Products Continues 
( line demand generally was reported continuing at East Coast suppliers reported continued tight situation on 


re-holiday rate due to jobbers trying to replenish de- 
and distillates was stead- 


ot 
market but refiners generally 


ple nventories. Call kerosine 
inter-retinery 


said they 


ising, it was said. A number inquir- 


ré ported in 


Iding their production for allocation to regular cus 


p 3 seller reported quotation of 6.375c¢ for Grade 26-70 


gasoline Sept. 4, up 0.25c from last quotation re- 

and following day open spot sales of two cars were 
e] d at that price. Five cars were reported sold open 
Sept: mber 10, 1947 


ill products during first week in September with prices gen- 
Spot 
“premium” 


erally unchanged. material remained almost negligible, 


and then at prices, according to reports, and sup- 


confined regulat 


pliers generally said shipments were to ac- 
counts. Buyers were still shopping for all products, it was 
said, and suppliers at Middle Atlantic points continued to re- 


port receiving “premium” offers on gasoline, kerosine, Nos. 


ind 6 fuels. 


situation, 


al- 


No appreciable easing was noted in tight gasoline 


according to several suppliers at points along the coast, 
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though stocks of kerosine and heating oils were reported ris- 
ing. Several suppliers reported balancing off their inventories 
for heating season through product trades, and one at New 
York Harbor said he had some gasoline and No. 6 fuel avail- 
able, but only for kerosine or No. 2 fuel on swap basis. Sev- 
eral harbor suppliers said they had considered buying small 
spot offerings of kerosine and No. 6 fuel, but prices asked, 
they added, were “prohibitive.” 

Although buyers 
“premiums” for 





were still offering attractive 
gasoline and distillates, some New York 
suppliers indicated some slackening in inquiries for light and 
heavy fuels. Offers for material from Great Lakes buyers 
were being withdrawn, according to one source, because of 
scarcity of barges, while a second said that several jobbers 
serving large inland steel plants were temporarily holding 
off buying. On other hand, with possible exception of gaso- 
line, Middle Atlantic suppliers generally said they saw no 
signs of easing in product supply through balance of year. 


reported 


Boston supplier reported advancing his prices 0.3 to 0.4¢ 
to 8.2c for kerosine, 7.4c for No. 2 fuel, and 7.6c for Diesel 
oil. While thirteen suppliers at Boston reported posting 8.3« 
for kerosine and 7.4c for No. 2 fuel, one said he was continu- 
ing to quote 7.9c and 7c for the two products, respectively. 

Prices for all products at other seaboard points generally 
were reported unchanged. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Gasoline, Distillate Fuels Tight 


Spot offerings of regular-grade gasoline were said to have 
“about dried up” during the first week of September, and 
refiner-buyers, tank car and jobbers reported a 
wide spread in prices for the small lots of Ethyl and regular- 
grade offered by Texas refiners. 


marketers 


Two large jobbers said they were buying regular-grade 
gasoline at 8.5 to 8.75c, Group 3, from regular supply sources, 
but not under contracts. Marketers and refiner-buyers on the 
other hand said prices for regular-grade, F.O.B. Texas, ranged 
from 9 to 10c, and for Ethyl from 9.875 to 10.75c, with the 
lower prices requiring buyer's cars. 

One jobber said he bought 13 cars of regular in seller's 
cars at 8.75c, Group 3, from a regular supplier, while mar- 
keters reported buying “a couple of cars” at 8.5c, buyer’s cars, 
and “a few” cars at 9c and 9.5c, all F.O.B. Texas. Group 3 
postings of Midwest refiners were reported unchanged, rang- 
ing from 8.375 to 8.75c¢ for regular, 9.25 to 9.75c¢ for Ethyl. 
Refiner reported buying 18 cars of third-grade (60 oct. and 
below) gasoline at 8.375c, Group 3. 

Distillate fuels were reported by all sources to be as tight 
as gasoline in the Midwest. Marketers said that jobbers ap- 
parently were unwilling to pay prices 0.625 to le per gal. 
over refiners’ postings in competition with large consumers. 
Consumers were said to be paying up to 7.875c Group 3, for 
No. 2 straw. Marketers reported buying No, 2, F.O.B. Texas, 
at prices ranging from 7.25 to 7.5c, while one said 

little” at 
Group 3 postings reported by refiners for No. 2 ranged from 
6.625 to 6.875c. 

Although marketers and refiners said No. | 

scarce,” 


a regular 


supply source had sold him “a 6.75c, Group 3 


fuel was 
a jobber reported buying 60,000 gals. at 7c, Group 3. 
Midwest refiners asked 6.875 to 7.125c, Group 3, for this prod- 


— ery 


uct. Kerosine and range oil from a regular souree of supply 
at 7.5¢ and 7.25c, respectively, were reported purchased by 
one marketer; refiners’ posted prices ranged from 7.25 to 7.5« 
for 42-44 kerosine and from 7.125 to 7.25¢ for range oil 
Marketers reported offerings of No. 6 fuel were more plen 
tiful than for some time past. Two said they had been offered 


No. 6 at $2.15, Group 3, but added that buyers showed little 
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interest. Earlier this summer, up to $2.50 per bbl., Group 
had been paid for No. 6. Group 3 postings of refiners th 
past week were reported unchanged, ranging from $1.90 
$2.50. 


CENTRAL MICHIGAN 
Supply of Products Remains Short 


All products remained tight in Central Michigan as refiners 
reported empty gasoline storage tanks and very low supplics 
of burning oils following Labor Day week end. Heavy fu:ls 
continued to be supplied to regular customers from daily 
finery product, refiners said. 

Price ranges for middle distillates were up 0.25 to 0.5¢ on 
the highs with increased quotations reported by some ref 
ers. No. 2 straw and 46-49 kerosine were up 0.25c on the 
highs and posted 8.625-9.5c, and 9.5-10.5c, respectively. Prod- 
ucts up 0.5c on the highs were prime white distillate, which 
ranged from 9 to 9.75c, and No. 3 straw, 8.5 to 9.5c. 


WESTERN PENNA. 
Light Product Prices Rise 


Advances in their prices for light products were reported 
during past week by several refiners both in Bradford-Warren 
district and lower field as refiners sought to adjust their sched- 
for the 20c 
Penna.-grade crudes. Demand for all products continued to 
outstrip production, it was said, and some buyers were still 
reported bidding higher than refiners’ posted prices for light 
products, lubes, and wax. 


ules to compensate recent increase in cost ot 


Prices for some light products were higher in Bradford- 
Warren district when one refiner reported advances of 0.5 
to 0.75c in his quotations. Refiner said his price for regular- 
grade gasoline was up 0.5c to 9.75c, while kerosine and No 
2 fuel were both advanced 0.75c to 9.25c and 9c, respectively 
Two Bradford-Warren district refiners at week end reported 
posting 9.75c for regular-grade and 9c for No. 2 fuel. 

In lower field, one refiner reported advances of 0.5c in his 
quotations for light products with new price of 9.75c for 
regular-grade, 9c for kerosine, No. 2 and 36-40 fuels. 

While several other refiners reported advances of 0.25 t 
0.5¢c in their prices for kerosine and light fuels, majority of 
refiners at week end said they were still reviewing production 
costs as result of crude advance, particularly for light prod- 
ucts, as basis for new price schedules. 

Refiners generally said they were frequently receiving of 
fers higher than their posted prices for many productes. Job- 
bers from Ohio and the Midwest were still said to be offet 


ing “premiums” for regular-grade gasoline, and buyers fot 
industrial plants in area were reported willing to pay from 1.5 
to 2c over refiners’ quotations for No. 2 fuel. Lower field 


refiner selling 25 pour bright stock to his contract customers 
at 30c reported selling “substantial quantity” to foreign buyer 
at 45c; refiners’ quotations reported for bright stock conti! 


to range from 40 to 43c. 





Crude Prices 
Union Oil advances Santa Fe 
prices. See p. 14 
Gulf Refining Co. added Goldsmith-Ellenburget 
field in Ector County, Texas to its schedule for West 
Texas Ordovician crude ending with 40 and above at 
$1.95. 


Springs (Calif 


For complete crude price schedules, see 


and 51 of Aug. 27 NPN. 
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Heil’s ‘‘smooth-skin” one-piece design, with its 
unobstructed surfaces, provides a neat, attractive 
appearance, and plenty of space for your name. 
Its eye-appeal helps greatly in building customer 


acceptance for your products. 


But let’s look at some of the structural details 
made possible by Heil’s famous method of con- 
struction. They serve to keep your maintenance 
costs down; they enable you to carry bigger pay- 
loads, and they assure greater safety: 


@ One-piece, all-welded design eliminates the 
need for cross bolsters. Saving in weight enables 
truck to carry bigger payloads. There are no sep- 
arate parts to fight each other and cause wear, or 
to loosen up and rattle. Maintenance is greatly 


reduced and operating efficiency increased. 


... the streamlined, one-piece, all-welded, boltless de- 
sign of Heil Truck Tanks provides unusual strength and 
freedom from trouble, as well as maximum eye-appeal 


@ Deep-dished heads protect against failure from 
surging loads, 


@ Full-length one-piece piping eliminates elbows, 


joints, and other flow restrictions. 


Order a Heil Truck Tank now and actually see 
it out-perform your other units — by giving you 
less trouble, by costing you less for maintenance, 
by making more trips per year, and by carrying 


larger payloads. W rite for latest bulletins. 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose represen- 
tatives in all NPN-OILGRAM offices devote 
their time exclusively to reporting oil industry 
prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 





refiners, by pipeline terminal operators, and by 
tanker ‘terminal operators; for current sales and 
shipments; for the business day or period 


stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck transport, 
barge; prices applying to barges or cargoes or 
truck transport lots only, so designated; FOB 
refineries or terminals; in cents per gal., except 
per bbl. where $ sign is shown; wax and pe- 
trolatums in cents per pound; ex all fees and 
taxes; for crude oil and its products lawfully 
produced and transported; reported as received 
by OILGRAM and National Petroleum News 
but not guaranteed; for subscribers’ private use 
only and not for resale or distribution or pub- 
lication. Octane ratings are ASTM unless other- 
wise noted. Parenthetical figures before and 
after prices indicate number of companies quot- 
ing the lows and highs of the ranges. For fur- 
ther details of price conditions apply to any 


NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 


York, Cleveland and Tulsa, address Platt’s Price 
Service, Inc., 1213 West 8rd St., Cleveland 
(13), Ohio. ” Annual subscription rate in U. S.; 
$125 per year, payable in advance. 





OKLAHOMA (Group 3) 
Sept. 3 





Sept. 2 
75-78.5 Oct. 

Ethyl (2)9.25-10(1) (2)9,25-1001 
73-75 Oct. (2)8.375-9101) (2)8.375-9(1 
63-66 Oct. 

60 Oct. & 

below (2)7.75-8(4) (2)7.75-8(4) 
MID-WESTERN (Group 3 basis) 

78-78.5 Oct. 

Ethy! .(1)9.25-9.75(1) (1)9.25-9.75(1) 
73-75 Oct... (1)8.375-8.75(1) (1)8.375-8.75(1 
63-66 Oct. 8.1251) 8.125(1) 

60 Oct. & 
below (2)7.75-8.375(1) (2)7.75-8.375(1) 


CHICAGO—(FOB Chicago district refineries & 
p.l. terminals) 


78-78.5 Oct 

Ethyl 
74-76 Oct. 

N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-78.5 Oct. 

Ethyl . (1)9.25-11(1) (1)9.25-11(1) 
73-75 Oct (1)8.25-9.5(1) (1)8.25-9.511) 
63-66 Oct 
60 Oct.& below (1)7.5-801) (1)7.5-841) 


W. TEX. 
78-78.5 
Ethyl 


(For shpt, to Tex. & N.M. dest’ns.) 
t 


-(1)9.25-9.75(1) (1)9.25-9.75(1) 





73-75 Oct. .(1)8.25-8.75(1) (1)8.25-8.75(1) 
63-66 Oct. (1)7.875-8.25(1) (1)7.875-8.25(1) 





60 Oct.& below(1)7.5-8(1) 

— Lig (Truck aueet. ) 
-78.5 Oct. .(2 

y fe 45 > Oct (D8 


(1)7.5-8(1) 


(2)9.25-9.75(3) 


(2)8.° 











60 Oct.& below (2)7.5 8(1) (2)7.5-8(1 
CENT. ), TEX. (Truck Tnhspt.) 
78-78.5 Oct. .(1)9.25-9.5(1) (1)9.25-9.5(1 
73-75 Oct. (1)8.25-8.501) (1)8.25-8.5(1 
60 Oct.& below(1)7.5—-7.75(1) (1)7.5-7.75(1) 
KANSAS (For Kansas destinations only) 
78-78.5 Oct 

Ethyl (1)9.75-10.511) (199.75-10.561 
73-75 Oct (1)8.75-9.541) (1)8.75-9.501 
63-66 Oct 
60 Oct.& below(1)8—-8.7501) (1)8-8.7561 
ARK. (For shipment to Ark, & La.) 
78-78.5 Oct. 

Ethyl 9.7501) 9.75(1 
73-75 Oct 8.75¢1) 8.751 
60 Oct.& below, 

unleaded 801) 8 1 
WESTERN PENNA. 
Bradtord-Warrenu: 
74-76 Oct. (1)9.75-1001) (1)9.5-9 
Other districts: 
74-76 Oct (2)9.25-10(2) (3)9.25-1001 
CENTRAL Mic HIGAN (FOB Central Mich 


refinery group basis; for shpt. within Mich 
shpts. may originate outside Central group.) 
U. S. Motor: 

78-78.5 

Oct . (1) 11.375-12.5¢2) (1)11.375-12.5(2) 

73-75 Oct..¢(1)10.5-12.2501) (1)10.5-12.25(1 
Str. run gaso- 

line. excel De- 

troit) shpt.. ¢1)9.375-10¢3) (1)9. 375-104 
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SPECIAL NOTICE 


Owing 
public 


to present short supply of 


many products, 
quotations or the posting of firm prices on some products but are giving 


some sellers are withholding 


OILGRAM the prices they otherwise would quote to trade in general and which today 
they contine mostly to their regular customers only. 


Prices in Effect Sept. 8 Sept. 2 
OHIO (S. O. Ohio quotations for statewide de- 
livery and subject to excep.ions for local price 
disturbances, ) 


73-75 oct 12.25 12.25 
CALIFORNIA 
Los Angeles dist.: 
80-82 Oct. i 
Ethyl .(1)10.5-13.25(2) (1)10.5-13.25(2) 
74-76 Oct..(3)9.5-11.25(2) (3)9.5-11.25(2) 
San Fran. dist. : 


80-82 oct. 
Ethyl . (1)12-13.75(1) 
74-76 Oct. .(1)10-11.75(1) 


Kerosine, Gas & Fuel Oils 


OKLAHOMA (Group 3) 








41-43 w.w. 
kero (1)7. 195 7.STS(S) (2)7 
42-4 Ww. W (317.25 7511) 
Range oil (1) 7-7.25(2) 
538 & above 
D.I Diesel (1)7.125-—7.75 
No p.W (2)6.875-7.: 
No. 1 straw. 7.12511) 
No, 2 straw. (1)6.625- 5- 
No. } 6.625(1) 6.625 5(1) 
No. 6 (1)$1.90—-2.50(1) (1)$1.90—-2.50(1) 


14-16 grav. fuel 
MIDWESTERN 


$2,03(1) 
(Group 3 basis) 


$2.03(1) 





11-43. w.w..(1)7.125-7.375(3) (1) 
12-44 w.w (1)7.25-7.5(4) ( 
Range Oil .(2)7.125-7.25(1) ¢ 
58 & above 


D.I Diesel(1)7-7.7E 


(1)7-7.75(2) 





No. 1 p.w (3)6.875-7.125(1) (3)6.875-7.125(1) 
No. 2 straw(1)6.625-6. 875 75(3) 
No, 3 (1)6.5-6.625(4) (1)6.5 “6.625(1) 
No. 6 (1)$1.90-2.50(1) (1)$1,90-2.50(1) 


CHICAGO—(FOB Chicago district refineries & 





p.l, terminals; all fuel oil prices in cnt. per 
xal.) 
No, 1 fuel 
No, 2 fuel 
No. 3 fuel. 
53-57 D.1. 

Diesel 
58 & above 

D. I. Diesel 8.25(1) 8.25(1) 
No. 5 fuel 6.501) 6.501) 
No. 6 fuel 5.8(2) 5.8(2) 
N. TEX. (For shpt. to Tex, & N.M. dest’ns) 
41-43 w.w. (1)6.7-7.1(1) (1)6.7-7.10(1) 
12-44 w.w (77.751) (1)7-7.75(1) 
38 D.I .(1)6.75-7,.25(1) (1)6.75-7.25(1) 


No 6 fuel 
W. TEX. 


(1)$1.90-2.03(2) (1)$1.90-2.03(2) 
(For shpt. to Tex. & N.M. dest’ns) 


42-44 w.w. 8(1) 8(1) 
No. 1 Straw. 6.75(1) 6.75(1) 
No, 2 Straw. (1)6.5—-6.75(2) (1)6.5-6.75(2) 
No. 3 6.375(1) 6.37501) 
No. 6 fuel (1)$2.20—2.30(1) (1)$2.20-2.30(1) 
E. TEX. (Truck trnspt.) 
11-43 w.w (3)6.75-7.125(1) (3)6.75-—7.125(1) 

-44 wiw (1)6.75-7.25(1) (1)6.73-7.125(2) 
45 cetane 

diesel 


58 & abv 


D.I. Diesel. (1)6.5—-6.75(2) (1)6.5-6.75(1) 
U.G.I. gas oil 601) 641) 
No. 2 fuel... 
No. 6 fuel. ..(1)$1.78-2,15(1) (1)$1.78-2.15(1) 
CENT. W. TEX. (Truck trnspt.) 
41-43 ww. .(1)7-7.25(1) (1)7-7.25(1) 
52 & bel. D.I. 

Diesel 6.37501) 641) 
58 «& abv. D.I. 

Diesel 6.7501) 6.7511) 
U.G.I. gas 5.87501) 5.875(1) 
No. 2 fuel 6(1) 601) 
No. 6 fuel $2,.00(2) $2.00(2) 
KANSAS (For Kans. dest’ns. only) 
12-44 WLW (2)7.5-8.25(1) (2)7.5-8.25(1) 
58 & above 

D.! Diesel (1)6.875-7.5(1) (1)6.875-7.5(1) 
I 1 fuel. .(2)7.125-7.875(1) (2)7.125-7.87561) 
No. 2 fuel (1)6.875-7.75(1) (1)6.875-—7.75(1) 
No. 6 fuel (3)$2.15-2.25(2) (3)$2.15-2.25(2) 
ARK, (For shipment to Ark. and La, ) 
12-44 wW.w 7.37501) 7.3751) 
Tractor fuel 7.7501) 7.7501) 
Diesel fuel 52 

& below 71) 71) 
Diesel fuel 58 

& ibove 7.25 (1) 7.2511) 
No, 2 fuel 6.87501) 6.87561) 
No § fuel 6.62561) 6.62511) 
WESTERN PENNA. 
Brad*ord- Ww arren: 
i w 95153) (1)8.5—-9.25(1) 
No, 1 ‘fuel 9(1) 9(1) 

2 fue 9(2 (1)8.25-9(1) 
No } fuel 8.25(1) 
36-40 gravity 8.75(1) 8.75(1) 
Other districis: 
Db w (1)8.3—9.5(1) (2)8.5-9.501) 
17 WoW (2)9.5-9.75(1) (2)9.5-9.75(1) 
Ne 1 fuel (2)8.75-9.5(3) (2)8.75-9.5(3) 
Ni 2 fuel (1)8.25-9.50¢3) (1)8,25-9.5¢ 
N fuel (1)8.5-9.501 (1)8.5-9.501) 
6-40 gravity(1)8.5-9.5¢2) (2)8.5-9.5(2 
Chis price correct for Sept ” shown in 

( rectly in Sept ; NPN 
CENTRAL MICHIGAN (FOB Central Mich. 
refinery group basis for shpt. within Mich.; 
hpts. may originate at plants outside Central 


uD. ) 
IG ker 9.6251 9.6251 





| 
| 


Prices in Effect Sept. 8 
CENTRAL MICHIGAN 
46-49 w.w, 

kero . (4)9.5-10.5(1) 
P.W. distillate(2)9-9.75(1) 
No. 2 light 


Sept. 2 


(6)9.5—-10.2561 
(3)9-9.25(3) 





straw (2)8.75-9.501) (1)8.625-—-9.25(1 
No. 3. straw. (1)8.5—-9.5(1) (1)8.5-9(1) 
U.G.I ne ee (1)7.75 
No. 5 fuel (1)7.75-8¢ (1)7.628 
No. 6 fuel (728.1251) (1)7.2-8.125(1) 
OHIO (S. O. Ohio quotations for statewide 
delivery) 
Kerosine 9.9 9.9 
CALIFORNIA 
San Joaquin Valley: 
Heavy fuel 

(PS 400) $1.70(1) $1.70(1) 
Light fuel 

(PS 300) 1.90(1) 1.90(1) 
Diesel fuel 

(FS 200). 7.45(1) 7.45(1) 
Stove dist 

(PS 100) . 8.95(1) 8.95(1) 
Los Angeles 
1-43 w.w., ..(1)8.3-10.05(3) (1)8.3—-10.05¢: 
Heavy fuel 

(PS 400). .(2)$1,80-1.85(2) (2)$1.80-1.85« 
Light fuel 

(PS 300). .(1)$1.90-2.05(3) (1)$1.90-2.05¢ 
Diesel Fuel 

(PS 200). .(1)6.25-7.45(2) (1)6.25-7.45(2 
Stove dist. 

(PS 100). .(1)7.25-8.95(2) (1)7.25-8,95(2 
San Francisco: 
40-43 w.w : 11.55(1) 11.55(1) 
Heavy fuel 

(PS 400). .(1)$1.75-1.90(1) (1)$1.75—-1.90(1) 
Light fuel 

(PS 300) (1)$1.95-2.10(1) (1)$1.95-—2.10(1) 
Diesel fuel 

(PS 200) 7.95(1) 7.95(1) 
Stove dist. 

(PS 100) 9.45(1) 9.45(1) 


Lubricating Oils 


WESTERN PENNA. 
Prices are for sales made, or offers reliably re 
ported, to jobbers & compounders only. 


VISCOUS NEUTRALS—No, 3 col. Vis. at 70° 
F. 
200 Vis. (180 at 100°) 420-425 f 

1 a 4301) 301) 
10 *.t. 42(1) 42(1) 
a &s s 41(1) 41(1) 
25 p.t . (1)39-41(1) _— 41(1) 
150 Vis. (143 at 100°) 400-500 f 

SS eee 41(1) "41(1) 
10 p.t. 40(1) 40(1) 
15 p.t. , 39(1) 39(1) 
25 p.t. . (1)37-39(1) (1)37-39(1) 


CYLINDER STOCKS: 


Brt. — 145-155 vis. at 210°, 540-550 fl. No 
2 col. 
10 p.t 45(1) 45(1) 
15 p.t. 44(1) 44(1) 
5 p.t (2)40-43(1) (2)40-43(1 
600 S.R 
filter’ bl 33(4) 33(4) 
650 S.R 34(4) 34(4) 
600 fi (1)35-36(3) (1)35-—-36(3 
630 fil. (1) 37-38 (2) (1) 37-38(2) 


MID-CONTINENT 

Neutral Oils (Vis. at 100° 

Pale Oils 

Vis. Color 

60-85—No. 2.(3)10.25-10.5(1) (3)10.25-10.5(1) 

86-110—No. 2(2)10.75-11(1) (2)10.75-11(1) 
3 


F. 0 to 10 P.P.) 


150—No. . .(1)17-18(2) (117-1802) 
180—No. 3 ..(1)18-19(1) (1)18-19(1) 
200—No, 3 ..(1)18-19(3) (1)18-19(3) 


250—No. 3. 
280—No. 3. 


(1)19.5-20(3) 
(1)20.5-21(3) 


(1)19.5-20(3) 
(1)20.5-21(3) 


300—No. 3 ..(1)21-22(2) (1)21-22(2) 
Red Oils 
200—No. . A (1)18- 19(1) ead 19(1) 
300—No 21.5(1) 1.5(1) 
Bright Stock— Vis. at 210° (FOB Tulsa basis) 
200 Vis. D. 33(1) 33(1) 
150-160 Vis. D: 
0 to 10 p.p. 29(4) 29(4) 
> 25 p.p. 28.5(1) 28.5(1) 
-40_ D.p. 28.5(1) 28.5(1 
1 150-160 Vis. E 28(1) 28(1) 
120 Vis. D: 
5 to 10 p.p. 28(4) 28(4) 
600 S.R. 
(Olive green) 19(2) 19(2) 
Black Oil ... 12(1) 12(1 


SOUTH TEXAS (Neutral Oils) 





Pale Oils (Vis. at 100° F. FOB refineries, for 
domestic shpt.) 

Vis Color 

100 114-21 8.5-104 

nn) Ne (3) 11-12.95 

OO No 911.75-13 

1K) No 1 1, 112.5-1 

1) No 4. .(1013 (1913-15 

1200 No MijdTS.7 3.75-15 

2000 Ni 4..¢1)14.5 (1)14.5-1¢ 





Red Oils 





100 No. 5-6 8.5(2) 

200 No. 5-6 11¢3) 

1-00 No. 5-6 11.7543) 
500 No. 5-6. .(1)12.5-13¢ 
7) No. 5-6. .(1)13-13.75(2) 
1200 No. 5-6(1)13.75-14. 2§ 
MMM) Ne 5-6(1)14.5-15.2 


(Continued on next page) 
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Re 


Pr ces in J 


CHIC ye 
oO 
Pale ‘Oils: 
Vis Col 
60-85—No 
86-1L00—N 
1S0—No. 
180 -No 
200—No. 
250 —No, 
Red Oils: 
1LSO0—No., 
200—No, 
250—No. 
280—No. 
WU—No., 


Notes: Vi 
0.5¢c lower 
oils, 15 te 
Unfiltered 


140 
160 
200 
Bright Ste 
0 to 10 yx 


15 to 25 x 
30 to 40 _ 
E filtered 
stock 
Note: T 
add 0.45¢ 





district ) 
Saag GRO 
e 2 
FOR BRE 
Grade 26 
CALIFOX. 
basin) 
21-21.9 po 
for blen 


(Of retine 
ta 


District 
N.Y. Hart 
Philadelph 
Baltimore 
Hastings, | 
New Orlea 
Houston 
Toledo 

(a) Tank 


N 


(FOB Gro 
Stoddard 
soivent 


Cleanrs 





Spirits 
Rubber so 
Lacquer dil 
Benzol dil 
WESTERN 
Bradtord-\ 
Stoddard 

solvent 
Other Dist 
Untreated | 
Stoddard 


solv 
Rubber so 
Ek. TEXAS 


Moddard S 


WESTERN 
W hite Cru: 
122-] 4 Avr 


124-126 A‘) 
MID-CON1 
oe rcfine 
~ 1 Al 


( i AGO 


fin 
1€ 





0S 


(ASTM) 





Pull refine 
nets '(ba 








hite 
{ W 
Lg Amt 
Re 
Sey 
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\ 
Se 
Refinery Prices—continued ae 
I es in Effect Sept. 8 Sept. 2 i 
CHICAGO (From Mid-Continent p.l. crude) 
il oils vis. at 100°F. 0 to 10 p.p. 
Pale Oils: 
\ Color 
60-85—No. 2 11.75(1) 11.75(1) 
si ) No. 2 12.25(1) 12.25(1) 
Ne 19.5(1) 19.5(1) 
~ No 20(1 20(1) 
N 20(1) 20(1) 
Ne 21(1) 21(1) 
Re Oils: 
» Ni > 20(1) 20(1) 
N > 20(1) 20(1) 
No. 5 21(1) 21(1) 
No > 2 (1) 22(1) 
‘ Ne 5 22.5(1) 22.5(1) 
Netes: Viscous oils, 15 to 30 p.p. are quoted 
).5¢ lower; 60-85 and 86-110 No. 2 non-viscous 
) 15 to 30 p.p. 0.25c lower. 
Unfiltered Steam Refined (Viscosity at 210°) 
] ; 18.5(1) 18.501) 
f ; 19.5(1) 19.5(1) 
20K 20.5(1) 20.5(1) 
Bright Stocks, 160 vis. at 210° No. 8 color 
’to 10 p.p 30(1) 30(1) ° 
15 to 25 p.p 29.5(1) 29.5(1) P 
10 p.p 29(1) 29(1) \ en-re 
E filtered Cyl — 


mugied Cl. aos) 4 208), ~ AY) A Goon question... 
see ee ere ae US) VITALLY IMPORTANT TO AIRPORT OWNERS, 
ip3& erential to blenders OPERATORS, PILOTS AND PASSENGERS. 


Basis shown below. Shipments may 
any Mid-Continent manufacturing 


voces BOWSER ENGINEERS HAVE THE ANSWER! 


) 6 ) é 6.125(Sales) 
FOB BRECKENRIDGE 
16-70 5.875( Quote) 5.625( Quote) 
CALIFOXNtA (FOB plants in Los Angeles 
basin) . . . 
9 pounds vapor pressure Bowser engineering takes the guesswork out of air- 
niending 


LPG Prices 


Of retiners, FOB refineries, in cents per gal., ‘~ . ° ° 
aes case aP Sennenes teams) ly meet any installation or fueling requirement . 
Com- In- Com- Indus- 


port fueling ... provides the right system to effective- 


mercial dustrial mercial trial , ‘ oe 
ut nce tn ae ae, Cae assures the maximum in clean, dry, safe fuel, efficient 
Philadelphia 6.5(2) (1)6.25-6.5(1) 
oo re OTE ee operation, low maintenance. 
New Orleans . 4(1l)a 
Toledo |.) ..../6(1) 5.7541) 
unk cars only Bowser builds three basic types— 
Naphthas and Solvents 
} Group 3) @ Submerged Pump 
» lard 
t 8.625-9. 1256 (1)8.625-9.125(4 *,° ° 
: , e Positive Displacement Pump 
(1)9.125-9.625(4) (1)9.125-9.62514) 
1)9,125-9.625(5) (1)9,125-9,62515) = Flooded Suction 
8.125-8.625(5) (1)8.125-8.62515) 
SOLV. (1)8.875-9.625(3) (1)8.875-9.625(3) 
lil. (1)9.375-10.125(1) (1)9.375-10.12541) . ° ° 
Benzol_ dil. (1)9.875-10.625(1) (1)9.875-10.625(1) Bowser single or double reel fueling pits may be 
WESTERN PENNA, 5 
Bradford-Warren: : 
Stoddard used with any of the above systems. 
ited Npth. 9.25(1) 9.25(1) 
St rd 
S 3 65-1012 (2)99.5-1012) 
OMIU (S. O. quotations for statewide delivery) : WRITE FOR ILLUSTRATED LITERATURE — BOWSER ALSO BUILDS THE POPULAR SERV-A-PLANE 
M.&P. naphtha D.C, naphtha, Varnolene & 
Sohio solvent. 13.5 13.5 
‘ubI solvent 13 13 
E. TEXAS (Truck Tnspt.) 
1 Sol 1)8.75-9.5(1) (1)8.75-9.5(1 














Wax 


WESTERN PENNA, (Bblis. C.L.) 
White Crude Scale: 


MENT BY THESE COMPARISONS 





UELING EQUIP 





n? 
RPORT F ; ficient operatio 
A.m.p. (1)6.5-9(1 (1)6.5-9(1) SELECT YOUR Al A Does it permit fast ¢ 1c 
| A.m.p. (1)6.5—-9(1) (1)6.5-9(1) ly? F , ted enginect- 
MID-CONTINENT (C.L. FOB Refinery) t be installed economical Does it conform t© ae licity? 
Semi-refined: 1 ae p.m. capacity oy dards of simpits 
AMP : 


ing stan 






1 it fully meet your &- 


? 
. : ance cost! 
2 requirements? 


(CHICAGO (FOB C ago district refinery of 






‘ mainten 
automatic 6 Does it assure low 












“d 
bags, carloads. Carloads, slabs : ffer all the advancee 
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ATTENTION 
JOBBERS - DISTRIBUTORS 


Now Available 
For Immediate Delivery 


PIONEER MOTOR OIL 
IN QUART CANS 





Write for Details and Prices 


PIONEER OIL COMPANY 


1630 South Sist St., Philadelphia 43, Pa. 
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GET IN THE 
PROFIT LINE 

















JOIN THE HUNDREDS OF DIS- 
TRIBUTORS, who are happy 
selling Penn City 100% Pure 
Pennsylvania Motor Oil! Their 
profits are liberal—their turn- 
over fast—their repeat sales 
unfailing. You can build a 
big business backed by Penn 
City quality. 

AND TO MEET TOUGH COM 
PETITION, write for other oils 
we pack to meet specific 
trade conditions. 

All our oils are packaged in 
attractive lithographed 
Quart—2-gallon—5-gallon 


Write for prices and tervitories 
available. 


PENN CITY NATIONAL OIL 


82nd. & Bartram Ave. 


tins 


Philadelphia, Pa. 














! w2merP>umr Ole L 
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Oil Price Section 





Commercial or consumer 
tank car, tank wagon, dealer 
é and _ service co ge al yrs for 

2s asoline do not inclu taxes; 
Wagon i »y do, however, include in- 
- spection fees gh ny below. 
Gasoline taxes, shown in sepa- 

Prices rate column, include 1.5c fed- 
erui, and state taxes; also city and county taxes 
as indicated in footnotes. Kerosine tank wagon 
prices also do aot include taxes; kerosine taxes 
where levied are indicated in footnotes. Dealer 
discounts are shown in footnotes. These prices 
in effect Sept. 8, 1947, as posted by principal 
marketing companies at their headquarters of- 
fices, but subject to later correction. 

Inspection fees per gal., included in both 
gasoline and kerosine prices, unless otherwise 
specified, are as follows: 

Ala. 1/40c on gasoline; Ark. 1/20c;_ Fl. 
1/8c; Ill. 3/100c; Ind. 2/25c; Kans., 1/50c; 
La. 1/ a hes Minn. oe Neb. 2/100c; Nev. 
1/ 20c; N I 1/4c; N. Da. 1/20c; Okla. 2/25c; 
S. Car. 1/Bes S. Da. 1/40c; Tenn. 2/5c; and 


Wisc. 3/100c. . 
Kerosine inspection fees only: Ala 1/2c; Fla. 


Tank 





1/8c; Iowa 3/50c; Mich. 1/5c per gal. 
Atlantic White Flash 
(Regular Grade) 
ATLA Commer- Gaso- Kero- 
eneinigy cial Dealer line sine 
i T.W. T. wv. Taxes T.W. 
Philadelphia, Pa.... 11.7 1.7 5.5 13.2 
Pittsburgh reer =. 12°6 5.5 14.1 
Allentown 22.38 82.3 $.5 W.8 
Erie a 12.6 26 5.5 34.4 
Scranton -foee 26 33D 24.2 
Altoona -12.6 12.6 5.5 14.1 
Emporium -2.6 1.6 5.5 14.1 
Indiana .12.6 12.6 5.5 14.1 
Uniontown - 12.6 12.6 5.5 14.1 
Harrisburg .. 12.3 12.3 5.5 13.8 
Williamsport ._ mses BS 8.5 14.2 
Dover, Del. 3.5 22.8 $5 23.8 
Wilmington : « coe 11.7 5.5 13.2 
Boston, Mass. ‘ ; 11.9 4.5 APSE 
Springfield .... bo 12.2 4.5 ‘ 
OS eee 12.1 4.5 ae 
PRR ree 11.9 4.5 ~ 
Hartford, Conn, .... ..-. a2.0 3.0 ay 
New Haven ... ie eee 12.1 5.5 “0 
Providence, R. I, ee 11.9 5.5 ; 
Atlantic City, N. J.. ae @5 22.4 
Camden ; 11.6 4.5 11.1 
Trenton 1.6 4.5 23.3 
Baltimore, Md. 11.5 6.5 pe 
Hagerstown 12.5 6.5 11.6 
Richmond, Va. 2.5 T5 23.6 
Wilmington, N. C.. 2.7 2xt.5 «ae 
Brunswick, Ga ae ee ae ee 11.9 
Jacksonville. Fla, 12.2 8.5 21.5 
Mineral V.M.&P. 
ie 
Philadelphia, Pa. To 5 14.0 
Lancaster, Pa. 13.5 15.0 
Pittsburgh, Pa. 14.0 15.0 
FUEL se w. 
1 2 6 
Phila., Pa. 11.2 9.8 6. 5 6.14 
Allentown 11.8 10.4 see 
Wilmington, Del. 11.2 9.8 
Springfield, ee eid 10.5 
Worcester 10.1 
Hartford, Conn. . 10.2 
Taxes: 


Brunswick, Ga., 
clude lc state tax. 
Discounts: 

Kerosine—Thru Penna. & Del., 
price on t.w. deliveries of 25 gals. 


kerosine price does not in- 


2c off t.w. 
or more at 





one time. 
Notes 

Mineral wea prices also apply to Stoddard 
Solvent; M.&P. prices also apply to Light 
Cleaners Mashtha. 

Diesel 
Crown Gaso- Kero- Fuel 
Net line sine Net 
Dealer Taxes T. = Z.W. 
Covington, oe amet 6.5 11 se 
Lexington . 23.4 6.5 12'6 11.9 
Louisville . 12.7 6.5 11.9 11.2 
Paducah ; 12.5 6.5 ey 11.0 
Jackson, Miss. 2.8 Ye 24.0 10.8 
Vicksburg 11.9 7.5 11.1 10.4 
Birmingham, Ala. 12.4 8.5 13.1 10.9 
Mobile , a: Fe 9.5 11.6 10.4 
Montgomery 225 985 B82 1.0 
Atlanta, Ga. . 12.6 re 11.8 11.1 
Augusta . 13.0 7.0 12.2 11.5 
Macon 12.6 7.5 aA 2 
Savannah « aon 7.5 11.4 10.7 
Jacksonville, Fla. . 12.2 8.5 11.4 10.7 
Miami 12.2 8.5 11.4 10.7 
Pensacola 12.0 9.5 11.2 10.5 
Tampa . dase 8.5 11.4 10.7 
Taxes: 

Gasolinn tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, 1c 
city; Montgomery, lc city & 1c county; Pensa- 
cola, lc city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery, 
kerosine & diesel, 1c; Mississippi, kerosine & 
diesel, 0.5c; Birmingham, diesel, 1c. 

Notes: 

Consumer t.w. prices are same as net dealer 

prices. 











CHEVRON 


(Regular) Av. Gaso- Kero- 
Re- 80 line sine 
T.T. tail T.T. Taxes T.T. 
San rran., Cal.. 12.0 16.0 15.5 6 14.55 
Los Angeles ... 11.5 15.5 15.0 6 13.0§ 
Fresno .. .. 13.0 17.0 16.5 6 15.5& 
Phoenix, Ariz... 14.5 18.5 18.0 6.5 16.05 
Reno, Nev. 14.0 18.0 17.5 7 16.55 
Portland, Ore... 12.5 16.5 16.0 6.5 16.55 
Seattle, Wash 12.56 16.5 16.0 6.5 16.5 
Spokane ....... 15.0 19.0 18.5 6.5 20.0 
Tacoma --- 422.5 16.5 16.0 6.5 36.5 
Boise, Idaho ... 15.5 19.5 19.0 7.5 19.3% 
Salt Lake, U. .. 15.6 : 18.5 5.5 15.7 
Honolulu, T. H. 13.0 17.5 16.5 7.5 15.5 
Fairbanks 
Aieska ...... BRO BO FBS © 32.5 
Juneau ...... 14.0 18.0 17.5 3.5 18.0 
Taxes: 
Boise 7.5c tax applies to motor fuel onl; 
aveas taxes are 1.5c federal, 2.5c state. Ren 


7c tax includes 1.5c county tax. 
tax applies to motor fuel only; avgas taxes 
are 1.5c federal, 5c territorial; Hawaiian gross 
income tax also is excluded as follows: fror 
retail price 0.6c per gal., & from TT prices 1 
to resellers, 2.5% to consumers. 

Notes: 

Resale & Commercial Gasoline: T.C. prices 
for Chevron (regular) and Chevron Aviation 80 
are 0.25c per gal. below posted net tank truck 
prices; Pearl Oil (kerosine) T.C. prices, 3c per 
gal. below posted net tank truck prices. 

Prices for Chevron Supreme (Ethyl) are 2% 
above Chevron (regular), except at Salt Lake 
& Boise where spread is 1. Prices for 
Chevron Aviation 91 are 2c above Chevron 
Aviation 80; for Chevron Aviation 100, 5x 
above Chevron Aviation 80. 


Honolulu 7.5 


Blue Crown (3rd Grade) 


Cr’n. Cr’n. Cr’n. Gaso- Kero- 


Cons. Dir. Dir. line sine 
T.W. T.W. T.W. Taxes T.W. 
Chicago, Ill. .... 14.8 12.8 12.3 4.5 13.5 
Decatur ; oo 2D 23.8 2.0 4.5 33.2 
Joliet tosecwce Dee aoe ane Se 35-5 
Peoria ‘ - 14.6 13.1 12.6 4.5 13.3 
Evansville, Ind. : 14:7 13.2 12:7 5.5 13.4 
Indianapolis .... 14.9 13.4 ... §.5 13.6 
South Bend ... 15.3 13.8 vos Soe 340 
Detroit, Mich. .. 14.5 13.0 oe 45 13.0 
Grand Rapids sce ae «20 sa 4.5 13.0 
Saginaw .. - 14.5 13.0 . 4.5 13.0 
Green Bay, “Wisc. 15.1 13.6 13.1 5.5 13.8 
Milwaukee ...... 15.0 13.5 13.0 5.5 13.7 
La Crosse .-- 44.8 13.3 12.8 5.5 13.5 
Duluth, Minn. .. 15.1 13.6 5.5 13.8 
Mpls.-St. Paul .. 14.8 13.3 12.8 5.5 13.5 
Mankato . - 14.8 13.3 12.8 53.5 13.5 
Des Moines, Ia... 14.3 12.8 12.3 5.5 13.0 
Mason City ... 14.6 13.1 12.6 5.5 13.3 
St. Louis, Mo. 14.3 12.8 12.3 4.5 13.0 
Kansas City .. ap.t 2s.e 42.7 5.0 I24 
St. Joseph : 23:7 223.2 4.5 12.4 
Fargo, N. D... 15.8 14.3 13.8 5.5 14.5 
Huron, S. D..... 15.2 13.7 13.2 $.5 13.9 
Wichita, Kans... 12.4 12.6 11.1 5.5 11.8 
Omaha, Neb..... 14.3 12.8 . 6.5 13.0 
Stanavo Aviation Nu~t-r 7° 

Cons. T.W Taxes 

Detroit, Mich. ....... 18.4 4.5 

Fare, i. DP. ... 17.5 Des 

Huron, S. i7.e 5.5 

Indianapolis, “Ind. 16.9 5.5 

Kansas City, Mo. 18.7 5.0 

Oleum V.M.&P. Stani- 

Spirits Naphtha _ sol Taxes 


(Prices are base prices before discounts 


Chicago ...... 15.9 16.2 15.2 4.5 
Detroit orem 17.4 18.7 4.5 
i Ss Oe cas ee 16.5 16.0 B. 
St. Louis ..... 16.1 27.2 15.6 A) 
Milwaukee .... 16.8 17.8 17.3 A) 
Minneap’ls. .... 16.6 17.6 15.9 5.5 
Fuel Oils T. W. 
Chicago 
Standard Stanole x 
Heater Oil Furnace Oi! 
1-99 gals. 12.5 12.( 
100-149 gals. 11.5 11.( 
150 gals. & over 11.0 
150-399 gals 11. 
400 gals. & over 10.5 
Stanolex Stanolex 
Fuel A Fuel ¢ 
1-749 gals 8.3 Ta 
750 gals. & over 7.55 6.8 
Stanolex Furnace Oil 
100 gals 
1-99 gals. & overt 
Indianapolis i Be 
Detroit 12.1 11.1 
Milwaukee 12.1 11 
Minneapolis 12.0 11 
St Louis 11.5 10 
Kansas City 11.0 10 
Taxes: 

Gasoline tax column includes these city 
taxes: Kansas City, 1.5c; St. Joseph, & & 
Louis, 1c. Naphtha tax column includes oc 
federal & state taxes. Iowa kerosine prices do 
not include 4c state tax. State sales, occupa- 


tion. consumer & use taxes to be added where 
applicable. 
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Oil Price Section 





lank Wagon Prices—Continued 


Mobilgas( Regular Grade) 


SOCONY 
VACUUM 


Gaso- Mobilgas Aircraft Com. Undiv. ’ F Mobilfuel MOBILHEAT 
line Grade 80 Grade 91 Grade 100 Cons. Dkr. Mobil Kerosine Diesel (No. 2 Fuel) 
— Tans TS. TH. TH. Tee tH. Tw. TA. T.W. TW. TC. Yard “Ww. Cc TW. TC. Yeu T.W. 
New York City: 
Manh, 5.5 16.1 11.6 12.1 11.9 10.3 10.0 
Bronx 5.5 16.1 11.6 12.1 11.9 10.8 10.0 
Kings 5.5 16.1 fe: 11.6 12.1 8.2 8.8 11.9 10.3 7.8 i 9.9 
Queens 5.5 16.1 : 11.6 123.1 ' 11.9 10.3 9.9 
Richmond 5.5 15.8 17.3 16 Hs 68.2 8.4 11.8 7.2 7.6 98 
Albany, N. Y. 5.5 14 9 15.9 17.4 10.8 11.4 11.9 8.4 8.6 11.4 10.2 7.6 7.8 10.0 
Binghamton 5.5 13.2 123.6 18.1 10.1 10.8 18.1 11.5 9.1 9.8 11.8 
Buffalo 5.5 15.5 16.5 18.0 11.5 12.0 12.5 9.5 9.9 12.7 8 11.6 8 6 90 11.4 
Jamestown §.5 15.7 . 820 8S BT 8.8 tC 12.83 + ey 9.1 11.5 
Mt. Vernon 5.5 oe Bee sas 9.1 12.0 10.3 7.8 10.1 
Plattsburg 5.5 12.5 18.0 9.4 9.6 12.2 8.5 85 10.7 
Rochester 5.5 16.0 17.0 12.0 12.5 18.0 9.7 12.9 te 86. 10.9 
Syracuse §.5 15.6 16.6 11.7 12.1 126 9.4 9.8 12.6 86 109 8.4 8.6 10.7 
Bridgeport, Conn. 5.5 : 31.6 23.1 8.2 8.4 7.8 7.5 9.7 
Danbury §.5 12.2 13.7 9.3 ; 8.1 10.5 
Hartford 5.5 11.2 12.0 125 89 8.9 8.1 10.4 7.9 7.9 10.2 
New Haven 5.5 15.1 10.9 11.6 121 8.2 8.2 ‘ 7.5 9.8 7.3 7.3 9.6 
Bangor, Me. 7.5 15.8 11.8 12.8 12.8 9.2 12.5 8.5 10.5 8.3 10.3 
Portland 7.5 18.8 15.0 14.8 16.0 : 10.8 11.5 120 8.4 11.7 7.2 Bee 7.5 9.9 
Boston, Mass. 45 18.8 149 14.8 159 16.8 17.4 108 11.4 11.9 8.8 11.8 7.6 10.1 7.4 9.9 
Concord, N. H. 5.5 : se? ae ix 12.6 18.1 m.2 Es. 11.1 89 10.9 
Lancaster 5.5 13.6 141 10.7 138.7 12.1 9.8 11.9 
Manchester 5.5 ene ; 12.3 128 9.7 12.7 10.8 ; 87 106 
Providence, R. I. 5.5 14.9 15 9 10.8 11.4 11.9 8.2 8.8 11.5 7.8 99 7. +B | 9.7 
Burlington, Vt. 6.0 15 8 11.7? 12.8 13.8 9.8 9.5 87 109 8 5 8.7 10.7 
Rutland 6.0 , 12.7 18.2 9 8 11.3 90 11.1 
Tank Wagon Prices: Buffalo N.Y. City Rochester Syracuse Boston Hartford Providence 
c= anion, 4 6 raw e auan a e.0 96 ale male 14.5 13.0 15 5 16.5 14.0 15 14.5 
V.M.&P. Naphtha 16.0 14.0 16.5 20.5 15.0 16.5 16 0 


Taxes: N.Y.C. prices do not include 2% city sales tax gyplicchle to price of gasoline (ex tax). 
Discounts: Diesel—0O.5c per gal. tor single delivery of 


gals, or more. 


Notes: Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals. 


Esso (Regular Grade) 
Ss. O. Consumer Gaso- Kero- 
N.J Tank Dealer line sine 
eae Wagon T.W. Taxes T.W. 
Atlantic City, N, J. 11.1 11.6 4.5 10.6 
Newark ern 11.6 4.5 10.6 
Baltimore, Md. 11.0 11.5 6.5 10.6 
Cumberland .12.5 13.0 6.5 12.1 
Washington, D. C 11.3 11.8 5.35 3.3 
Danville, Va. . 11.6 12.1 toe 22.7 
Petersburg aoe 1.5 73 2.3 
Norfolk 10.7 n? T35 Bes 
Richmond ne 2S TSH 2S 
Roanoke mis Be Ts Be 
Charleston, W. Va. . 12.2 22.7 €5 2s 
Fairmont 12.3 12.8 6.5 13.4 
Parkersburg : ae 12.6 6.5 12.5 
Wheeling 3.2 12.6 6.5 13.1 
Charlotte, N. C. - 12.4 7.5 12.1 
Hickory . 12.2 12.7 7.5 12.6 
Mt. Airy 12.4 12.9 7.5 11.6 
Raleigh 12.2 p= ee 7.5 11.8 
Salisbury 8238 BSA T8 Be 
Charleston, S. C 11.3 11.8 7.5 é 
Columbia oc aaee 12.9 7.5 
Spartanburg ; ys 12.2 7.5 
New Orleans, La. .. 10.4 10.9 8.5 9.6 
Baton Rouge 10.3 10.8 8.5 10.1 
Alexandria 10.8 11.3 8.5 10.1 
Lake Charles 10.3 10.8 8.5 11.6 
Shreveport 10.3 10.8 8.5 9.2 
New Iberia + aon 11.6 8.5 9.6 
Knoxville, Tenn. . 12.0 12.5 8.5 12.2 
Memphis 11.3 11.8 8.5 10.8 
Chattanooga ‘ 11.9 12.4 8.5 11.3 
Nashville 12.4 2.9 835 2.3 
Bristol . - 11.5 12.0 8.5 12.3 
Little Rock, Ark. 11.9 12.4 8.0 10.3 
Mineral Spirits V.M.&P. 
T.W. T.W. 
Newark, N. J. . 12.5 14.0 
Baltimore, Md. . 15.0 
Washington, D. C.. 15.0 
Fuel Oils—T.W. No. 1 No. 2 
Atlantic City, N. J.. 10.6 9.2 
Newark ‘ , 10.6 9.2 
Balt more, Md. ‘ 10.6 9.7 
Washington, D. C. . 11.1 10.1 
Norfolk, Va. : 11.0 9.3 
Petersburg ii.20 9.5 
Richmond 11.3 9.5 
Charlotte, N. C. 12.1 10.3 
Hickory 10.5 
Raleigh 11.8 10.6 
Charleston, S. C. : 9.5 
( bia 10.5 
Sp nburg 11.3 
Taxes Louisiana kerosine prices do not include 
Ic te tax. 
Discounts: 
Esso gasoline—to undivided dealers, 0.5c off 
€ t.w. 


‘ Kerosine—In South Carolina 1c per gal. off 


t.w. price for 25 gals. or more. 


phtha—Newark t.w. prices are for deliver- 
Jes 200 gals. or more; less than 200 gals., 
‘0 ver posted t.w. prices; steel barrel de- 
tive 2c over posted t.w. prices. Baltimore & 
Washington prices are for t.w. deliveries of 
i gals., no discounts. 
0 


tive Mar. 21, minimum retail resale 
\ f 15.1¢c for Esso Gasoline posted through- 
ut v Jersey 


Se] nber 10. 1947 


Sohio X-70 Gasoline 
(Regular Grade) 


Ss. O. 
OHIO 





Con- Re- Gaso- Kero- 
sumer seil- line sine 
T.W. ers S.S. Taxes T.W. 
Ohio, Statewide 16.0 12.75 165 5.5 11.5 
BER ........ 208 1.7 62S SS i115 
Canton Sore oe: >, a See oe 
Cincinnati 16.0 12.75 16.5 5.5 11.5 
Cleveland .- 36.0 12.7% 165 55 i115 
Columbus . 16.0 12.75 165 5.5 11.5 
Dayton -- 1460 12.7% 165 55 11.5 
Lima .. ---+ 346.0 13.75 165 55 i115 
Mansfield . - 316.0 12.7% 165 $5 11.5 
Marion ....... 16.0 12.75 16.5 5.5 11.5 
Portsmouth . 16.0 12.7% 165 5.5 11.5 
Toledo [re ae: at et ee 
Youngstown 16.0 12.75 16.5 5.5 11.5 
Zanesville .... 16.0 12.75 165 55 11.5 
Aviation G 1 Statewide 
Consumer Gasoline 
° Taxes 
Sohio Aviation Gasoline 
62 Octane (Clear) 17.5 5.5 
Esso (Clear) Avia. Grade 80 19.5 5.5 
Esso Aviation Grade 91/98 20.5 5.5 
Esso Aviation Grade 100/130 . 23.5 $5.5 
Naphtha—T.W. 
Statewide 
S.R. Solvent . 17.5 
D.C. Naphtha : 18.0 
V.M.&P. Naphtha 18.0 
Varnolene 7 18.0 
Sohio Solvent 18.0 
Fuel Oils—T.W. No. 1 No, 2 No. 3 
Ohio, Statewide.... 11.5 11.5 10.5 
Discounts: 


Esso aviation—on contract to hangar opera- 
tors and resellers, 2c off consumer t.w. 

Fuel oils—Statewide prices are for t.w. & 
drum deliveries of 50 gals. or more; prices for 
deliveries of less than 50 gals. are 0.5c higher. 

Naphthas—to contract consumers off t.w. 
prices—Statewide: 300 to 999 gals., 0.5c; 1000 
to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 5000 
or more gals., 1.5c. Lucas County: Less’ than 
50 gals., tank wagon price, 50 to 249 gals., 
i 250 to 499 gals., 1c; 500 gals. or over 


Notes: 

Renown (third-grade) gasoline prices are 
same as X-70 unless otherwise noted. S.S. 
prices are at company-operated stations. State- 








wide prices are subject to exceptions other 
than those shown. 

Gasoline— Dealer T.W. 

Fire-Chief Indian Gasoline 

(Regular) (3rd Grade) Taxes 
Dallas, Tex..... 11.0 10.0 5.5 
Ft. Worth ee 10.0 5.5 
Wichita Falls... 11. 10.0 5.5 
Amarillo verre 10.0 5.5 
Tyler errs 10.0 5.5 
El Paso Pere 12.5 5.5 
San Angelo .. 11.0 10.0 5.5 
Waco P 11.0 10.0 5.5 
Austin . 11.0 10.0 5.5 
Houston - 11.0 10.0 5.5 
San Antonio . 11.0 10.0 5.5 
Port Arthur . =a 10.0 5.5 


(N. B. Prices are Continental's 
‘“‘normal’’ prices. Current selling 
— may be lower than ‘‘nor- 
mal’”’ 


CONT’L 
OIL 


because of local compe- 
tition). 

Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank Wagon Taxes T.W 
Denver, Col. + on 11.6 7.5 13.3 
Grand June. .... 14.5 13.5 7.5 14.5 
Pueblo eee. 12.3 7.5 13.0 
Casper, Wyo. « oe 12.5 5.5 13.1 
Cheyenne : an 12.3 6.5 13.3 
Billings, Mont. 14.5 13.5 6.5 14.1 
Butte sa aed ade wre 15.6 14.6 6.5 15.8 
Great Falls ..... 14.5 13.5 6.5 15.8 
BD, in ccinp seco Ben 14.2 6.5 15.8 
Salt Lake, U. ... 15.6 14.6 5.5 15.7 
Twin Falls, Ida.. 17.8 16.8 7.5 17.9 
Albuquer., N.M.. 12.9 11.9 7.0 11.9 
Roswell .... 12.4 11.4 7.0 11.4 
Santa Fe ... 13.2 12.2 7.5 12.2 
Muskogee, Okla... 11.5 10.5 7.0 10.5 
Oklahoma City . 11.5 10.5 7.0 10.5 
Tulsa ; ~» aaa 10.5 7.0 10.5 


Taxes: 

Gasoline tax column includes these city taxes 
Albuquerque & Roswell, 0.5c; Santa Fe, + 
Cheyenne, Ic. 

Notes: 
T.W. prices are to consumers & dealers. 


Thriftane 
HUMBLE Humble (3rd Grade) 
OIL (Regular) 
Tank Re- Tank Re- line 
agon tail tall Taxes 
Dallas, Tex. 11.0 15.5 10.0 13.0 5.5 
Ft. Worth 11.0 15.5 10.0 13.0 5.5 
Houston - 11.0 15.5 10.0 13.0 5.5 
San Antonio 11.0 15.5 10.0 13.0 3.3 
Kerosine 
Tank Wagon Retail 
cae de secu 10.0 14.0 
Ft. Worth ..... accede 10.0 14.0 
PROUStOM . ww es 10.0 14.0 
San Antonio ... 10.0 14.0 
otes: 


T.W. prices are to all classes of dealers and 
consumers. 


IMPERIAL 
OIL 


Esso Gasoline 
(Regular Grade) 


Kero- 
Gasoline Gasoline sine 
Ww. Taxes T.W. 
Hamilton, Ont. 18.0 11.0 20.0 
Toronto . 18.0 11.0 20.0 
Brandon, Man. - F 9.0 25.0 
WE. cccescece Bee 9.0 23.5 
Regina, Sask. ..... 23.0 10.0 25.0 
Saskatoon er 10.0 27.8 
Edmonton, Alta. ... 22.9 9.0 24.9 
eee 9.0 22.0 
Vancouver, B. C. .. 15.0 10.0 24.0 
Montreal, ue, . Ato 11.0 19.5 
St. John, N. B. 16.5 13.0 19.0 
Halifax, N. S 16.5 13.0 19.0 
xes: 


Gasoline taxes are provincial taxes. 
Notes: 

Prices are per Imperial gal. which is 1.2 U.S. 
oe. T.W. prices are to divided & undivided 
dealers. 
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Seaboard 
Export 


Coastwise 
Prices 





SPECIAL svalCE 


Owing to present short supply of many products, some sellers are withholding public quotations 
or the pusting of firm prices on some products but are giving OLLGRAM the prices they olnerwise 
would quote to trade in general and which today they confine mostly Lo their reguiar Customers only. 


Atlantic & Eastern Gulf Coasts 


Prices are of refiners, FOB their refineries and tanker terminals, and of tanker terminal 


Oil Price Section 





(operators FOB their terminals)—Prices in Effect Sept. 8 
KEROSLNE & FUEL OLLS 


MOTOR GASOLINE 





Kerosine 
78-78.5 Oct. &/or 
District 74-76 Oct. Ethyl (a) No. i fuel No. 2 fuel 
N.Y. Harb. (1)9.3-10.9(1) (1)10.3-12.2(1) (3)7.8-8.6(1) (3)6.8-7.601) 
N.Y., Harb., 
ber. ....--e €3)0.2-30.4(1) (1)10.2-10.9(1) (3)7.7-8.501) (3)6.7-7.501) 
Be ee 10.8(8) (1)11.8-12.3(3) (1)8.1-3.4(%) (2)7.2-7.6(5) 
Philadelphia (2)9.7-10.7(3) (1)10.9-11.95(1) (1)7.7-8.2Q11)f (1)6.9-7.3010) 
Phil., barges . (1)9.6-9.9(1) (1)10.85-10.901) 8.1(5) 7.2(5) 
Buailimure .ee (1)8.875-10.5(4) (1)9. 875-1201) (1)8-8.5(11) (3)7.2-7.7(2) 
alt., barges. (1)8.7715-9.701) (1)9.775-10.85(1) 8.4(2) (1)7.1-7.7()) 
Norfolk - (1)8.9-9.7(3) (1)9.9-11.7(1) (1)7.9-8.4(6) (1)7.2-7.6(5) 
Wilm., N. C.. (1)8.85-9.6(3) (1)9.835-11.45(2) (1)7.85-8.5(2) (1)7.2-7.6(8) 
Charlesion - (1)8.8-10.2(1) (1)9.8-11.65¢2) (1)8-9(1) (1)7.2-8.101) 
Savannah... (6)9.6-9.9(2) (3)10.6-10.9(2) (6)8.4-8.6(2) 7.7(4) 
Jacksonville . (7)9.6-9.9(3) (4)10.6-10.9(3) (6)8.4-8.6(2) 7.7(6) 
Miami -.» (4)9.6-9.9(2) (3)10.6-10.9(2) (4)8.4-8.6(2) 7.23) 
Tampa ...... (6)9.6-9.9(2) (4)10.6-10.9(2) (5)8.4-8.6(2) 7.7(6) 
Pensacola (1)8.2-8.5(1) (1)7.1-7.5(i) 
Mobile - €2)9.3-9.7(1) (1)10-10.7(1) (1)8,.1-8.2(1) (1)7.1-7.501) 
New Orleans. (8. - ot) (1)8.9-9.75(1) (1)6.825-7.5(1) (1)6.15-6.55(1 
Portland arate (1)12.05-12 343) (1)8-8.4(8) (1)7.1-7.5(7) 
Boston prepa (erie. 8(6) (1)10.7-12.3 (1)7.9-8.3(13) (1)7-7.4(13) 
Providence 10.8(6) we i. 3(3) (1)7.9-8.2(9) (1)7-7.3(8) 
New Haven 0.9(3) 4(3) (2)7.8-8.2(6) (2)6.9-7.3(4) 
(a) Postings of one supplier at Philadelphia & Baltimore are for min. Oct. Ethyl. 
+ Correct prices Aug. 18, Aug 25 and Sept. 2 are, (3)7.7-8.2(10), (2)7.7- 
issues of NPN. 
Bunker C Fuel Diesel Oil Gas House 
Ships’ bunkers Ships’ bunkers Diesel Oil Gas Oil 
(Ex Lighterage) (Ex Lighterage) Shore Plants 28-34 Gravity 
N. Y. Harbor.... (6)$2.22-2.52(1) (7)$2.98-3.15(1) (2)7.2-7.6(4) (1)7.1-7.4(1) 
Albany baie ae 2.42(1) (1)7.4-7.801) 7.801) 
Philadelphia (5)2.22-2.43(1) (3)2.98-3.23(1) (1)7.1-7.7(1) 71) 
Baltimore (4)2,22-2.32(1) §.03(2) (1)7.4-7.8(3) 7.2(1) 
Norfolk (2)2.18-2.28(1) (1)2.99-3.16(1) (1)7.2-7.8(1) 7.201) 
Charleston 2.13(2) (1)2.99-3.16(1) (1)7.2-7.6(2) 
Savannah . (1)2.13-2.23(1) $.23(1 7.7(3) 
Jacksonville (4)2.08-2.18(1) } 7.7(4) 
Tampa (3)2.03-2.13(1) } 7.744) ve 
New Orleans (5)1.73-1.83(1) 2 (1)6.4-7(1) e 
a (2)2.265-2.365(1) Pies 7.402) 
Boston scsocesve €392.2905-2.9650) 3.02(1) (3)7.2-7.6(2) 7.6(1) 
Providence (3)2.235-2.335(1) (1)3.02-3.15(1) 7.5(2) 7.5ci) 
New Haven - 2.235(2) (2)7.4-7.5(2) : 


No. 5 fuel 
(0-10 p.t.) 


(4)$2 


(4)2.57 
2.97(1) 


(1)2.605 


8.2(10),  (2)7.7-8.2(10), 





Gulf Coast—New Orleans & West 


(Cargo prices are FOB ship at Gulf, min 
export agents, or tanker termini 
New Orleans & Lower 
Mississippi to Baton Rouge 
Tank Cars Barges 
AVIATION GASOLINE 
Grade 115/145 R 
(AN-F-48) 
Grade 100/130...... 
(AN-F-48) 
Grade 91/96 
(AN-F-48) 
Grade 80 
(AN-F-48) 
Motor Gas, Leaded 
*78-78.5 Oct. Thy! (1)8.9-9.75(1) (1) 
t78-78.5 Oct. Ethyl 9.6(1) 
A 8 - _ Ethyl] 

*74-76 Oct. 
t74- 46 Oct: 
70-72 Oct. 

* ASTM & research Octane ratings 


8.99 
9.6(1) 


75(1) 


(1)8.025-9(1) 
8.6(1) 


(1)8.025-9(1) 
8.601) 


of 20,000 bblis., & 
il Operations. ) 


Tank Cars 


14(1) 


(2)10-11(2) 


9(4) 


are approximately same. 


South & West of New Orleans 


Barges 


(1)10-10.5(1) 


t Research Octane rating is minimum of 5 points above ASTM rating. 
tt Research Octane rating is minimum of 10 points above ASTM rating. 


Motor Gas. Unleaded 
65 Oct. Sen a Sires 7.77501) *7775(1) 
KEROSINE & LIGHT FUELS 


41-43 w.w. kero.. ..(2)6.825-7 .5(1)(1)6.825-7.5(1) (4)7-8.5(1) 
42-44 w.w. kero... a 

No. 2 fuel oil. (2)6.15-6.5(1) (1)6.15-6.5(1) (3)6-7(1) 
DIESEL & GAS OILS 

 .. = SR reer ges 6.275(1) (1)6—-7.875(1) 

2 eee 6.27511) (1)6—7.875(1) 
a Re are (2)6.4-7(1) : (1)6.25-7.875(1) (¢ 
58 & abv. ‘di. (1)6.625-—-7.875(1) 

No. 5 fuel oil $1.90(1)t 
t15-60 p.t tt 0-10 p.t. 


HEAVY FUELS Ship’s Bunkers 
(Ex. Lighterage) 


All Ports 


Cargoes 
All Ports 
Below 28 grav. 
heavy diesel 
28 & above 
grav. diesel 
Bunker C (1)$1.68-2. 
fuel 


(4)$2.33-2.75(1) 


2.85(2) 


7T5(1) 


(6)$2.58 


75(3) (9)$1.73-2 





TANKER RATES 


Approximate rates, c per bbl.; Gulf-N. 
Atiantic, not east of N.Y. Rates are for 


vessels 14,000 DWT or over; for vessels 
9000 /13,999 “ee rates are 15% 
er. 
Heavy crude & we 10-19.9 grav. 43.8 
Light crude, 30 grav. or lighter. 39 
Gasoline ...... arash <a se oe 
I ae Soha Chora and avaikiaaii c 36 
WS TUNE 0 cio ce-dame ees . 8 
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(1)7-8.5 


_ 


(1)6-7(1) 


are by refiners only to other refiners, 
Prices in effect Sept. 8 


CARGOES 


Domestic & Export 


all Ports 


1541) 
(1)13.5-14(1) 
(1)12-13(1) 
12(1) 


(1)9.75-10(1) 
(1)9.75-1001) 
(1)10-10.501) 
(1)9-10.5(2) 

(1)8.75-—1001) 
(1)8 


(1)8.75-10 





(1) $2.60 2. & 


25-10.5(2) 


5(1) 


30(1)t7 





(In Ship’s Bunkers, 


Pacific Coast 
Prices in Effect Sept. 8 


Diesel Fuel Bunker C Fuel 


No. 5 fuel 


(15-60 p.t.) No. 6 fuel 


.97-2.90(1) $2.39(1) (6)$2.22-2.52(4 
2.90(1) 2.39(1) = 
2.719(1) 
(1)2.43-2.73(3) (6)2.22-2.52(: 
(1)2.39-2.73(1) 4)2.22-2.52(2 
2.35(1) (3)2.18-2. 28: 
> 30(1) 2.13(3) 
: (1)2.13-2.23(1 
(5)2.08-2.18(1 
(4)2.03-2.13 
1.9001) 
3.045(1) ) 
2.9051) 2.905( > 
(2)2.575 2.87 5(1) 





respectively; shown incorrectly in recent 





Mid-Continent Lubes 
Gulf; in packages, FAS, New Orleans; in 
FOB terminals) 

Prices in Effect Sept. 8 
Steel Drums 
(1)50-52(1) 37 (1) 

Wax 


points are AMP, 3° higher 
Prices are FOB refinery; carloads; 


(At 
bulk, 


Bright Stock 
D color, Vis. at 210° 


Bulk 


(Melting 
EMP. 


than 
scale 


in bags or bbis.; fully refined slabs loose. 
Prices in Effect Sept. 8 
New Orleans mY. N.Y. 
Crude Scale Export Domestic Export 
124-€ 6 Yellow 7.75(1) 


124-6 White 7.75( 
Fully Setined: 


1) (1)6.25-9(1) (2)7.75-9.541) 





1: . (2)6.1-6.45(1) 
1: . 7.81) (2)6.1-6.55(1) (1)7.8-7.85(1) 
128-30 8.05(1) (2)6.4-6.75(1) (1)8.05-8.25(1) 
130-2 $3) 6.65(2) 8.3(1) 
133-5 8.551) (2)6. -* Std) (1)8.5 ry thi 
135-7 (1) 05(1) 
seas 
Prices in Effect Sept. 8 
V.M.&P. poem 
Naphtha pirits 
New York Harbor(3)12.— 13(1) (411s (1) 
Philadelphia . 12.5(4) 11.5(5 
Baltimore 11(4) 
Boston (3)12-12.5(2) 


*(3)13-13.5(1) 2 
Providence - ; 13(2) (2)12-12.5(2) 
Export Prices 
Prices in Effect Sept. 8 
Mexican Gulf Ports 
U. S. Dollars per Bbl. 


Bunker C Diesel 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
Tampico ; $1.83 $2.58 
Veracruz .. 1.83 : 
Minatitlan 1,83 2.58 
Pacific Coast 
Guaymas $2.36 $3.95 
Manzanillo ; , 2.36 3.66 
Salina Cruz ; 2.36 3.54 
Note: All bunkers sales subject to Mexi an 
stamn tax of 1.65% ad valorem. 
NPN Gasoline Index 
Dealer Tank 
Ww. Car 
Cents Per Gal. 
Sept. 8 12.59 11 
Month ago 12.59 x97 
Year ago 11.12 9 
Dealer index is an average of ‘‘undivided” 


dealer prices, ex-tax, in 50 cities. 








rD T a . 
San =. Lots) (P-S. 200) (P.S. 400) Tank car index is is weighted average of .. 
Calif 3)$2.60-2 (2 owing wholesale markets for regular-grade 
San ide (3)! Oy Ne A =a _ oat gasoline, FOB refineries or terminals: Okla., 
Portland, Ore. . . (3)2.85-3.15(1) (2)1.90-2'05(1) | _Mid-Western, W. Penna., Calif., N. Y. Harbor, 
Seattle, Was )2 9)}¢ Philadelphia, Jacksonville, Boston and Gulf 
, Wash... (3)2.85-3.15(1) (2)1.90-2.05(1) | Gand 
Lake Port Terminal Prices 
— ee in Effect Sept. 8 
uffalo Cleveland Detroit Toledo 
oe 76-5 Oct. | Ethyl .... myer a te (1)11.3-12.05(1) ee pi 
ee Teeter Teen 5(3) , 
Kerosine ... . (3)9.5-9.8(1) ee a 
Diesel Fuel 8.8(2) 9.1(1) oe iene *°8.5(3) 
No. 1 Fuel . 9.50) 9.5(1) 8.45(1) 9. 29.2 
Bo | Reeereererrts (1)8.6-8.9(1) 9.25(1) 8.2(1) 
No. 3 Fuel ate ; 8.75(1) 8.2(1) (18.2 8.5 913) 
No. 5 Fuel cers 8.4(1) 8.4(1) 7.75(2 
No. 6 Fuel « C)7.3-7.738Q) 8(1) 7.55(1) (1)7 PS 
NATIONAL PETROLEUM NeEWS 
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STAN-ADD 44 OR STAN-ADD 45 


works WAGIC with Motor Oi 


WITH STAN-ADD 44 and with Stan-Add 45, it’s 


no trick at all to turn high quality motor oil into 
Premium Type motor oil, or into Heavy Duty 


Type motor oil. 


MOTOR OILS treated with these additives at- 
tain great oxidation stability, have excellent de- 
tergent-dispersant properties, and are non-corro- 
sive to hard alloy engine bearings. We use them 
in our own oils and supply them to numerous 


other refiners. 


The additives are similar. Of the two, Stan- 


Add 45 gives the greater oxidation and bearing 


« 


corrosion inhibiting action, and slightly less de- 
tergency. The use of each has resulted in im- 
proved motor oil performance, not only under 
the high temperature operating conditions which 
characterize heavy duty service, but also under 
medium and low temperature operation. This 
has been proved in both the laboratory and in 
actual service. 

Investigate the possibilities in Stan-Add 44 
and Stan-Add 45 for economically improving 


your motor oil line. 


Address inquiries and requests for samples to: 


Sales Technical Service Department 


* STANDARD OIL COMPANY (indiana) 


910 South Michigan Avenue, Chicago 80, Illinois 


mber 10, 1947 
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RESIDUAL FUEL OIL STOCKS 


(MILLIONS OF BARRELS) 
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Daily Average, Penna. Crude 
Runs to Stills 


(Compiled by National Petroleum Assn., from 
reports of all companies —— Pennsylvania 
crude. Figures in bbls.) 


Week Ended Week Ended Week Ended 
Aug. 30, 1947 Aug. 23, 1947 Aug. 31, 1946 
62,483 65,330 61,851 





Crude Oil Stocks 


(Bureau of Mines figures in thousands of bbls.) 


Change 
from 
Aug. 23 Aug. 30 Aug. 23 
Penna. Grade 2,255 2,288 + 33 
Other Appalachian 1,442 1,411 — 31 
Lima-Michigan 979 971 8 
Ilinois-Indiana 10,109 9,909 200 
Arkansas 3,015 3,043 4+- 28 
Kansas 8,372 8,247 — 125 
Louisiana 12,001 11,258 743 
North 2,707 2,867 +160 
Gulf Coast 9,294 8,391 903 
Mississippi 2,762 2,926 L164 
New Mexico 6,525 6,393 132 
Oklahoma 27,236 27,941 +705 
Texas: 113,903 115,297 +1,394 
East Texas 18,733 19,203 +470 
West Texas 38,890 40,139 +1,249 
Gulf Texas 31,026 31,350 +324 
Other Texas 25,254 24,605 649 
Panhandle 3,733 3,709 24 
North 7,142 6,743 9 
South 5,540 5.559 + 19 
Other 8.839 8.594 245 
Rocky Mountain 9,946 9,692 34 
California 24,882 24,728 +4 
Foreign 4,215 ‘377 5 
Total gasoline 
bearing in U.S 927,642 228,281 ’ 
Heavy in Calif. 5,333 5,352 t J 
otal located in Bu-_ 
reau of Mines 
East Coast Dist 15,373 15,209 i4 


NATIONAL PETROLEUM NEWS 











America 
housand: 
Figures i 
f unrepe 
1 Bureau 


Di 
East Coz 
Appalach 
Appalach 
Ind., * 
Okla., Kz 
Inland T 
Texas Gu 
Louisiana 
No. La. « 
Rocky M 
Rocky M 
Californiz 
Total U. 
U. S.—B 


Dis 


East Coa 
ce 
ppalac 
~ a Il. 
Okla., K: 
Inland T 
Texas Gu 
Louisiana 
yl. La. 
Rocky M 
Rocky M 
Californiz 
Total U 
U. S.—B 

Unfi 
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U. 
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®°"New Yi 
Florida 
*West V 
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*Ohio—S 
Ohio—( 
Indiana 
Illinois 
Kentuck: 
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Oklahon 
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Distric 
Distric 
Distric 
East 
Other 
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Distric 
Distric 
Distri 
Distri: 


Total 


North I 
South L 


Total L 
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Mississip 
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New M 
New Me 
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REFINERY OPERATIONS 


American Petroleum Institute figures in 
housands of barrels of 42 gallon each. 


Figures include reported totals plus estimate 


f unreported amounts and are therefore on Daily Average 


1 Bureau of Mines basis.) 
Districts 
ast Coast 
Appalachian (Dist. 1) 
Appalachian (Dist. 2) 
Ind., Ill., Ky. 
Okla., Kans., Mo. 
Inland Texas 
Texas Gulf Coast 
Louisiana Gulf Coast 
No. La. & Arkansas 
Rocky Mt. (Dist. 3) 
Rocky Mt. (Dist. 4) 
California 
Total U. S B. of M. Basis 
U. S B. of M. Basis, Aug. 31, 1946 


Districts 


East Coast 
Appalachian (Dist. 1) 
Appalachian (Dist. 2) 
Ind., Ill., Ky. 
Okla., Kans., Mo. 
Inland Texas 
Texas Gulf Coast 
Louisiana Gulf Coast 
N. La. & Arkansas 
Rocky Mt. (Dist 3) 
Rocky Mt. (Dist. 4) 
C ilifornia 
otal U. § B. of M. Basis 
U. S.—B. of M. Basis, Aug. 31, 1946 


U nfiiain d gasoline stocks included are: 


ee G 


U. S. Crude Oil Production GAS OIL AND DISTILLATE STOCKS 
: (MILLIONS OF BARRELS) 
(American Petroleum Institute figures) 
70 
WEEK ENDED 
Aug. 30 Aug. 23 65 
Barrels Barrels 
(Daily Average) 
®*New York-Penna 45,300 46,750 
Florida 1,100 950 
*West Virginia 6,650 7,750 
Virginia 100 100 
*Ohio Southeast 6,950 7,300 
Ohio—Other 2,000 2.000 
Indiana 17,000 17,050 
Illinois 171,050 168,500 
Kentucky 25,050 24,200 
Michigan 41,800 42,000 
Nebr: a a adel 550 550 
Kansas °° 303,750 297,850 
Oklahoma °° 393,250 391,650 
Texas 
District 1 23,600 23,600 
District 2 161,150 161,150 
District 3 487,400 487,400 
District 4 245,250 245,250 i 
District 5 39,500 39,500 
East Texas 324,000 324,000 TF MAMJJASOND = 5 l2 1926 2 9 162330 6 13 2027 
Other District 6 116.850 116.850 JULY AUG SEPT. 
District 7-B 39,400 39,400 
District 7-( 39,550 39,550 
District 8 618,250 618,250 
District 9 127,500 127,500 GASOLINE STOCKS 
District 10 83,600 83,600 (MHLIONS OF BARRELS) 
Total Texas 2,306,050 2,306,050 
North Louisiana 101,550 101,150 
South Louisiana 330,050 330,050 
Total Louisiana 431,600 431,200 
Arkansas 76,050 75,700 
Mississippi 100,300 99,600 
Alabama 1,050 1,050 
N Mexico Southeast 107,950 107.950 
N Mexico Other 450 450 
Wvoming 123,650 122,800 
Montana 24,000 24,150 
( rado 49,400 49,100 
California 921,800 928,100 
ital 1 S 5,156,850 5,152,800 
" va Grade crude in- 
ided 59,000 0 A 
SPRBRaEaDTATCUR 5 12 1926 2 9 1623306 132027 
Okla., Kansas, Neb. figures are for week JULY AUG. SEPT. 
en 7 a.m., Aug. 28, 1947 
oe mber 10, 1947 


Statistics 





Gasoline , 
Production at Gas Oil & 
Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Oil 
% Operated Natural Blended Production Production 
Week Ended Week Ended Week Ended Week Ended Week Ended 
Aug. 30 Aug. 23 Aug. 30 Aug. 23 Aug. 30 Aug. 23 Aug.30 Aug. 23 Aug. 30 Aug. 23 
795 804 97.1 98.2 2,341 2,103 211 207 1,117 1,190 
109 108 88.6 87.8 300 329 46 43 92 85 
65 69 100.0 106.2 221 253 10 34 54 58 
842 822 88.7 86.6 2,959 3,020 294 329 9 10 849 
435 430 95.8 94.7 1,547 1,568 154 131 495 515 
230 225 79.3 77.6 969 961 67 85 128 137 
1,227 1,273 93.7 97.2 3,980 4,135 647 721 1,657 1,610 
388 415 110.2 117.9 1,191 1,038 306 383 464 546 
67 70 59.3 61.9 169 169 46 47 64 58 
13 12 100.0 92.3 4l 40 4 3 ll ll 
143 144 84.1 84.7 434 436 11 14 146 155 
895 845 88.4 83.5 2,601 2,487 114 94 781 78 
5,209 §,217 91.9 92.0 16,753 16,539 1,910 2,091 5,919 5,892 
4,901 15,40 1,849 5,374 
Residual Total Total Stocks Total Stocks Stocks of Per Cent Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Ww eek Ended 
Aug. 30 Aug. 23 Aug. 30 Aug. 23 Aug. 30 Aug. 23 Aug. 30 Aug.23 Aug. 30 Aug. 23 Aug. 30 
1,553 1,528 8,526 8,390 16,707 15,733 9,901 10,466 19,928 19,784 99.5 
102 100 329 362 600 597 341 314 2,165 2,144 90.6 
122 123 192 202 157 132 186 185 "865 907 100.0 
1,077 1,084 2,801 2 620 7,094 6,473 5,019 4,765 14,686 15,047 9 1 2 
509 508 1,133 1. 052 3,024 2,912 1,380 1,343 6,697 6,869 82.5 
438 441 512 510 535 539 907 836 2,762 2,787 70.7 
1,788 1,743 3,407 3,177 9,275 9,139 6,570 6,499 13,755 13,266 93.0 
543 513 2,192 1,998 2,590 2,312 1,769 1,849 4,610 4,367 9 7.6 
104 126 421 485 333 502 184 188 1,596 1,202 66.9 
20 19 15 15 21 19 33 30 87 85 24.3 
237 254 159 158 859 864 753 28 1,872 2,034 78,2 
2,469 2,235 1,026 1,012 13,613 13,896 28,199 27, 775 15,082 15, 423 87.1 
8,962 8.674 20,723 19,981 54,808°°53,018 55, — 688 °84,105 83,915 89.8 
8,357 19,348 53,858 53,03 $86,813 89.8 


® 7,883,000 bbls; + 7,961,000 bbls. _ 
as oil and distillate revised in Calif. dist.; residual fuel oil revised in E. Coast dist. 
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Arthur S. Randak is assistant to C. M. 
Larson, New York, chief consulting en- 
gineer for Sinclair Refining Co., taking 
the place of Rene J. Bender, who re- 
cently left for Addis Ababa, Ethiopia, 
as assistant to the 
president of Sinclair 
Petroleum Co. 

Mr. Randak grad- 
uated from Purdue 
as a mechanical en- 
gineer in 1934. For 
a short period he 
worked on the de- 
sign, operation and 
maintenance ct 
Diesel — streamlined 
trains for the Union 
Pacific. From 1937 
to 1942 he was with 
Sinclair Refining as 
a Diesel engineer and then went into 
the Chemical Warfare Service of the 
Army. ‘Transferred to the Engineers 
Corps, as a captain he organized a shop 
battalion to service Diesel locomotives 
transporting supply trains across Egypt 
and Libya in support of the British 
army. He was made a major in the 
Ordnance Section and later, as a lieu- 
tenant colonel in the Air Force, helped 
organize the automotive ground forces 
in England for the 9th Air Force. He 
returned to the U. S. as a colonel to 
work cn the evaluation of German acro- 
nautical research and development. He 
was reinstated with Sinclair in March, 
1947. 





Mr. Randak 


Glen Thomas has joined the sales de- 
partment of Pressed Steel Tank Co., Mil- 
waukee. He will also help direct the ex- 
port department while maintaining his 
headquarters in the Milwaukee general 
office. 


Mr. Thomas joined the Philgas division 
of Phillips Petroleum Co. in 1935, aftet 
working since graduation from school for 
the General Tire and Rubber Co. He re- 
mained with Phillips 10 years and was 
assistant manager of the Phillips plant in 
Richfield Springs, N. Y., and later was 
purchasing agent for the Philgas divi 
sion both at Detroit and Bartlesville. He 
also spent two years with an LP-gas 
equipment distributor. 


2 ° ° 


Sixty-three men and women annuitants, 
with a total of 2,251 years of service with 
Socony-Vacuum Oil Co., recently  at- 
tended a reunion at the company’s Pratt- 
Long Island refinery and- Blissville coop- 
erage plant. After a luncheon the annuit- 
ants all wearing white carnations were 
greeted by many of their former asso- 
ciates and given an opportunity to visit 
the plant and meet with employes with 
whom they formerly worked. They saw 
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the many changes and improvements that 
had been made in various operations 
since they were pensioned, The affair 
was arranged by R. J. Brennan, in- 
dustrial relations advisor at the plant. It 
is the model and forerunner of annuitants 
reunions to be held in other Socony- 
Vacuum plants. 


° 2 ° 


Sanford Service Co., DeFuniak Springs, 
Fla., has been incorporated with the fol- 
lowing officers: Fred L. Sanford, presi- 
dent; “Ted” R. Scheile, vice president 
and sales manager; Max M. Hinson, vice 
president and terminal manager; Carrie J. 
Sanford, secretary, and Ida M, Turnbull, 
treasurer. Directors are Clyde Whitehead, 
Messrs. Scheile, Henson and Mr. and 
Mrs. Sanford. 

In the past year the company has add- 
ed 11 service stations, five new trailers 
and four new trucks, and has converted 
six single axle trailers to tandem axle 
jobs. 

The firm has added black strap mo- 
lasses and is contemplating the addition 
of wood preservatives to its merchandis- 
ing lines. Negotiations are under way 
for distribution of a line of tires. 

Also planned is conversion of trucks 
from 3,000-gal. capacity to five to 6,000- 
gal. capacity, and changing barrel barges 
from 6,500-gal. capacity to from 12 to 
15,000-gal. 

Head and executive manager of the 
company is 8l-year old Fred L. Sanford, 
who established the company in 1935. 


° a ced 


Los Angeles Basin Chapter of API 
will hold its first annual barbecue Sept. 
16 at the Shell Barbecue Emporium, 
Brea Canyon, according to E. Ray Webb, 
assistant secretary-treasurer, Long Beach, 


Calif. 


Glenver McConnell, chief mechanical 
engineer for the Tulsa area of Shell Oil 
Co., Inc., has retired after 24 years with 
the company. . . . Mr. McConnell re- 
ceived his degree in mechanical engi- 
neering from Marietta College, and did 
graduate work at Columbia University. 
He was founder and first president of 
the Engineers Club of Tulsa, and is a 
member of API, American Society of 
Mechanical Engineers, Oklahoma _ So- 
ciety of Professional Engineers and the 
National Society of Professional Eng- 
neers. 


2 * ° 


E. S. Barrow of Houston, Humble Oil 
& Refining Co’s. southeast Texas dis- 
trict sales manager for the past 16 years, 
has been transferred to the company’s 
Houston office sales staff. He will be in 
charge of all purchases of real estate and 
the acquisition of leased properties for 


marketing facilities for the sales depart- 
ment . . . C. C. Scott, who has been in 
charge of aviation and other special! 
product sales for Humble, will replac« 
Mr. Barrow. Responsibilities of that post 
will be under the supervision hereafte1 
of R. M. Stephens, Humble’s assistant 
sales mananger. 


Mr, Barrow joined the company ii 
1918, in San Antonio. He became a sale: 
agent in Houston in 1924 and was ad 
vanced to Houston district sales man 
ager in 1931. He became sales man 
ager for the southeast Texas district last 
year ... Mr. Scott, who came with th: 
company’s sales department in 1935, was 
made manager of the aviation divisior 
in Houston in July, 1936. He went on 
military leave in 1940 to serve with th 
U. S. Army air forces. He attained th: 
rank of colonel before being placed on 
an inactive reserve status, returning to 
Humble in 1945, with 9,000 hours 
chalked up to his credit as a command 
pilot. 


Edward W. Gould, Jr., president of 
Cape Cod Oil Co., Hyannis, Mass., has 
some very definite ideas on the position 
of Independent jobbers and major oil 
companies as they exist today. 

Says Mr. Gould: “Profits are too small 
for investment required. Require th 
majors to show a profit from marketing 
instead of using refining, transportation 
and production to cover the marketing 
losses. Have the majors stop spending 
unnecessary money on dealer trade, and 
stop salesmen from making unnecessary 
installations—just spending stockholder’s 
money in order to hold their jobs. 

Regardless of this, Mr. Gould’s com- 
pany for seven months of 1947 is 12% 
ahead of same period last year. The com- 
pany has acquired a new station wher 
a lubritorium is to be enclosed. A new 
line of TBA items has been installed. 

® ° 2 

Next year, The Service Co., Forrest 
City, Ark., plans to celebrate the 50th 
anniversary of the founding of the com- 
pany. This distributor of Texaco prod- 
ucts is headed by James Fussell, presi- 
dent. 





Items for these columns are al 
way welcome, Many readers tell 
us they depend on About Oil Peo 
ple to keep track of the activities 
of their friends in the industry 
Tell us about the doings of your- 
self, your associates and friends in 
the industry. Address Herbert 
Taylor, About Oil People Editor 
1213 W. Third Street, Cleveland 
13, Ohio. 
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“Cancel my subscription,” writes L. M. 
Symmes, Jr., Mill Valley, Calif., of the 
tax department of General Petroleum 
Corp. However, Mr. Symmes hastened to 
explain that this was only a temporary 
cancellation for three months, due to the 
fact that he was getting married and 
taking a trip. He added, “It’s an excel- 
lent magazine, and I still have a whole 
lot to learn about the oil business.” 


° a ° 


Battelle Memorial Institute, Colum- 
bus, O., has added six new assistant di- 
rectors. They are: Dr. Frank C. Croxton, 
Dr. Clarence H. Lorig, Dr. Howard W. 
Russell, Ralph A. Sherman, Clarence E. 
Sims and John D. Sullivan. The new as- 
sistant directors will share with Director 
Williams and Dr. Oscar E. Harder, as- 
sistant deirector, in the technical direc- 
tion of Battelle research. 


oO ° 2 


Eastern Oil Co, Worcester, Mass., or- 
ganized in 1913, continues to expand. It 
now has a new main office, showrooms and 
service station. It has added an additional 


department at the home offices of Sun in 
Philadelphia. 

bulk plant (140,000-gals.), giving the 
company a total of 265,000-gals. A mo- 
tor oil warehouse and an eight-truck 
storage garage also has been added. 

The company plans a further increase 
in storage facilities for its equipment line, 
which includes TBA, home insulation, 
commercial refrigeration and a line of 
heating and cooling equipment. The 
company uses meters on all trucks, and 
employs a degree-day system . . . Heads 
of the company are George Kungesser and 
Raymond Rosenthal, Mr. Kungesser be- 
ing the president of this Independent dis- 
tributor of Richfield and Chrysler Air- 
temp products. 

a 3° o 

George Armistead, Jr., consulting 
chemical engineer for petroleum, chemi- 
cal and related industries, has moved his 
offices to Suite 712, 1200 Eighteenth St., 
Washington. 

° e 2 


Samuel B. Eckert, vice president of 


changes in the company’s marketing de- 
partment: 

George E. Kuipers has been appointeJ 
merchandise manager for the central re- 
gion with headquarters in Pittsburgh. 
Before this promotion he was manager 
of TBA for the central region. 

Thomas D. Higgins has been appointed 
TBA manager of the central region. He 
was formerly TBA field representative 
for the central region. 

J. E. Maloney, formerly New York re- 
gional TBA manager, has been appointed 
TBA manager and merchandising man- 
ager in that region. 

Karl G. Richards has been appointed 
manager of the furnace oil department 
for the Long Island Ciy district, succeed- 
ing J. W. Ryan. 

Charles B. Pitt has been appointed 
manager of the industrial products de- 
partment of the Toronto, Canada, sales 
district. 

D. S. Shipley, 


furnace oil sales 


formerly manager of 
in the Baltimore, Md., 


Sun Oil Co., 


has made the following 


district has been transferred to the TBA 





This tabulation was published 


in Sept. 
entire table is reprinted below. 


GASOLINE CONSUMPTION BY STATES, MAY, 1947 





(API figures) 





Tax Rate} Month of 
May April, 1947 May, 1947 May, 1946 
Cents Gallons Gallons Gallons % ) Change 
Alabama . ie. ae 35,108,000 37,409,000 33,586,000 +11.38 
Arizona Carnet eek. ae 15,818,000 15,609,000 14,770,000 + 5.68 
Arkansas ; a0 Ie 24,221,000 24,500,000 24,369,000 + .54 
California 3 266,733,000 271,001,000 276,112,000 — 1.85 
Colo:ado 6 27,202,000 31,505,000 30,513,000 + 3.25 
Connecticut 3 33,283,000 37,057 "000 33,938,000 + 9.19 
Delaware 4 6,467,000 7,032,000 6,309,000 +11.46 
District of Columbia 3 13,057,000 13,746,000 12,581,000 + 9.26 
Florida i 54,133,000 52,184,000 47,318,000 +10.28 
Georgia 6 49,398,000 51,119,000 46,147,000 +10.77 
Idaho 6 13,830,000 14.776,000 13,468,000 + 9.71 
Illinois 3 143.933,000 180,726,000 146,592,000 +-23.29 
Indiana 4 80,090 .000 90,732,000 80,149,000 +-13.20 
Iowa 4 70,549,000 95,020,000 76,394,000 + 24.38 
Kansas 4 47,907,000 58,044,000 52,062,000 +11.49 
Kentucky 5 35,949,000 38,391,000 35,238,000 + 8.95 
Louisiana 7 32,304,000 35,074,000 32.056,000 +- 9.41 
Maine 4 13,791,000 20,914,000 16,856,000 +24.07 
Maryland 4 34,973.000 39,014,000 33 502 000 +16.45 
Massachusetts 3 64,388,000 71,477,000 66,652,000 + 7,24 
Michigan 3 129,200,000 142,684,000 129,964,000 + 9.79 
Minnesota 4 55,498,000 80,638,000 69.108,000 + 16.68 
Mississippi 6 26.597,000 29,399,000 26,144,000 +12.45 
Missouri 2 75,896.000 83,896,000 71,293,000 +17.68 
Montana 5 16,678,000 20,476,000 16,219,000 +2625 
Nebraska 5 30,509,000 33,117,000 29.555.000 +12.05 
Nevada 4 4,926,000 5,232,000 5,284,000 — .98 
New Hampshire 4 7,507.000 9,394,000 8,831,000 + 638 
New Jersey 3 80,595,000 87,100,000 82,045,000 + 6.16 
New Mexico § 14,107,000 15,115,000 14,071,000 1 7,42 
New York 4 164,798,000 185,620,000 171,924,000 + 7.97 
North Carolina 6 57.350.000 58,760,000 52.743.000 +11.41 
North Dakota 4 (r)20,329,000 31,377,000 24,077,000 +30.32 
Ohio : 4 144,941,000 145,715,000 142 299 000 + 2.40 
Oklahoma 5% 42.198,000 48,140,000 45.502.000 + 5.80 
Oregon 5 34,397,000 37,473,000 33,319,000 +12.47 
Pennsylvania 4 147,534,000 157,600,000 144,977,000 + 8.71 
Rhode Island 3 11.862,000 11,969,000 11.994,000 21 
South Carolina 6 28.766.000 29,436,000 26,298,000 +11.93 
South Dakota 4 14,729. 000 °27 282,000 20.031,000 +36.20 
Tennessee r | 44.092,000 43,153,000 38.932,000 +10.84 
Texas 4 183,935,000 198.434,000 199.763 000 .67 
Utah 4 13,065,000 13,926,000 13,133.000 + 6.04 
Vermont 4% 6,430.000 6,704,000 6,853,000 2.17 
Virginia 6 51,152,000 53,601,000 45,489,000 +-17.83 
Washington 5 47.052.000 5¢ ),846,000 46.570.000 + 9.18 
West Virginia 22,672,000 24,159,000 19,026.000 26.98 
Wisconsin 4 63,464.000 76,129,000 70,893,000 + 7.39 
Wyoming 4 7,857,000 8,578,000 8,446,000 + 1.56 
Total 2 61 1, 270, 000 2,901 283.000 2,653.395.000 9.34 
Daily Average 87,042,000 93,590,000 85,593,000 + 9.34 


Change from previous year: 

Total Change 

Percentage change in 
Daily Average 





(r)—Revised. 
+ These are state tax rates per gallon. 


°° In general, these figures include all g 
taxable purpose. 


60 


+-247,888,000 
+ 9.34% 


In addition there is the 
© On a slightly different and more inclusive basis than heretofore. 





937,812,000 


+8.14% 


federal tax of one and one-half cents (1%4c) per gallon. 


5 Months eee, With—— 





3 issue but owing to numerous typographical errors in these important statistics the 


May, 1947 May, 1946 
Gallons ~ Gallons % Change 

172,558,000 153,479,000 +12.43 
76,272,000 69,465,000 + 9.80 
1 16,445,000 104,344,000 +-11.60 
1,361,216,000 1,230,250,000 +10.65 
134.718,000 123,810,000 + 8.81 
159,859,000 143,662,000 +11.27 
29,179,000 26,570,000 + 9.82 
62,412,000 58,469,000 + 6.74 
280,053,000 241,918,000 +-15.76 
242,058,000 211,677,000 +14.35 
59,683,000 52,706,000 +13.24 
688 293.000 631.296,000 + 9.03 
368,307,000 347,253,000 L 6.06 
314,395,000 295,249,000 + 6.48 
230,268,000 222 .378,000 + 3.55 
170.594,000 156,648,000 +- §.90 
158,775,000 146,485,000 + 8.40 
72,100,000 63,101,000 + 14.26 
160,750,000 144,889,000 +10.95 
311.108,000 280.430.000 +.10.94 
616,958,000 542,266,000 +13.77 
278.638,000 256,974.000 + 8.43 
130,233,000 118,584,000 + 9.82 
349. 420, 000 316.517,000 + 10.40 
67,777.000 62,944,000 + 7.68 
134,175,000 123,463,000 + 8.65 
22,507,000 21.550.000 + 4.44 
38 609. 000 35,657 .000 + 8.28 
381,675,000 354,452,000 + 7.68 
67.999.000 62.836,000 +. §.22 
784,808,000 721,880,000 + §.72 
277 .066,000 251,704,000 +10.08 
82,692,000 83.389.000 84 
669,690,000 619.299 000 + 8.14 
216,475,000 200,238,000 + 8 11 
159.801,000 138.025,000 +15.78 
681,728,000 627,416,000 + 8.66 
55.563,000 51,291,000 + 8.33 
137,570,000 119 943.000 +14.70 
79,891,000 78,786 000 + 1,40 
202,171,000 185,135,000 +. 9.20 
874,005,000 943.255,000 7 34 
60,577.000 55,176,000 + 9 79 
29,068,000 26,482,000 + OGG 
234,147,000 214,784,000 + 9.02 
216,490,000 198,033.000 + 9.32 
103,541,000 96.431,000 + 7.94 
295.069,000 272.347,000 + 8 34 
35,766,000 32,404,000 +-10.38 
12.453,152,000 11,515,340,000 + § 14 
82,471,000 76,261,000 14 


Com parable figure for April 1947 is in neighboorhood of 16,450,000 gallo: 


zasoline sold or consumed within the confines of the state, regardless of whether it was for a taxable or 10D- 
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ABOUT OIL PEOPLE 


Irving E. Lightbown has been named 
uger of rubber sales for the Enjay 





( The company, an affiliate of Stand- 
rd Oil Co. (N. J.) markets chemicals 

le from petroleum... Mr. Lightbown 
has been with Jersey Standard or affil- 
jates since 1937. He has been Enjay’s 


stant manager of rubber sales since 
February, 1942. His new promotion be- 
effective Aug. 1. 


Enjay Co. also named W. V. Rath- 
bone manager of alcohol and chemical 
He was formerly assistant man- 

of alcohol and chemical sales, and 
been with the Standard Oil Co. (N. J.) 


ts affiliates since 1928. 


{At the same time the company named 

A. Bruce Boehm manager of Paramine 

sal He was formerly assistant man- 

of Paramine sales and has been 

the company since 1921. Since 

1941, Mr. Boehm has been continuously 

e in marketing lubricant additives, 

now sold under the family brand name 
of Paramine 


} 


Gamble-Skogmo, Inc., of Minneapolis, 


Minn., has been accepted as a new job- 
ber member of Pennsylvania Grade 
Crude Oil Assn 

° 


Thomas S. Johnston, manager of Im- 
perial Oil’s marine department, has been 
ippointed assistant to the vice president 
supply and transportation) and will be 

eeded as marine engineer by Capt. 
W. R. Smeltzer. Company’s newly formed 
dination and economics department 
iS be headed by W. O. Twaits. F. G. 
Cottle has been named head of the supply 


department 


o 


\ party of Standard Oil Co. executives, 
headed by Eugene Holman, president of 
Standard Oil (New Jersey) and Henry 
Hewetson, president of Imperial Oil, Ltd., 
ire a tour of the oil areas of Saskatch- 

ind Alberta, where several im- 
portant discoveries have been made re- 
In the party are: Hines Baker, 

tive vice president of Humble Oil 

& Refining Co., and H. F. Moses, vice 
president of Carter Oil Co. After view- 
new Leduc field, a number of 
y will go on to Whitehorse, Yu- 

k to look over the refining facilities 


ed there recently from United 
ot ind which are to be moved to a 
ir Edmonton 
° © ° 
age and warehouse building, 44,- 
ft., assessed at $95,000, has been 
by Bonded Oil System, Boston, 
M Burners and a full line of auto- 
eating equipment has been added 
ompany’s merchandise line. Larg- 
k trucks have been added, includ- 
10-wheeler to deliver solvent... 
I Finn is president. 
dé mber 10, 1947 
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)LION-BILT 


UNIFORMS 


Yes, many Service Station Attend- 
ants can testify to the smartness, 
the good tailoring, the good looks 
of LION-BILT Uniforms! They stand 
up under daily strain and hard 
work. For real customer appeal 
and for long-wearing uniforms, re- 
member the name LION-BUILT! 
Styled to a man’s taste. 





ARE BUILT TO 
FIT Your JOBS ! 


The reason why Viking Pumps so successfully handle all types 
of petroleum products, regardless of viscosity, is that they are 
built from start to finish for your job in the size and style YOU 








need. 
| a, Ruggedly built with no small intricate parts. They 
| tay Nae are self-priming with low speed, even and steady 
| discharge which assures good, dependable service. 
ape | 1 Write today for free bulletin 400R and 1500R. 
Out \ 
See 
\ catalo3 
“ae VIKING PUMP COMPANY 
CEDAR FALLS, IOWA 
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CLASSIFIED 





For Sale 


FOR SALE: Used chassis, tank trucks and 
truck tanks, list sent upon request. M. S&S. 
CHARLTON, THE ATLANTIC REFINING 
Co., P. O. Box 7258, Phila. 1, Pa. 


FOR SALE: one 4000 gallon two compartment 
semi tank trailer just refinished and repainted 
complete with 1942 K-7 International tractor. 
Price: $4600.00. LIQUID HEAT FUEL CO., 
East Jefferson St., Mishawaka, Ind. 


FOR SALE: One 12,000 gallon electric hori- 
zontal welded single compartment oil storage 
tank, complete with metal stand. One vertical 
8,000 gallon tank and two vertical 10,000 
gallon tanks, f.o.b. Picher, Okla. ARBUTHNOT 
OIL COMPANY, Box 511, Okmulgee, Okla. 


1944 MACK TRACTOR, EH model, 900x20 
rubber, hydraulic vacuum brakes with 2,500 
gallon Fruehauf semi-trailer, 7 compartments, 
equipped with dish pan type vacuum booster 
brakes, equipped with power takeoff pump, 2” 
Brodie meter, 100 ft. of 1%” hose and reel, 
equipped with electric winder. In A-1l condi- 
tion. Will sell for $5,000. Can be seen at 405 
Teall Ave., Syracuse, New York or call Lee G 
Dobson at Syracuse 9-5641. 


FOR SALE: Two 1%-Ton Ford Tank Trucks 
complete with 800-gallon capacity Columbia 
streamlined tanks; tanks practically good as 
new, size of compartments, two 200-gallons, 
two 150 gallons, one 100-gallons. Price 
$1000.00 each, FOB Knoxville, Tenn. Will 
sell tanks separately, price $700.00, each, FOB 
Knoxville. Tenn. R. S. KENNEDY OIL CO., 
INC., 585 Oak Street, Knoxville 2, Tenn. 


FOR SALE: 1945 Dodge 1% ton truck, 518 
gallon two compartment tank, printing meter, 
hose and electric reel complete. $2000.00 
1942 G.M.C. three ton tractor, air brakes. Rear 
tires —900x20—Front 825x20 $1000.00. ATRO- 
LENE OIL CO., 150 Chelmsford Street, Low- 
ell, Mass. 


er, 3 compartments. 


For Sale 


FOR SALE: 1941 Mack Tractor, EQU model— 
1000x20 Tires with 2,500 gallon Fruehauf trail- 
Both units in very good 
condition. Will sell for $3500. Can be seen 
at the STANDARD CYCLE and AUTO SUP- 
PLY CO., 22 Rowley St., Winsted, Conn. 
call Winsted 2000. 





50 H.P. BOILER 


Scotch marine type 125 Ib. working 
pressure. Made by Murphy Iron Works. 
In good condition, complete with steam 
valve and gas burner. Price $1,000.00, 
fob our plant. 

INTERNATIONAL LUBRICANT CORP. 
P.O, Box 390, New Orleans 1, La. 

Phone Cedar 1860 








FOR SALE 
1938 Butler 3300 gallon, 3 compart- 


ment Gasoline Transport with 1941 K-7 
International Tractor, 


McCARTHY OIL CO. 
Marinette, Wisconsin. 
Phone 423-J 











FOR SALE 


Model 70 Wayne, Model 39 Tokheim, 
Model 541 Bennett $145.00 each. Mod- 
el 38 National, 900 Americans, Neptune 
Red Seal. Model 60 Waynes $125.00 
each. Used Computing Pumps in Good 
Condition. New 1% H.P. Westinghouse 
Compressor. 1 Phase 60 Cycle 110- 
220 Volt A.C. $308.50. New Comput- 
ing Pumps finest makes $285.00. 


W. C. MOORE 


Socony-Vacuum Bldg. Chicago 5, IH. 


NEW API BOLTED STEEL TANKS 
IN STOCK 
45—1,000 Bbl. 42,000 Gal. Cap. 29'8” 
Dia. 8’1” High at New York 


16—-1,000 Bbl. 42,000 Gal. Cap. 29’8” 
Dia. 8’1” High at Mobile, Ala. 


365—100 Bbl. 4200 Gal. Cap. 93” Dia. 
8’ High at New York, New 
Orleans, Los Angeles, Calif. 


All boxed for export. 
L. M. STANHOPE 
ROSEMONT, PENNA. 











STORAGE TANKS 


24000 gal. down to 5000—Good Delv. 
Advise requirements & whether for 
above or underground storage; Vert. or 
Horiz.? 


W. H. DYER COMPANY 


1859-P Railway Exchange Bldg. 
St. Louis 1, Mo. 





FOR SALE 

1—-WA-22 White tractor with 4000 
gallon Fruehauf tank trailer. 3 com- 
partments. 

1—-WA-22 White tractor with 4300 
gallon Fruehauf tank trailer. 3 com- 
partments. 

Both units in perfect condition. 

SOUTHEASTERN OIL INC, 

405 Graham Bldg. Jacksonville, Fla. 











FOR SALE 
TANKS FOR IMMEDIATE DELIVERY 
TWO (2) HORTONSPHERES, EQUIV- 
ALENT TO BRAND NEW 
Size 38 feet diameter, 5,000 Barrel 
Have Available Also Various Capacity 
Storage Tanks 
WE WELCOME ALL INQUIRIES 





WANTED 
Plants for Dismantling at any Location 
EMPIRE TANK & SALVAGE CO. 
1451 Broadway, New York 18, N. Y. 
Telephone: Lackawanna 4-5760 











TRANSPORT BARGAINS 


60—New 2000 gallon, Davis Semi Trail- 
ers, 2 compartment equipped with pump, 
and reel, air brakes, 9.00 x 20 tires 
$700.00 FOB Cleveland. 


4—Model U70 1943 Autocars, refuelers, 
1650 gallons equipped with 3 compart- 


ments, pump, meter, and 2 reels. 


These trucks are in excellent condition. 
Priced to sell. 


UDELSON TRUCK SALES INC. 
8218 Woodland Ave., Cleveland 15, O. 





For Sale 


FOR SALE: Brockway 1941. 5 Compartme: 
1250 gallons. Full skirting, compartments bot! 
sides. 8.25x20 tires, $2500.00. R. T. PLATKA 
FUELS, INC., Burlington, Vermont. 


FOR SALE: one 1939 D300 International « 
over engine equipped with meter pump 
hose reel. This truck has a 3 compartment 735 
Quaker City tank down the middle with spac« 
for seven drums to be loaded on each side of 
the tank. Unit has been used as a spare truc} 
is in good condition and ready to go. Price 
$1150.00. Inland Oil Co., 1136 W. North 
Ave., Baltimore 17, Maryland. 


Situations Open 


CONSTRUCTION ENGINEERS with exp: 

ence in construction of petroleum refineries. 
State education, qualifications, experience, sal- 
ary requirements, and date available. Box 256 


CONSTRUCTION ENGINEERS with expe 
ence in construction of petroleum refineries and 
qualified to take responsible charge of large 
refinery construction projects. State education, 
qualifications, experience, salary requirements, 
and date available. Box 285. 


JUNIOR ENGINEER: needed for West Texas 
refinery. Require engineering graduate, prefer- 
able in Chemical, Petroleum, or Mechanical En- 
gineering. Duties include plant tests, inspec- 
tion of equipment, and assistance on designs 
and specifications. Will be given opportunity 
for supervised training in all phases of refinery 
operations. Prior professional or refinery ex- 
perience not essential. An opportunity for a 
practical-minded young engineering graduate. 
Box 276. 

LARGE MANUFACTURER in Southern Texas 
needs a qualified Industrial Engineer experi- 
enced in all phases of industrial engineering 
work including job evaluation, time study, work 
simplification, office and clerical procedures, 
etc., to expand work now being done mainly 
along the lines of Job Evaluation to include all 
applicable phases of industrial engineering 
work. Additional training or experience in 
chemical or petroleum engineering or similar 
technical fields would be desirable but not 
necessary. Box 282. 


Positions Wanted 


LUBRICATION ENGINEER: Salesman, mid- 
dle-aged, college graduate, with long experi- 
ence in the far east, speaking several languages, 
is open for engagement. Best references. Please 
write to Box 284. 


EXPERIENCED CHEMIST—25 years petro- 
leum, lubricants, fuels, chemicals, some automo- 
tive, miscellaneous. Responsibility desired, re- 
search, developments. Initiative, capability, 
scientific, practical. American. Box 238 Na- 
tional Petroleum News. 


PETROLEUM MARKETING TRANSPORTA- 
TION, STORAGE, DISTRIBUTION. 3% yrs 
experience. Ex-army officer. College graduate. 
Desire responsible position with oil company 
Impressive recommendations, LAWRENCE 
REYNOLDS AGEN, 113 Waverly Place, New 
York, N. Y. 


Wanted to Buy 


WANTED: Approximate 3000 gallon gasoline 
Semi-Trailer with at least 3 compartments 
Must be late model and in excellent condition 
Contact Dixie Tire Company, Miami, Fla 





WANTED TO BUY 
Oil jobbing business in either Indiana 
Michigan, Illinois, Wisconsin, Minnesota, 
or Iowa. All replies will be treated in 
confidence, each will be acknowledged 
25 years successful experience. Ampl 


finances. 


BOX 283 








WANTED 


Plants for dismantling. Any Location. 


WEINSTEIN CO. 


610 West 8th St. Jamestown, N. Y- 
Phone 6154 
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JOBBERS-DISTRIBUTORS 
| Immediate delivery on CASTOR OIL 


CLASSIFIED 


Business Opportunities 





BASE Hydraulic Brake Fluid. Inhibited 
against corrosion. Unexcelled quality. 55 
Gal. Drums, 5 Gal. & 1 Gal. Cans. 
Write for full details and prices. 
POWER PETROLEUM PRODUCTS 
1735 Smith Industrial Blvd. 
Dallas 9, Texas 








ATTENTION 
MOTOR OIL 
DISTRIBUTORS 


Old established refiner has several worth 
while franchises available on Eastern 
Seaboard Prefer Auto parts Jobbers, 
Tire distributors, or independent gaso- 
line jobbers 

BOX 281 
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If it’s about Oil Prices... 


... you can find WHAT you want, WHEN you want it in the 1946 
edition of PLATT’S OIL PRICE HANDBOOK. 

This latest edition not only gives you a complete day-by-day 
record of prices on the various petroleum products for 1946 . 
gives you the prices on those products for previous years . 
valuable time-saver, when you need vital facts—quickly. 


. . It also 
. What a 


There’s other valuable information, too . . . Statistics and graphs 
show you the production by states, stocks held and refinery output by 
districts, of crude oil and principal refined products. 


And, there’s a section on Refined Products Specifications . . . But 
to get a better idea of how really worthwhile and helpful this book is, 
see the contents below: 


REFINERY AND SEABOARD PRICES 


Daily prices for 1946, with monthly averages of the Lows and the 
Highs of price ranges and the combined Lows and Highs of price 
ranges . NEW FEATURE: For 1924 through 1939, the yearly 
averages of the combined Lows and Highs; for 1940 through 1946, 
yearly averages of the Lows, the Highs, and the combined Lows and 
Highs ... You can make quick comparisons—save time. 


TANK WAGON PRICES 
Of Aviation Gasoline—Fuel Oil—Naphtha—and Solvents 
resentative points in the United States. 


at rep- 


TANK WAGON AND DEALER PRICES 
Of motor gasolines and tank wagon prices of kerosine, at points in 
the United States and Canada. 
CRUDE OIL PRICES FOR ALL FIELDS 
As posted by major crude purchasing companies. 
STATISTICS AND GRAPHS 
Tell you “at-a-glance” the story of production and stocks of crude 
oil and principal refined products, by districts for 1946, and yearly 
totals back to 1940, with graphs extending back to 1935. 
SPECIFICATIONS 
For Fuel Oil, Gasoline, Petroleum Spirits, Kerosine, Natural Gasoline, 
Liquefied Petroleum Gas, Diesel and Tractor Fuels. 


It’s the Largest Oil Price Handbook ever published . . . There are 
more products—more prices—more postings than in any of the previous 
editions . . . In all there are 388 pages of valuable oil price information 
. . . And you can have all this useful data—right at your elbow—for 
only $12.50. 


Just clip the coupon 
edition. 


... better mail it loday . . . This is a limited 


91047 
PLATT’S PRICE SERVICE, INC. 
1213 W. 3rd St., Cleveland 13, Ohio 


oS ar re copies of the 1946 Edition of Platt’s Oil Price 
Handbook at $12.50 per copy. I enclose check in the amount of $ .... 


(Ohio purchasers, please add 3% sales tax. 


NAME.... 

COMPANY. 
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ABOUT OIL PEOPLE 





State and area committees to conduct 
the petroleum industry’s public relations 
program in Florida and Georgia have 
been completed. 

J. C. Taylor, division manager of Ar- 
kansas Fuel Oil Co., Atlanta, and chair- 
man for the Georgia committee, ap- 
pointed the following vice chairmen, all 
from Atlanta: 

Fred Rade, American Oil Co., state 
vice chairman; D. D. Shermer, Georgia 
Oil Co., head of finance committee; 
W. H. Maddox, Standard Oil Co., indus- 
try participation committee chairman; 
T. E. Dicks, Gulf Oil Corp., chairman, 
speakers’ committee. 

Twelve area chairmen for Georgia are: 
A. D. Littlejohn, Wofford Oil Co., Rome; 
E. N. Kinne, Service Oil Co., Athens; 
Marvin E. Lawson, Lawson Oil Co., 
Gainesville; O. O. McGahee, Phoenix 
Oil Co., Augusta; H. H. Hardin, Speed 
Oil Co., Forsyth, for the Macon area; 
W. E. Jenkins, The Texas Co., Colum- 
bus; Archer Taylor, G. & O. Service Co., 
Albany; Dewey Durrence, Durrence Tire 
& Oil Co., Waycross; Joseph E. Griffin, 
Griffin Fuel Supply Co., Savannah; H. C. 
Edenfield, Wofford Oil Co., Swainsboro; 
Max Oliver, American Oil Co., Valdosta, 
and Paul F. Cosgrove, Time Service 
Stations, Atlanta. 

Walter T. Etzel, zone manager, Gulf 
Oil Corp., Miami, chairman of the Flor- 
ida committee, announced the following 
vice chairmen, all from Jacksonville: 

C. Hamilton Wright, Sun Oil Co., 
state vice chairman; John B. Love, presi- 
dent, Colonial Oil Co., advertising com- 
mittee; S. A. Gervin, district manager 
of Shell Oil Co., industry participation; 
James F. Earley, district manager, Stand- 
ard Oil Co. of Kentucky, speakers’ com- 
mittee, and William H. Quay, district 
manager, Atlantic Refining Co., finance 
committee. 

Area chairmen for Florida are: Fred 
L. Bond, manager, Southern Oil Stores, 
Inc., Jacksonville; H. J. Lynch, district 
manager, Sun Oil Co., Miami; Fred Ted- 
ger, distributor, American Oil Co., Or- 
lando; Frontiss W. Sherrill, manager, 
Sherrill Oil Co., Pensacola; Raney Caw- 
thon, dealer, Sinclair Refining Co., Tal- 
lahassee, and Stewart L. Pomeroy, job- 
ber, Shell Oil Co., Tampa. 


° ° ° 


Harry T. Topping, buyer of printing 
and stationery in the purchasing depart- 
ment of Standard Oil Co. of New Jersey 
last week received a 40-year service 
button. 

° ° 2 


Concord Oil Co., Texaco Independent 
distributor, Concord, Mass., is increasing 
its gasoline storage facilities and enlarg- 
ing its office space. New lines recently 
added include Delco oil burners and 
boilers and deepfreeze outfits. . . . F 
Norman Peterson is treasurer of the firm 
organized in 1933. 

Sahuare Petroleum Products  Co., 
Phoenix, Ariz., is now distributing Gulf 
products. The company, of which D. D. 
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G. Willis is president, is planning larger 
storage at bulk plant and is increasing 
its office space. . . . The firm has a large 
van truck covering its territory carrying 
a complete TBA line. The company is 
also adding 6,000 to 7,000-gal. gasoline 
tanks to accommodate full transport 


loads. 
°e © e 


John G. Lewis is now in charge of bu- 
tane sales for the Massie Oil Co., Stutt- 
gart, Ark. The company is adding a new 
18,000-gal. propane tank. . . . M. B. 
Massie is owner of this Independent dis- 
tributing company (DX products), organ- 


ized in 1932. 
= ° ° 


Harton Service Co., owned by D. O. 
and M. W. Harton, Conway, Ark., is pre- 
paring to change to larger truck tanks 
for deliveries. New pumps and other 
equipment has been added to the opera- 
tions of this company, which was organ- 


ized in 1924. 
> ° 2 


To reduce delivery expenses, Elks Oil 
Co., Tuscaloosa, Ala., has added three 
meters to its truck fleet. The company 
now has four new trucks, and two new 
truck tanks. 

The company expects to add two new 
service stations as soon as it can get 
desired locations. A new TBA line has 
been added. 


Elks Oil Co. believes in consistent ad- 
vertising. It uses welcome wagon serv- 
ice, newspapers, billboards—and most 
important of all—personal contact with 
present and prospective customers. 

H,. F. Burchfield, Sr.. and H. F., Jr., 
are partners in this Independent jobbing 
company—Shell for 17 years. 


° 2 ° 


Harry DeWalt, Jr., has joined Bjorksten 
Research Laboratories in Chicago as a 
research chemist. He is an ex-GI, hav- 
ing served three years with the U. S. 
Signal Corps in China, Burma and India. 
He holds a B.A. degree in chemistry 
from Temple University. . . Another ad- 
dition to the Bjorksten staff is Miss 
Marian C. Stoffel as technical secretary. 
She is a graduate from Mundelein Col- 
lege with a B.S. degree in chemistry, 
after which she became a research assist- 
ant with Illinois State Geological Survey 


at Urbana. 
° ° ° 


Formal opening of a new Southern Oil 
Stores service station was held in Jack- 
sonville Aug. 8-9. Gallonage opening 
day indicates that this outlet, at Pearl 
and Golfair, will be one of Southern 
Oil’s gallonage producers. 


Co ° o 


Ralph E. Proctor Co. (American Oil), 
Tallahassee, Fla., has added a new de- 
livery truck for fuel oil. The company 
plans the addition of another 4,000-gal. 
transport and additional storage, if avail- 
able before winter . . . Tanks of all sizes 


are carried by this firm. They are sold 
at a very small profit to burner heater 
dealers or consumers. Metal stands for 
55-gal. tanks are sold also by the firm 
headed by Ralph E. Proctor. The com 
pany uses truck loading meters with ticke: 
printer. 
° * ° 


Monarch Oil Co., Berkeley, Calif., ha 
added brake fluid and Iso-Freeze to it 
TBA line . . . The company was organ 
ized in 1929 and market under the bran: 
name of Monarch. Henry Hauser, Jr. 
heads the company. 


° ° 2 


Humble Oil & Refining Co., Houston 
recently made the following changes i: 
the company’s production departmen 
supervisory forces: 

Kelsey District superintendent, J. D. 
Ball, Encino, Tex., was transferred to 
Corpus Christi as Flour Bluff district su 
perintendent. Flour Bluff district super 
intendent Frank Bass, Corpus Christi 
was transferred to Encino as Kelsey dis- 
trict superintendent. 

F. E. Meleen, assistant district super- 
intendent of the Avoca district, Avoca, 
Tex., has been promoted to district su- 
perintendent of that district. F. A. Jew- 
ell, farm boss in the Vernon district, 
Vernon, Tex., has been transferred to the 
Avoca district and promoted to assistant 
district superintendent. 


° o ° 


Charter has been issued by Secretary 
of State to Western Carolina Oil Corp., 
Caroleen, N. C., which proposes to deal 
in petroleum products. Authorized stock 
is $50,000. Robert Lutz, P. L. Yelton 
and Guy Roberta, all of Shelby, N. C 
are incorporators. 


° ° ° 


Herbert Clay, executive secretary, Ken- 
tucky Petroleum Marketers Assn., has 
been made chairman of the new Organi- 
zation Executives’ Council formed for 
discussion cf organization problems by 
leaders in that profession. Monthly meet- 
ings are held in Seelbach Hotel, Louis- 
ville, Ky. 


o ° ° 


Branson G. Stevenson, Montana mai- 
ager for Socony-Vacuum with offices 
Great Falls, is an artist whose etchings 
have been shown at several well-known 
exhibitions. This year at the Montana 
state fair art exhibit, his youngsters, 
Maynard, 18, and Gloria Ruth, 11, took 
ribbons, Maynard for work with metal 
and Gloria Ruth for ceramics. 


° ° ° 


Leonard M. Green, assistant manage! 
for the central marketing division of T] 
Texas Co. at Chicago, has resigned and 
will return to Dallas on Sept. 20, as vi 
president of the Dr, Pepper Co., s 
drink manufacturer. . . Mr. Green joined 
The Texas Co. in 1930, became divisi: 
manager at Dallas in 1938, and_ las 
March was transferred to Chicago. 
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.. both got a hand from PETROLEUM! 


cil developed in 1876 by the makers 
of Mobiloil. 

This new kind of lubricant made 
possible greatly increased power, 


y" unc the early 19th Century, the 
old ste editions was playing sec- 
ond fiddle to the romantic clipper 


ships. 


It was well after the Civil War that 
te began to shake off many 
limitations of the steam engine. Fo: 
one a _ they abandoned the old tal- 


low eer for a new petrole um 


81 YEARS’ LEADERSHIP in a 
Progressive Industry —PETROLEUM 


range and safety for steamships. 
Working hand in hand with marine 
engineers and shipbuil lers, the petro- 
leum industry has played an impor- 
tant role in the develo pment of the 


SOCONY-VACUUM OIL COMPANY, INC. 


and Affiliates: 
MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 


powerful ship engines of today. 

For 37 years now, Socony-Vacuum 
has shared in the 
world’s great blue-ribbon liners. 


triumphs of the 


be 


As new records are set, you may 
sure that the petroleum industry and 
Socony-Vacuum will be on deck with 
new, improved marine fuels and lubri- 


cants to help smooth the way. 


_ "See 7 
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a steady stream of profits 





flows from the Gilbarco equipment at your 
service station... 


because there’s never an excessive drain 
on your cash register for maintenance. 


Gilbarco units are saving, saving, saving 
while they work for you. 


GASOLINE PUMPS AIR COMPRESSORS 
AIR METERS HIGH AND LOW PRESSURE 


CAR LIFTS LUBRICATION EQUIPMENT 
ACCESSORIES 


Gilbert & Barker Manufacturing Company Learn more about dependable Gilbarco 
West Springfield, Mass. Toronto, Canada equipment . . . write us. 


“‘FOR OVER 80 YEARS MAKERS OF PRECISION EQUIPMENT FOR THE PETROLEUM INDUSTRY” 





